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Hong Kong Exchanges and Clearing Limited, The Stock Exchange of Hong Kong Limited and Hong Kong Securities Clearing Company Limited take no responsibility for the
contents of this prospectus, make no representation as to its accuracy or completeness and expressly disclaim any liability whatsoever for any loss howsoever arising from or in
reliance upon the whole or any part of the contents of this prospectus.

A copy of this prospectus, having attached thereto the documents specified in the section headed “Documents Delivered to the Registrar of Companies in Hong Kong and on Display”
in Appendix VII to this prospectus, has been registered by the Registrar of Companies in Hong Kong as required by Section 342C of the Companies (Winding Up and Miscellaneous
Provisions) Ordinance (Chapter 32 of the Laws of Hong Kong). The Securities and Futures Commission of Hong Kong and the Registrar of Companies in Hong Kong take no
responsibility for the contents of this prospectus or any of the other documents referred to above.

The Offer Price is expected to be determined by agreement between us and the Sponsor-Overall Coordinator (for itself and on behalf of the Underwriters) on the Price Determination
Date, which is expected to be on or before Friday, May 22, 2026 and, in any event, not later than 12:00 noon on Friday, May 22, 2026. The Offer Price will be not more than HK$55.50
per Offer Share and is currently expected to be not less than HK$43.50 per Offer Share, unless otherwise announced. If, for any reason, the Offer Price is not agreed between us
and the Sponsor-Overall Coordinator (for itself and on behalf of the Underwriters) by 12:00 noon on Friday, May 22, 2026, the Global Offering will not proceed and will lapse.

Applicants for Hong Kong Offer Shares are required to pay, on application, (subject to application channel) the maximum Offer Price of HK$55.50 for each Hong Kong Offer Share
together with brokerage of 1.0%, SFC transaction levy of 0.0027%, Stock Exchange trading fee of 0.00565% and AFRC transaction levy of 0.00015%, subject to refund if the Offer
Price as finally determined is less than HK$55.50 per Offer Share.

The Sponsor-Overall Coordinator (for itself and on behalf of the Underwriters) may, where considered appropriate and with our consent, reduce the number of Offer Shares being
offered under the Global Offering and/or the indicative Offer Price range below that stated in this prospectus at any time on or prior to the morning of the last day for lodging
applications under the Hong Kong Public Offering. In such a case, notices of the reduction in the number of Hong Kong Offer Shares and/or the indicative Offer Price range will
be published on the websites of the Stock Exchange at www.hkexnews.hk and our Company at www.deepzero.com not later than the morning of the day which is the last day for
lodging applications under the Hong Kong Public Offering. See sections headed “Structure of the Global Offering” and “How to Apply for Hong Kong Offer Shares” in this
prospectus for more details.

The obligations of the Hong Kong Underwriters under the Hong Kong Underwriting Agreement are subject to termination by the Sponsor-Overall Coordinator (for itself and on
behalf of the Hong Kong Underwriters) if certain grounds for termination arise prior to 8:00 a.m. on the Listing Date. Such grounds are set out in “Underwriting” in this prospectus.

Prior to making an investment decision, prospective investors should consider carefully all of the information set out in this prospectus, including the risk factors set out
in “Risk Factors.”

The Offer Shares have not been and will not be registered under the U.S. Securities Act or any state securities law in the United States and may not be offered, sold, pledged or
transferred within the United States, except pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the U.S. Securities Act. The Offer
Shares are being offered and sold only outside the United States in offshore transactions in reliance on Regulation S.

ATTENTION
We have adopted a fully electronic application process for the Hong Kong Public Offering. We will not provide printed copies of this prospectus to the public in
relation to the Hong Kong Public Offering.

This prospectus is available at the website of the Stock Exchange at www.hkexnews.hk and our website at www.deepzero.com. If you require a printed copy of this
prospectus, you may download and print from the website addresses above.
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IMPORTANT NOTICE TO INVESTORS:
FULLY ELECTRONIC APPLICATION PROCESS

We have adopted a fully electronic application process for the Hong Kong Public
Offering. We will not provide printed copies of this prospectus to the public in relation
to the Hong Kong Public Offering.

This prospectus is available at the website of the Stock Exchange at
www.hkexnews.hk under the “HKEXnews > New Listings > New Listing Information”
section, and our website at www.deepzero.com. If you require a printed copy of this
prospectus, you may download and print from the website addresses above.

To apply for the Hong Kong Offer Shares, you may:

(a) apply online through the White Form eIPO service through the designated
website at http://www.eipo.com.hk; or

(b) apply electronically through the HKSCC EIPO channel and cause HKSCC
Nominees to apply on your behalf by instructing your broker or custodian who
is a HKSCC Participant to give electronic application instructions via HKSCC’s
FINI system to apply for the Hong Kong Offer Shares on your behalf.

We will not provide any physical channels to accept any application for the Hong Kong
Offer Shares by the public. The contents of the electronic version of this prospectus are
identical to the printed prospectus as registered with the Registrar of Companies in Hong
Kong pursuant to Section 342C of the Companies (Winding Up and Miscellaneous
Provisions) Ordinance (Chapter 32 of the laws of Hong Kong).

If you are an intermediary, broker or agent, please remind your customers, clients or
principals, as applicable, that this prospectus is available online at the website addresses
above.

Please refer to the section headed “How to Apply for Hong Kong Offer Shares” in this
prospectus for further details of the procedures through which you can apply for the Hong
Kong Offer Shares electronically.

Your application through the White Form eIPO service or the HKSCC EIPO channel
must be for a minimum of 100 Hong Kong Offer Shares and in one of the numbers set out
in the table below.

If you are applying through the White Form eIPO service, you may refer to the table
below for the amount payable for the number of Shares you have selected. You must pay the
respective amount payable on application in full upon application for Hong Kong Offer
Shares.
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If you are applying through the HKSCC EIPO channel, you are required to pre-fund
your application based on the amount specified by your broker or custodian, as determined
based on the applicable laws and regulations in Hong Kong. You are responsible for
complying with any such pre-funding requirement imposed by your broker or custodian with
respect to the Hong Kong Offer Shares you applied for.

No. of Maximum No. of Maximum No. of Maximum No. of Maximum
Hong Kong Amount Hong Kong Amount Hong Kong Amount Hong Kong Amount
Offer Shares payable® on  Offer Shares payable® on  Offer Shares payable” on  Offer Shares  payable® on
applied for application applied for application applied for application applied for application

HK$ HK$ HK$ HK$
100 5,605.97 2,000 112,119.44 10,000 560,597.18 §0,000 4,484,777.40
200 11,211.95 2,500 140,149.30 15,000 840,895.77 90,000 5,045,374.58
300 16,817.91 3,000 168,179.16 20,000 1,121,194.36 100,000 5,605,971.76
400 22,423.88 3,500 196,209.01 25,000 1,401,492.93 150,000 8,408,957.63
500 28,029.86 4,000 224.238.86 30,000 1,681,791.53 200,000 11,211,943.50
600 33,635.83 4500 252,268.72 35,000 1,962,090.11 250,000 14,014,929.38
700 39,241.81 5,000 280,298.59 40,000 2,242,388.70 300,000 16,817,915.26
800 44,847.78 6,000 336,358.30 45,000 2,522,687.29 350,000 19,620,901.13
900 50,453.74 7,000 392,418.02 50,000 2,302,985.88 400,000 22,423,887.00
1,000 56,059.72 8,000  448477.75 60,000 3,363,583.06 4534000 25417,475.92
1,500 84,089.57 9,000 504,537.46 70,000 3,924,180.23

(1) Maximum number of Hong Kong Offer Share you may apply for.

(2) The amount payable is inclusive of brokerage, SFC transaction levy, the Stock Exchange trading fee and
AFRC transaction levy. If your application is successful, brokerage will be paid to the Exchange Participants
(as defined in the Listing Rules) and the SFC transaction levy, the Stock Exchange trading fee and AFRC
transaction levy are paid to the Stock Exchange (in the case of the SFC transaction levy, collected by the
Stock Exchange on behalf of the SFC; and in the case of the AFRC transaction levy, collected by the Stock
Exchange on behalf of the AFRC).

No application for any other number of Hong Kong Offer Shares will be considered and
any such application is liable to be rejected.
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EXPECTED TIMETABLE

If there is any change in the following expected timetable of the Global Offering, we will
issue an announcement on the website of our Company at www.deepzero.com and the website
of the Stock Exchange at www.hkexnews.hk.

Date™”

Hong Kong Public Offering commences . ............ .. ... .. ... .. ... 9:00 a.m. on
Monday, May 18, 2026

Latest time to complete electronic applications

under the White Form eIPO service through
the designated website at www.eipo.com.hk® ... ... ... ... ... ... ... ... 11:30 a.m. on
Thursday, May 21, 2026

Application lists of the Hong Kong Public Offering open® .. ............... 11:45 a.m. on
Thursday, May 21, 2026

Latest time for (a) completing full payment of
White Form eIPO applications by effecting internet
banking transfer(s) or PPS payment transfer(s)
or; (b) giving electronic application instructions
to HKSCC Y 12:00 noon on
Thursday, May 21, 2026

If you are instructing your broker or custodian who is a HKSCC Participant to submit
HKSCC EIPO applications on your behalf through HKSCC’s FINI system in accordance with your
instruction, you are advised to contact your broker or custodian for the latest time for giving such

instructions which may be different from the latest time as stated above.

Application lists of the Hong Kong Public Offering close® ................ 12:00 noon on
Thursday, May 21, 2026

Expected Price Determination Date® . .. .............................. by 12:00 noon
Friday, May 22, 2026

Announcement of:

o the final Offer Price;

. the level of indications of interest in the International Offering;
. the level of applications in the Hong Kong Public Offering; and
. the basis of allocations of the Hong Kong Offer Shares

to be published on the website of our Company

at www.deepzero.com® and the website of the Stock Exchange

at www.hkexnews.hk . ... ... .. . no later than 11:00 p.m. on
Tuesday, May 26, 2026

—iv —



EXPECTED TIMETABLE

Results of allocations in the Hong Kong Public Offering (with successful applicants’
identification document numbers, where appropriate) to be available through a variety of channels,

including:

. from the designated results of allocations
website at www.iporesults.com.hk
(alternatively: www.eipo.com.hk/eIPOAllotment)

with a “search by ID” function from ..............

. the Stock Exchange’s website at www.hkexnews.hk

............ 11:00 p.m. on
Tuesday, May 26,

2026 to 12:00 midnight
Monday, June 1, 2026

and our website at www.deepzero.com® which will provide

links to the above mentioned websites of the
H Share Registrar .. ........................

. from the allocation results telephone
enquiry line by calling +852 2862 8555 between
9:00 am. and 6:00 p.m.. ... ... ..

H Share certificates in respect of wholly or partially successful
applications to be dispatched or deposited into CCASS in
respect of wholly or partially successful applications

pursuant to the Hong Kong Public Offering”® .. ... .. .. ..

White Form e-Refund payment instructions/refund cheques
in respect of wholly or partially successful applications if
the final Offer Price is less than the maximum Offer Price
per Offer Share initially paid on application (if applicable),
or wholly/partially unsuccessful applications to be

dispatched on or before® ... ... ... .. .. ... ... .. ... ..

Dealings in the H Shares on the Stock Exchange expected

to commence at® ... ...

.. .no later than 11:00 p.m. on

Tuesday, May 26, 2026

on Wednesday, May 27, 2026,
Thursday, May 28, 2026,
Friday, May 29, 2026 and
Monday, June 1, 2026

.............. on or before

Tuesday, May 26, 2026

.............. on or before

Wednesday, May 27, 2026

............. 9:00 a.m. on
Wednesday, May 27, 2026
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Notes:
(1)
(2)

3)

4

(&)

(6)
N

(®)

)

Unless otherwise stated, all times and dates refer to Hong Kong local times and dates.

You will not be permitted to submit your application through the White Form eIPO service through the designated
website after 11:30 a.m. on the last day for submitting applications. If you have already submitted your application
and obtained an application reference number from the designated website prior to 11:30 a.m., you will be permitted
to continue the application process (by completing payment of application monies) until 12:00 noon on the last day
for submitting applications, when the application lists close.

If there is a “black” rainstorm warning or a tropical cyclone warning signal number 8 or above and/or Extreme
Conditions (collectively, “Severe Weather Signal”) in force in Hong Kong at any time between 9:00 a.m. and 12:00
noon on Thursday, May 21, 2026, the application lists will not open or close on that day. For further details, see “How
to Apply for Hong Kong Offer Shares — E. Severe Weather Arrangements.”

Applicants who apply for the Hong Kong Offer Shares through HKSCC EIPO channel should refer to “How to Apply
for Hong Kong Offer Shares — A. Application for Hong Kong Offer Shares — 2. Application Channels” for details.

The Price Determination Date is expected to be on or before Friday, May 22, 2026. If, for any reason, the Offer Price
is not agreed between the Sponsor-Overall Coordinator (for itself and on behalf of the other Underwriters) and us by
12:00 noon on Friday, May 22, 2026, the Global Offering will not proceed and will lapse.

Neither of the websites nor any of the information contained on the websites forms part of this prospectus.

H Share certificates will only become valid evidence of title at 8:00 a.m. on Wednesday, May 27, 2026 provided that
the Global Offering has become unconditional and the right of termination described in “Underwriting —
Underwriting Arrangements and Expenses — Hong Kong Public Offering — Grounds for Termination” has not been
exercised. Investors who trade the H Shares on the basis of publicly available allocation details prior to the receipt
of H Share certificates or prior to the H Share certificates becoming valid evidence of title do so entirely at their own
risk.

If a Severe Weather Signal in force is hoisted on Tuesday, May 26, 2026, the H Share Registrar will make appropriate
arrangements for the delivery of the H Share certificates to the HKSCC Depository’s service counter so that they
would be available for trading on Wednesday, May 27, 2026.

Refund mechanism for surplus application monies paid by application via HKSCC EIPO channel is subject to the
arrangement between applicants and their broker or custodian.

Applicants who have applied for Hong Kong Offer Shares through the HKSCC EIPO channel should refer to “How
to Apply for Hong Kong Offer Shares — D. Dispatch/Collection of H Share Certificates and Refund of Application
Monies” for details.

Applicants who have applied through the White Form eIPO service and paid their applications monies through single
bank accounts may have refund monies (if any) dispatched to the designated bank account in the form of White Form
e-Refund payment instructions. Applicants who have applied through the White Form eIPO service and paid their
application monies through multiple bank accounts may have refund monies (if any) dispatched to the address as
specified in their application instructions in the form of refund cheques in favor of the applicant (or, in the case of
joint applications, the first-named applicant) by ordinary post at their own risk.

Further information is set out in “How to Apply for Hong Kong Offer Shares — D. Dispatch/Collection of H Share
Certificates and Refund of Application Monies.”

The above expected timetable is a summary only. For further details of the structure of the

Global Offering, including its conditions, and the procedures for applications for Hong Kong Offer
Shares, see “Structure of the Global Offering” and “How to Apply for Hong Kong Offer Shares” in
this prospectus.

If the Global Offering does not become unconditional or is terminated in accordance with its

terms, the Global Offering will not proceed. In such case, our Company will make an announcement
as soon as practicable thereafter.
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SUMMARY

This summary aims to give you an overview of the information contained in this
prospectus. As this is a summary, it does not contain all the information that may be important
to you. You should read the whole document before you decide to invest in the Offer Shares.
There are risks associated with any investment. Some of the particular risks in investing in the
Offer Shares are set out in the section headed “Risk Factors” in this prospectus. You should
read that section carefully before you decide to invest in the Offer Shares.

OVERVIEW
Who We Are

We provide intelligent marketing services to enterprises by leveraging Al technologies
through our proprietary Al application products. During the Track Record Period, we delivered
intelligent advertising services and intelligent data management through our two flagship platforms,
AlphaDesk and AlphaData, respectively.

We were among the first companies in China to apply Al technologies to enterprise digital
transformation in marketing and sales. By integrating Al technologies with business scenarios, we
have developed a product foundation based on technology, data intelligence, and industry expertise.
In addition to our established flagship platforms, AlphaDesk and AlphaData, we have launched
Deep Agent in 2025, a series of enterprise Al agent products that leverage open-source large
language models (“LLMs”) to further enhance marketing automation and efficiency. The following

diagram illustrates our product matrix:
Breal
High \ Data szta-
Conversion i Intelligence s Driven

Precision AlphaDesk AlphaData Unlock
targeting, . . maximum customer
High ROT Intelligent Platform Intelligent Platform data value

for Advertising

Automa
Execution
Deep Agent
E Al Agent

Both AlphaDesk and AlphaData were independently developed by us. Except for commonly
used development and programming tools, database products and algorithmic technologies, such as
Java, Python and JavaScript, we do not rely on any other third-party technologies. The embedded
Al models and system architecture are proprietary and do not rely on open-source Al models.

for Enterprise CRM

Budget lin:p“: Holistic
Optimization, < el: 5 Personas
rate

Our Business Model

During the Track Record Period, we generated our revenue from the provision of (i) intelligent
advertising services, and (ii) intelligent data management.
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Intelligent Advertising Services

Our intelligent advertising services operates through AlphaDesk, a platform designed to
optimize advertising performance through real-time decision-making and automated execution.

Prior to the commencement of each campaign, advertisers set their specific campaign plans,
which typically include campaign duration, total budget, and performance objectives (e.g. target
audience, region, media platforms, duration, target click-through volume or cost per conversion).
Advertisers are also required to provide ad creatives, as well as third-party tracking links for
monitoring impressions and clicks.

Based on the campaign plans set by advertisers, AlphaDesk leverages machine learning
models to predict the likelihood that an end-user will click on or convert through a particular
advertisement. These models are trained using large volumes of historical advertising data,
including past impression records, end-user interaction behaviors, and campaign outcomes.

An advertising impression opportunity refers to a biddable chance provided by a media
platform to display an ad to a specific end-user. Each advertising impression opportunity is tied to
a particular end user and only becomes available when that user is actively browsing the media
platform. Upon such occurrence, the media platform transmits relevant data to AlphaDesk in real
time. AlphaDesk’s machine learning models then evaluate this opportunity by analyzing features,
such as the end user’s historical engagement patterns, the characteristics of the ad slot (e.g. format,
placement, and size), and historical campaign performance, to predict the likelihood of end user
engagement. Based on this prediction, AlphaDesk determines the optimal bid price to meet the
advertiser’s KPIs (e.g. target cost-per-click or return on ad spend), and automatically submits a bid.
Once the bid is won, AlphaDesk also selects the most suitable creative for display, all within
milliseconds.

AlphaDesk is provided as a cloud-based platform and does not require installation by
customers. Customers access AlphaDesk online pursuant to the terms of their service agreements
with us. Upon expiry or termination of such agreements, customers cannot continue to access or use
the AlphaDesk platform.

During the Track Record Period, we worked with a number of leading media platforms in
China, including but not limited to Douyin, Tencent, and Kuaishou. The majority of our contractual
arrangements with these platforms were entered into through designated resellers, which are
authorized partners of the relevant platforms. We also maintained direct cooperation with certain
platforms. AlphaDesk connects directly with media platforms for campaign execution and
coordination, regardless of whether the contractual arrangement is made through resellers or
directly with the platforms.

We charge fees based on the agreed KPIs and pricing terms for each campaign, rather than a
fixed subscription fee. We recognize revenue upon completion of each campaign. Under our
intelligent advertising services, we adopt two revenue models based on the scope of services
provided to customers. In most cases, we act as the principal and manage the full execution of
advertising campaigns. Under this model, we manage the entire campaign lifecycle, including
media resource procurement, campaign execution, and post-campaign performance analysis. We
also assume responsibility for achieving the customer’s performance KPIs. We charge customers a
pre-agreed advertising budget, and recognize the full amount as revenue. All related delivery costs,
including media resources acquisition costs, are borne by us.

In other cases, customers independently procure media resources from media platforms or
resellers and use our proprietary AlphaDesk platform to manage their campaign execution. For these
engagements, we charge a platform usage fee, which we recognize as revenue on a net basis.
Customers typically enter into a master service agreement with us, and fees are settled following
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the completion of each campaign. Platform usage fees are either (i) calculated as a percentage of
the advertising spending executed through AlphaDesk, or (ii) charged at a fixed fee as specified in
the service agreement. The applicable pricing model is determined through commercial negotiation
with the customer.

Although AlphaDesk’s core capability lies in real-time bidding across media platforms,
certain customers may prefer to purchase media resources directly from specific platforms or
resellers. In such cases, while customers may have access to designated media resources, ads can
only be served in real time when advertising impression opportunities arise during end-user activity.
AlphaDesk remains integral to these campaigns by enabling real-time execution and optimization.
For example, AlphaDesk can control the number of times the same advertisement is shown to an
individual end-user across different media platforms, thereby minimizing ad fatigue and improving
campaign efficiency.

The key difference between the two models is the scope of our service responsibilities.
Under the full execution model, we deliver end-to-end campaign services, covering media resources
procurement and performance delivery, and take responsibility for KPIs. Under the campaign
management model, the customer keeps responsibility for media resources procurement and
performance outcomes. We only provide access to AlphaDesk to support campaign delivery and
optimization.

We primarily operate AlphaDesk to deliver intelligent advertising services to our customers.
In most cases, our team configures and manages campaign execution for customers through
AlphaDesk. In a limited number of situations, we also grant customers direct access to AlphaDesk
accounts to manage their own campaigns. Our team then offers backend support and optimization
services as needed.

The following diagram illustrates the entire service flows for our intelligent advertising
services:

Customers

End X""”'ng AlphaDesk Full execution model
Customers " e, — « Allbiddable media  —
nrd"l‘y platforms Y
’ * Optimizers Sending
Our granting operate the Revenue performance
+engaging Company access > Y l/’ii‘;{]‘:]g‘esk > recognized upon > reports and
acss bids on Campaign management ad display completing
ey behalf of the _ model corim
ST o™ customer — + Designated media —
Advertising g resources settled by
Agencies e customers

Intelligent Data Management

The core product of our intelligent data management business is AlphaData, our intelligent
platform for CRM. AlphaData enables enterprises to establish a centralized customer data platform
built on their proprietary data, thereby breaking down data silos. On the basis of this consolidated
data, AlphaData applies Al algorithms to predict key stages of end-user engagement, such as
product preferences and repurchase cycles, and to automate customer relationship management.

For example, a well-known automobile brand used AlphaData to improve customer retention
and promote vehicle repurchases. AlphaData integrates customers’ historical data, including vehicle
profiles, ownership information, and after-sales service behavior. The proprietary repurchase
prediction model embedded in AlphaData scores each end-user’s likelihood and timing of
repurchase. High-scoring end-users were routed to the customer’s sales team for one-on-one
follow-up, while medium-scoring end-users entered a targeted nurturing program. According to
customer feedback, the average in-store visit rate of end-users in the highest scoring tier was
approximately 2.72 times that of end-users before using AlphaData.
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AlphaData’s prediction capabilities are supported by Al models trained on large volumes of
historical behavior data. AlphaData tracks key attributes such as user behavior, content engagement,
transactions, and demographics. It assigns predictive scores at different stages of the user lifecycle.
These scores help automate actions like audience segmentation, message personalization, and
timing of outreach to improve efficiency and conversion.

This business includes delivering software to customers and deploying it on the customer’s
designated cloud environment, along with implementation services to integrate AlphaData with
their internal systems. Such implementation services primarily include interfacing with the
customer’s existing systems (such as CRM systems), conducting customized development based on
customer requirements, and integrating and processing data in accordance with the customer’s data
governance framework and data formats. Our intelligent data management contracts with customers
usually cover multiple services, including software licensing, implementation, and ongoing support.
After software delivery and acceptance, customers obtain the right to use the software and enjoy
related services as agreed.

AlphaData is deployed on the customer’s designated cloud environment as part of our
implementation services, with the customer’s internal data serving as its data source. We offer two
types of licenses for AlphaData: perpetual licenses and subscription licenses. Access is controlled
through user accounts, with built-in expiration settings linked to the applicable license terms. For
customers who acquire a perpetual license through a one-off purchase, they are entitled to use the
purchased version of AlphaData on an ongoing basis. However, upgrades, maintenance services,
and newly released versions are available for an additional fee. For customers who acquire a
subscription license, the right to use AlphaData is granted only for the subscription period. Upon
expiration or termination of the subscription, customers must renew the subscription to continue
accessing AlphaData; otherwise, access will be automatically suspended and further use will not be
permitted.

During the Track Record Period, the terms of these contracts ranged from one month to five
years. We typically charge fees based on the agreed service schedule, with billing cycles generally
within one year. Upon contract expiry, customers may choose to renew or purchase additional
services based on their needs. We generate revenue through (i) standardized platform licensing fees
on a one-off or annual basis subject to our negotiation with customers, (ii) implementation and
deployment service fees, and (iii) fees for platform upgrades and ongoing maintenance. The
following diagram illustrates the entire service flows for our intelligent data management services:
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Development of Our AI Application Product

In February 2025, we launched Deep Agent, our enterprise Al agent system designed to
address various marketing and sales scenarios. The system comprises a series of agent products that
leverage agentic technologies and domain-specific know-how to perform tasks, such as Al-driven
analytics and consumer insights generation. Leveraging open-source LLMs and powered by
domain-specific machine learning models, it enables enterprises to automate operational processes
and enhance decision-making. Customers may subscribe to individual agents within the Deep Agent
system based on their business needs. Although Deep Agent had not generated material revenue up
to the Latest Practicable Date, we had secured 37 contracts for its provision as of the same date,
with an aggregate contract value of approximately RMB23.4 million.
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Our Customer Base and Brand Recognition

Since inception, we have cultivated a customer base with a strategic focus on medium-to-large
enterprises with complex decision-making needs and advanced levels of digitalization. During the
Track Record Period, we served approximately 468 end customers across various industries,
including 69 Fortune Global 500 companies. Our end customers operate in sectors including
e-commerce, fast-moving consumer goods (“FMCG”), automotive, retail, beauty, and hospitality.

Our scenario-based, results-driven solutions have enabled us to maintain customer loyalty, as
reflected by high net dollar retention rates across our core products. During the Track Record
Period, AlphaDesk achieved a net dollar retention rate of over 85%, and AlphaData maintained a
rate of over 80%.

Our brand, “Deepzero,” has been widely recognized within the industry, supported by our
designation as the National-Level Specialized, Refined, Characteristic, and Innovative “Little
Giant” Enterprise and acknowledgments from global research firms for our performance in key Al
application categories.

OUR PRODUCT MATRIX

Under our philosophy of “Al-powered decision-making,” we remain actively engaged in
technological development, swiftly translating AI breakthroughs into commercially scalable
products and reinforcing our position as an early mover in this emerging field. We have built a
product matrix centered on AlphaDesk and AlphaData, with Deep Agent as our latest addition.
Together, these flagship products support large-scale, real-time AI applications across critical
business functions, empowering enterprises to capture greater value of data-centric decision-
making.

The following diagram illustrates our product matrix:
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The following table sets forth the key information of our product matrix:

Aspect

AlphaDesk

AlphaData

Deep Agent

Positioning . . . . . . ..

Primary Focus. . . . ..

Core Capabilities . . . .

Technological
Foundation

Application Scenarios .

Note:

Intelligent platform for
advertising

Public-domain traffic
acquisition and real-
time campaign
execution

- Cross-network target
audience intelligent
selection

— Placement
optimization

- Predictive modeling
and real-time data
feedback

Proprietary ad delivery
algorithms and
predictive AI models

— Main users:
advertisers and
advertising agencies

— Public traffic
acquisition

- Cross-platform high-
efficiency traffic
acquisition

Intelligent platform for
customer relationship
management

Private-domain
customer relationship
management and
data-driven marketing

- Data consolidation
and management

— Unified customer
profiling

— Full-lifecycle
automated customer
engagement

Proprietary machine
learning framework
and robust data
governance
architecture

— Main users: chief
marketing officers,
chief data officers,
and digital operations
teams of enterprises

— Intelligent CRM and
private-domain
operations

- Data-driven marketing
transformation

Al agent system
spanning marketing
lifecycle

Decision-making and
autonomous task
execution across
public and private
domain scenarios

- Data analysis and
insight generation

— Content creation and
production

— Automated task
execution

— Hybrid architecture
combining large
language models
and domain-specific
machine learning
models

(1)

- Continuous learning
and model evolution

— Main users: covering
users of both
AlphaDesk and
AlphaData, as well as
sales and customer
service teams of mid-
range brand owners

— A series of enterprise
Al agent products
that can perform tasks
such as Al-driven
analytics and
consumer insights
generation

(1) We do not develop LLMs in-house. Instead, we leverage LLMs available in the PRC market to build a series

of agentic products.
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Aspect

AlphaDesk

AlphaData

Deep Agent

Key Benefits .

— Improves marketing
efficiency and ROI

— Drives precision
audience

- Improves intelligence
of marketing and

segmentation sales

- Enhances conversion
performance — Improves end-user
activation, retention,

and lifetime value

— Optimizes sales
efficiency and
conversion

— Enhances customer
acquisition in public
domain

- Facilitates full-cycle
customer operations

Strategic Role . . . . . . Intelligent execution in
external customer

acquisition

Intelligent decision-
making for internal
customer management

Agentic Al decision-
making system

OUR COMPETITIVE STRENGTHS

We believe the following competitive strengths can empower us to achieve sustainable
growth:

. a major player in China’s decision-making AI application market for marketing and
sales;

. a product matrix delivering solid technological performance and demonstrated business
impact;

. solid R&D capabilities supporting our Al development efforts;

. notable penetration into high-value industries and a loyal ecosystem of strategic
customers;

. international-facing capabilities built on established multinational experience; and

. capable management team with industry and technological knowledge to drive

sustainable growth.
OUR BUSINESS STRATEGIES

We intend to leverage our existing strengths and carry out the following strategies to capture
growing market opportunities, further solidify our market position and achieve our mission:

. continue to advance Deep Agent and extend Al applications in enterprise marketing and
sales;

. enhance our sales network and broaden our premium customer base;

. further strengthen our research and development capabilities;

. expand our global footprint and accelerate our go-global strategy for Chinese

enterprises; and

. selectively pursue strategic cooperation and acquisitions.
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OUR OPERATING ACHIEVEMENTS
The following table sets forth selected performance indicators of our business:

Year ended/As of December 31,

2023 2024 2025
Number of end customers
(on agroup basis) . . ............... ... 266 243 228
— Number of end customers of intelligent
advertising services . ................ 239 205 188
— Number of end customers of intelligent data
management . . .................... 40 43 49
Number of Chinese Mainland end customers'" . . . 150 137 124
Number of non-domestic end customers'” . . . . . . 120 108 112
Net dollar retention rate of end customers (%) . . . 90.0 92.7 88.7
Average revenue per end customer (RMB’000). . . 2,297.7 2,213.5 2,528.8

Note:
(1) Customers are classified based on the place of registration of the customer’s contracting entity. A customer is

classified as a Chinese Mainland end customer if its contracting entity is registered in the Chinese Mainland,
and as a non-domestic end customer if its contracting entity is registered outside the Chinese Mainland.

The following table sets forth the movement of our KA end customers during the years
indicated:

Year ended December 31,

2023 2024 2025
Number of KA end customers (on a group basis)"
— Number of KA end customers in the prior year ....... 22 19 21
— Newly added KA end customers during the year. ... ... 8 7 3
— Reduction in KA end customers during the year® ... .. 11 5 7
— Number of KA end customers in the given year . ... ... 19 21 17
Retention rate of KA end customers (%) .. .......... 81.8 94.7 81.0

Notes:

(1) KA end customers refer to end customers who (i) contribute revenue over RMB10.0 million under our
intelligent advertising services; or (ii) contribute revenue over RMB2.0 million under our intelligent data
management business in the given year.

) Reduction in KA end customers refers to KA end customers who (i) no longer cooperated with us; and (ii) still
maintained cooperation with us but failed to meet our selection criteria of KA end customers.

3) Retention rate of KA end customers is calculated by using the number of KA end customers who contributed

revenue in both the given year and the prior year as the numerator, and using the total number of KA customers
who contributed revenue in the prior year as the denominator, expressed as a percentage.

The following table sets forth selected performance indicators of our intelligent data
management business.

Year ended December 31,

2023 2024 2025
Number of projects . . . . ... .. 89 115 175
Average project value (RMB’000) ... ................. 2,011.2 897.3 760.5
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See “Business — Our Operating Achievements” for detailed descriptions of the methodology
used in calculating the above performance indicators.

OUR CUSTOMERS AND SUPPLIERS
Our Customers

Our customer base primarily includes large- and medium-sized enterprises. For intelligent
advertising services, our customers consist of advertisers and advertising agencies. Our end
customers for intelligent advertising services include both (i) advertisers who enter into agreement
directly with us and (ii) advertisers that engage our services through advertising agencies. In respect
of intelligent data management, our customers primarily include large- and medium-sized
enterprises with digital transformation needs. During the Track Record Period, the majority of our
customers were located in the PRC. We also served overseas customers outside the PRC. In 2023,
2024 and 2025, we generated revenue from our five largest customers in each year during the Track
Record Period of RMB307.1 million, RMB293.8 million and RMB343.5 million, respectively,
accounting for 50.2%, 54.6% and 59.6% of our total revenue for the corresponding years. Revenue
from our largest customers in each year during the Track Record Period accounted for RMB85.7
million, RMB95.7 million and RMB98.7 million in 2023, 2024 and 2025, respectively, representing
14.0%, 17.8% and 17.1% of our total revenue for the corresponding years. See “Business — Our
Customers — Our Five Largest Customers” for more details.

All of our five largest customers in each year during the Track Record Period were
Independent Third Parties. As of the Latest Practicable Date, none of our Directors, their associates
or any of our Shareholders, who or which to the knowledge of the Directors, owned more than 5%
of our issued share capital, had any interest in any of our five largest customers in each year during
the Track Record Period.

During the Track Record Period, we generated revenue from a customer listed on the Entity
List (the “targeted customer”), which accounted for 0.3%, 0.2% and 0.2% of our total revenue in
2023, 2024 and 2025, respectively. As advised by our International Sanctions Legal Advisors,
during the Track Record Period and up to the Latest Practicable Date, our transaction with the
targeted customer had not violated any U.S. export-control restrictions or other U.S. sanctions
measures, and our exposure to U.S. export-control and related sanctions risks is remote.
Accordingly, we have not ceased providing services to the targeted customer.

To manage compliance risks, we have implemented internal control measures to assess and
monitor transactions with sanctioned entities. See “Business — Risk Management and Internal
Control — Internal Control Risk Management” for more details.

Our Suppliers

Our suppliers primarily included (i) media resellers or media platforms from which we
acquired media resources; (ii) technical service providers, and (iii) network and IT infrastructure
service providers. Our purchases from the five largest suppliers in each year during the Track
Record Period accounted for 28.9%, 30.9% and 23.4% of our total purchases in 2023, 2024 and
2025, respectively. Our purchases from the largest supplier in each year during the Track Record
Period accounted for 8.6%, 11.3% and 7.3% of our total purchases in 2023, 2024 and 2025,
respectively. See “Business — Our Suppliers — Supplier Management and Top Suppliers” for more
details.

All of our five largest suppliers in each year during the Track Record Period were Independent
Third Parties. As of the Latest Practicable Date, none of our Directors, their associates or any of
our Shareholders, who or which to the knowledge of our Directors, owned more than 5% of our
issued share capital, had any interest in any of our five largest suppliers in each year during the
Track Record Period.
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Overlapping Customers and Suppliers

Due to the nature of our business, we sourced certain services from suppliers who were also
our major customers procuring our services and products during the Track Record Period, which is
an industry norm in decision-making Al application market, as advised by Frost & Sullivan. Our
Directors confirmed that the transactions with these overlapping customers and suppliers were
conducted in the ordinary course of business under normal commercial terms and on an arm’s length
basis. See “Business — Overlapping Customers and Suppliers” for more details.

Customer Concentration

We derived a substantial portion of our revenue from our five largest customers in each year
during the Track Record Period, the majority of which were advertising agencies with whom we
collaborated in the provision of intelligent advertising services. This concentration reflects the
structural characteristics of the digital advertising industry. According to Frost & Sullivan, it is an
industry norm that leading advertising agencies typically manage a significant share of end
customers’ advertising expenditures and are responsible for formulating and executing their digital
advertisement placement approaches.

We served approximately 468 end customers through these agencies across a wide range of
industries during the Track Record Period. The aggregate number of end customers served through
our five largest customers in each year of the Track Record Period was 55, 44 and 36 in 2023, 2024
and 2025, respectively. Our actual service coverage and revenue sources were broadly diversified,
reducing our reliance on any single end customer. According to Frost & Sullivan, such a customer
structure is consistent with industry norms.

Despite the revenue concentration on these agencies, we consider our customer relationships
to be stable and resilient, supported by our long-standing partnerships with major advertising
agencies, direct engagement with end customers, established reputation for service quality, and
continuous product development that enhances customer stickiness.

In view of the foregoing, the Directors are of the view that our customer concentration is a
natural consequence of industry practice and does not indicate undue reliance or heightened risk.
See “Risk Factors — Reliance on major customers may materially and adversely affect our
business, financial condition, and results of operations” and “Business — Our Customers —
Customer Concentration.” Having considered the views of our Directors above and based on the due
diligence work performed by the Sole Sponsor, nothing has come to the attention of the Sole
Sponsor that would reasonably cause it to cast doubt on our Directors’ views above in any material
respect.

PRICING

Our pricing strategy is to price our products and services competitively to attract new
customers, retain existing customers, and ensure profitability. Our pricing varies across different
different business lines, typically determined by factors such as the type and content of products and
services, the spending power and preference of its respective targeting customers, our operational
costs, and industry peers’ pricing. For intelligent advertising services, we charge fees based on the
agreed KPIs and pricing terms for each campaign. Such fees are generally calculated based on the
actual volume of ad delivery multiplied by a pre-agreed unit price. In terms of intelligent data
management, we apply a diversified pricing model, including standardized platform licensing fees,
localized implementation and deployment fees, and platform upgrades and maintenance fees. See
“Business — Pricing” for more details.
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RISK FACTORS

Our business faces risks including those set out in the section headed “Risk Factors.”
As different investors may have different interpretations and criteria when determining the
significance of a risk, you should read the “Risk Factors” section in its entirety before you decide
to invest in the Offer Shares. Some of the major risks that we face include:

. The market in which we operate is highly competitive and rapidly evolving.
If we fail to compete effectively against existing or new competitors, our business,
financial condition and results of operations may be materially and adversely affected.

. Failure to keep pace with technological advancements and product innovations could
adversely affect our competitiveness, business, and financial performance.

. Any notable fluctuations in the business performance or adjustment of marketing
strategies by our customers may materially and adversely affect our business, financial
condition, and results of operations.

. Failure to retain, expand, or attract customers could materially and adversely affect our
business, financial condition, and growth prospects.

. Reliance on major customers may materially and adversely affect our business, financial
condition, and results of operations.

OUR CONTROLLING SHAREHOLDERS

As of the Latest Practicable Date, our Company was directly held as to approximately 20.96%
and 14.77% by Ms. Huang and Mr. Xie, respectively. Pursuant to an acting-in-concert agreement
entered into between Ms. Huang and Mr. Xie on July 13, 2016, they agreed to, for so long as they
are Shareholders of our Company, communicate thoroughly to reach a consensus as to how to
exercise their voting rights in our Company and act in concert by aligning their votes at the relevant
Shareholders’ meetings. In the event that they could not reach a consensus as to how to exercise
their voting rights, Mr. Xie agreed to follow the directions of Ms. Huang. See ‘“History,
Development and Corporate Structure — Acting-in-Concert Agreement” for more details.
Immediately upon completion of the Global Offering, Ms. Huang and Mr. Xie will together be
entitled to exercise the voting rights attaching to approximately 32.15% of the enlarged total issued
share capital of our Company. Therefore, Ms. Huang and Mr. Xie will be considered as a group of
Controlling Shareholders after the Listing for the purpose of the Listing Rules. See “Relationship
with Our Controlling Shareholders” for further details.

PRE-IPO INVESTMENTS

To support the development and operation of our business and general working capital of our
Group, we have received multiple rounds of Pre-IPO Investments since our establishment. See
“History, Development and Corporate Structure — Pre-IPO Investments” for details of our Pre-IPO
Investments and the identity and background of our Pre-IPO Investors.

SELECTED HISTORICAL FINANCIAL INFORMATION
The following tables set forth selected items from our consolidated financial information for

the Track Record Period, extracted from the Accountants’ Report set out in Appendix I to this
prospectus.

- 11 -
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Selected Items from Consolidated Statements of Profit or Loss and Other Comprehensive
Income

Year ended December 31,
2023 2024 2025
RMB’000 RMB’000 RMB’000

Revenue . ... ... ... .. .. . . .. .. ... 611,190 537,870 576,563
Costofsales. . ....... .. ... . . . .. .. ... .. (420,731)  (391,288)  (429,362)
Gross profit. . .. ... .. .. .. ... ... ... . 190,459 146,582 147,201
Profit from operations .. ........... .. ... .. ..... 64,487 20,812 7,535
Profit before taxation . . . ... ...... ... ... ... .. ... 64,215 20,465 7,217
Income tax (expense)/credit. . . ... ....... .. ........ (3,557) 1,055 1,960
Profit for the year . . ... ... ... ... ... ... . ... .... 60,658 21,520 9,177
Total comprehensive income for the year. . .. ... ...... 53,099 17,667 7,611
Profit for the year attributable to:
Equity shareholders of the Company. . .. ............ 60,658 21,967 9,095
Non-controlling interests . . . ... ................. - (447) 82
60,658 21,520 9,177
Total comprehensive income for the year attributable to:
Equity shareholders of the Company. . . ... .......... 53,099 18,114 7,529
Non-controlling interests . . . ... ................. - (447) 82
53,099 17,667 7,611

Non-IFRS Measure

To supplement our financial information, which is presented in accordance with IFRS
Accounting Standards, we also provide adjusted net profit (non-IFRS measure) and adjusted net
profit margin (non-IFRS measure) as additional financial measures, which is not presented in
accordance with IFRS Accounting Standards (“non-IFRS measure”). We believe that this
non-IFRS measure (i) facilitates comparisons of operating performance from year to year by
eliminating potential impacts of certain items that our management does not consider to be
indicative of our operating performance; and (ii) provides useful information to investors in
understanding and evaluating our results of operations in the same manner it helped our
management. However, our presentation of adjusted net profit (non-IFRS measure) and adjusted net
profit margin (non-IFRS measure) may not be comparable to similarly titled measures presented by
other companies. The application of the non-IFRS measure has limitations as an analytical tool, and
you should not consider it in isolation from, or as substitute for analysis of, our results of operations
or financial condition as reported under IFRS Accounting Standards.

We define adjusted net profit (non-IFRS measure) as profit for the year adjusted by adding
back listing expenses in relation to our prior PRC listing plan and the Global Offering.
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The following table reconciles our adjusted net profit (non-IFRS measure) and adjusted net
profit margin (non-IFRS measure) for the years indicated:

Year ended December 31,
2023 2024 2025
RMB’000 RMB’000 RMB’000

Reconciliation of net profit to adjusted
net profit (non-IFRS measure)

Profit for the year. . . ... ............ 60,658 21,520 9,177

Add:
Listing expenses in relation to the prior

PRC listing plan . .. .............. 10,156 - -
Listing expenses in relation to the Global

Offering .. ..................... - - 15,690
Adjusted net profit (non-IFRS

measure) . ..................... 70,814 21,520 24,867

Adjusted net profit margin (non-IFRS
MEeAasUre) . ... ..........uuuiuinin.. 11.6 % 4.0 % 4.3%

Revenue

We recorded revenue of RMB611.2 million, RMB537.9 million and RMB576.6 million in
2023, 2024 and 2025, respectively. Over this period, our revenue streams originated from two main
sources: (i) the provision of intelligent advertising services, and (ii) the provision of intelligent data
management. Among which, the majority of our revenue was attributable to the PRC market and
was primarily generated from our intelligent advertising services. Our revenue decreased by 12.0%
from 2023 to 2024, primarily due to the decrease in revenue from domestic customers in the FMCG
and traditional automotive sectors, driven by macro headwinds in consumption-related sectors. In
particular, slower growth in the consumer price index and retail sales, coupled with weaker
consumer confidence, led to a subdued consumption environment in China, according to Frost &
Sullivan. As a result, facing increased business pressures, domestic customers in the FMCG sector,
particularly certain key accounts, tightened their marketing budgets, leading to reduced
procurement of our solutions in 2024. Such decrease was also attributable to the decrease in revenue
from non-domestic customers, mainly due to adjustments in their marketing schedules. See
“Financial Information — Year to Year Comparison of Results of Operations — Year Ended
December 31, 2024 Compared to Year Ended December 31, 2023 — Revenue” for more details.
Although we experienced a temporary revenue decline in 2024 as discussed above, we recorded a
rebound in 2025, with a year-on-year increase of 7.2%, primarily driven by the growth in revenue
from the provision of intelligent advertising services. The increase was mainly attributable to higher
advertising budgets from certain customers in the internet services sector and the release of
advertising budgets that non-domestic customers had postponed in 2024. Internet service companies
typically rely on digital advertising to support user acquisition and engagement, and certain
customers increased the portion of their advertising budgets executed through our platforms.

The following table sets forth a breakdown of our revenue by business line for the years
indicated.

Year ended December 31,
2023 2024 2025
RMB’000 % RMB’000 % RMB’000 %

Intelligent advertising services
- Revenue recognized on a gross basis. . . .. ... .. 486,580 79.6 454,787 84.6 503,973 87.4
- Revenue recognized on a net basis. . . ... ... .. 5,357 E 4,996 2 2,888 E
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Year ended December 31,
2023 2024 2025
RMB’000 % RMB’000 % RMB’000 %

Sub-total . ... ... .. ... 491,937 80.5 459,784 85.5 506,861 87.9
Intelligent data management . . . . ... .......... 119,253 195 78,086 14.5 69,702 12.1
Total . ... .. ... .. . . ... 611,190 100.0 537,870 100.0 576,563 100.0

During the Track Record Period, we served end customers across a broad range of industries.
The following table sets out the breakdown of our revenue by the industries of end customers for
the years indicated.

Year ended December 31,
2023 2024 2025
RMB’000 % RMB’000 % RMB’000 %

FMCG, retail and beauty . . . ... ............. 227421 372 197,573 367 151,507 263
Internet service. . . . . .. . ... 141,114 23.1 164,453 30.6 217,777 378
AUTOMOLIVE . . . o v oot e 93,995 154 50,828 9.4 39,165 68
ENeIgy. . . o oo 90,700 14.8 71354 133 106,221 184
TOUMSIN .« o o oo e e e 21,186 3.5 29,043 54 28484 49
Others. . . . ... 36,774 6.0 24,619 46 33409 5.8
Total . . ..o 611,190 100.0 537,870 100.0 576,563 100.0

Note:

(1) Others primarily include education and telecommunication sectors.

Cost of Sales

The following table sets forth a breakdown of our cost of sales by business line for the years
indicated:

Year ended December 31,
2023 2024 2025
RMB’000 % RMB’000 % RMB’000 %

Intelligent advertising services . . . . .. ............. 341,162 81.1 333,941 85.3 380,815 88.7
Intelligent data management . . . . . ... ...... ... ... 79,569 189 57347 147 48547 - 113
Total . . . ... ... .. 420,731  100.0 391,288  100.0 429,362  100.0

Cost of intelligent advertising services consistently accounted for the majority of our total cost
of sales during the Track Record Period. In 2024, the cost of sales did not decrease proportionately
with revenue, which was primarily due to (i) a slower decrease in media resources acquisition costs,
which was mainly driven by changes in customer demand resulting from a shift in customer mix;
and (ii) a slower decrease in staff costs, as we retained key technical and implementation personnel
to support ongoing and future projects, especially for our intelligent data management business,
where revenue declined but certain implementation and operational maintenance costs remained
relatively stable.
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Gross Profit and Gross Profit Margin

The following table sets forth a breakdown of our gross profit and gross profit margin by

business line for the years indicated:

Year ended December 31,

2023 2024 2025

Gross Gross Gross

Gross profit Gross profit Gross profit
profit ~margin  profit margin profit margin

RMB’000 % RMB’000 % RMB’000 %

Intelligent advertising services . . . . . .. ... ... ... ... 150,775 30.7 125,843 274 126,046 24.9
Intelligent data management . . . . ... ............. 39,684 333 20,739 266 21,155 30.4
Total . . ... ... ... .. ... 190,459 312 146,582 213 147,201 25.5

During the Track Record Period, our gross profit fluctuated and our gross profit margin
declined, primarily due to changes in revenue mix and the difference in the gross profit margins
across our business lines. Our gross profit decreased by 23.0% from RMB190.5 million in 2023 to
RMB146.6 million in 2024, with gross profit margin declining from 31.2% to 27.3%. The decrease
was primarily attributable to the contraction in revenue, while our cost of sales did not decline at
the same pace, resulting in a disproportionate impact on gross profit. See “Financial Information —
Year to Year Comparison of Results of Operations — Year Ended December 31, 2024 Compared to
Year Ended December 31, 2023 — Gross Profit and Gross Profit Margin” for more details. Our
gross profit increased from RMB146.6 million in 2024 to RMB147.2 million in 2025, while our
gross profit margin decreased slightly over the same years.

The following table sets forth the breakdown of gross profit and gross profit margin by the
geographical location of our customers for the years indicated:

Year ended December 31,

2023 2024 2025

Gross Gross Gross

Gross profit Gross profit Gross profit

profit ~margin profit margin profit margin

RMB’000 % RMB’000 % RMB’000 %

Chinese Mainland customers . . . . . ... ... ... ...... 140,896 284 115,368 249 89,821 19.5
Non-domestic customers . . . . . . . ... ... ... ... ... 49,563 434 31214 420 57,380 49.2
Total . . ... ... ... .. ... 190,459 312 146,582 213 147,201 25.5

The customers from Chinese Mainland was the primary contributor to our gross profit during
the Track Record Period, broadly in line with its share of total revenue. However, our gross profit
margin of non-domestic customers was generally higher than that of Chinese Mainland customers,
primarily because non-domestic customers demonstrated greater pricing acceptance, as their pricing
expectations were benchmarked against those adopted by overseas service providers. Our gross
profit margin of Chinese Mainland customers decreased in 2025 as compared with 2024, primarily
due to a higher revenue contribution from internet service sector customers, who typically have
stringent KPI assessment requirements and thus incur higher media resources acquisition costs,
putting pressure on margins.
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Net Profit

During the Track Record Period, our net profit was RMB60.7 million, RMB21.5 million and
RMB9.2 million in 2023, 2024 and 2025, respectively. The decrease in net profit in 2024 as
compared to 2023 was primarily driven by lower revenue, which weakened the economies of scale
of our operations. While our business scale declined, our cost and expense base remained relatively
stable, resulting in lower operating leverage. This reduced operating leverage contributed to the
decline in our net profit margin.

Revenue declined in 2024 mainly due to weaker demand from key verticals, particularly
FMCG and traditional automotive sectors. According to Frost & Sullivan, these were cyclical
slowdowns driven by macroeconomic pressure and weaker consumer sentiment. While recovery
timelines remain uncertain, consumption showed signs of rebound, with a 4.5% year-over-year
increase of total retail sales of consumer goods in the first three quarters of 2025.

In addition, revenue from non-domestic customers also declined in 2024.
This affected our profitability, as such customers have historically contributed higher gross margins.
The drop was mainly due to temporary internal marketing adjustments, not loss of relationships or
service redundancy. However, their reduced spending lowered our revenue base and diluted overall
gross margin. These non-domestic customers resumed their procurement from us in 2025.
For details, see “Financial Information — Year to Year Comparison of Results of Operations — Year
Ended December 31, 2024 Compared to Year Ended December 31, 2023.”

Our net profit further decreased from RMB21.5 million in 2024 to RMB9.2 million in 2025,
primarily due to the recognition of one-off listing expenses of RMBI15.7 million incurred in
connection with the Global Offering in 2025.

Selected Items from Consolidated Statements of Financial Position

The following table sets forth selected items from our consolidated statements of financial
position as of the dates indicated:

As of December 31,

2023 2024 2025
RMB’000 RMB’000 RMB’000
Total non-current assets. . . ........... 212,016 94,600 19,158
Total current assets . . .. ............. 403,405 445,578 545,096
Total assets . . ... ................. 615,421 540,178 564,254
Total non-current liabilities . . ... ... ... — 5,106 524
Total current liabilities . ............. 144,875 130,393 151,440
Total liabilities . .................. 144,875 135,499 151,964
Net current assets . . . ... ........... 258,530 315,185 393,656
Net assets . .. .................... 470,546 404,679 412,290

Net Current Assets

We had net current assets as of December 31, 2023, 2024 and 2025, respectively, with a
consistent increase across these dates. Our net current assets increased from RMB315.2 million as
of December 31, 2024 to RMB393.7 million as of December 31, 2025, primarily due to (i) an
increase in cash and cash equivalents; and (ii) an increase in financial assets measured at fair value
through profit or loss, which were partially offset by (i) a decrease in time deposits; and (ii) an
increase in trade payables.

Our net current assets increased from RMB258.5 million as of December 31, 2023 to
RMB315.2 million as of the same date in 2024, primarily due to (i) an increase in time deposits;
and (ii) a decrease in other payables and accruals, which were partially offset by (i) a decrease in
trade receivables; and (ii) a decrease in cash and cash equivalents.
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Net Assets

Our net assets fluctuated during the Track Record Period, primarily attributable to our
operating results. Our net assets decreased from RMB470.5 million as of December 31, 2023 to
RMB404.7 million as of December 31, 2024, primarily due to (i) dividend paid of RMB40.0
million, and (ii) repurchase and cancellation of shares of RMB44.0 million, which were partially
offset by the profit generated during the year. Our net assets subsequently increased to RMB412.3
million as of December 31, 2025, primarily attributable to the profit generated from our business
operations during the year.

Selected Items from Consolidated Statements of Cash Flows

The following table sets forth selected items from our consolidated statements of cash flows
for the years indicated:

Year ended December 31,

2023 2024 2025
RMB’000 RMB’000 RMB’000

Net cash generated from operating activities . 52,060 42,052 31,864
Net cash (used in)/generated from investing

activities .. ... ... ... (74,550) 31,050 61,331
Net cash used in financing activities. . . . . .. (6,694) (86,855) (9,741)
Net (decrease)/increase in cash and cash

equivalents. . . ....... ... ... . ..., (29,184) (13,753) 83,454
Cash and cash equivalents at the beginning

oftheyear........................ 113,084 85,105 72,070
Effect of foreign exchange rate changes . . .. 1,205 718 (639)
Cash and cash equivalents at the end of

theyear ......................... 85,105 72,070 154,885

Our net cash generated from operating activities decreased from RMB52.1 million in 2023 to
RMBA42.1 million in 2024. The decline was primarily attributable to (i) the decrease in operating
profit in 2024; (ii) higher cash outflows relating to staff-related costs and expenses, which may
differ from the staff costs recognized in the consolidated statement of profit or loss due to timing
differences; and (iii) the decrease in accounts receivable turnover, which led to a rise in the funds
occupied by working capital, resulting in a continuous narrowing of net cash inflows. Our net cash
generated from operating activities further decreased to RMB31.9 million in 2025, primarily due to
the continued decline in profit before taxation, which reduced cash generated from operations, as
well as the ongoing impact of working capital movements. Despite the year-on-year decrease, we
maintained positive operating cash flow in 2023, 2024 and 2025, demonstrating our ability to
sustain cash generation from core operations. See “Financial Information — Liquidity and Capital
Resources — Cash Flows — Net Cash Generated from Operating Activities” for more details.

Key Financial Ratios

The following table sets forth our key financial ratios as of the dates or for the years indicated:

As of/Year ended December 31,
2023 2024 2025

Gross profit margin. . . .............. 31.2% 27.3% 25.5%
Net profit margin . ................. 9.9% 4.0% 1.6%
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As of/Year ended December 31,

2023 2024 2025
Adjusted net profit margin (non-IFRS
MEASUIE) . . . . . o v e e e e 11.6% 4.0% 4.3%
Currentratio. . .. .................. 2.8x 3.4x 3.6x
Debt-to-asset ratio . . ............... 23.5% 25.1% 26.9%

See “Financial Information — Key Financial Ratios” for descriptions of the calculation of the
above ratios.

COMPETITION

According to Frost & Sullivan, China’s decision-making Al application market for marketing
and sales is competitive, rapidly evolving, and remains fragmented, with a large number of market
participants competing across different segments and for varying market shares. Our current and
potential competitors include intelligent advertising placement service providers, enterprise data
management service providers, and new entrants seeking to enter this fast-growing market. This
market presents notable barriers to entry, including the need for continuous adoption of emerging
technologies such as Al agents, deep industry knowledge to align with sector-specific needs, strong
product capabilities built through years of R&D and data accumulation, and an established customer
base that enables ongoing algorithm optimization and commercial scalability.

Key players in China’s decision-making Al application market for marketing and sales face
challenges in capturing market opportunities due to fast-evolving technologies, fragmented
customer demands, and intensifying competition. The ability to rapidly commercialize Al
innovations, tailor solutions to industry-specific needs, and scale across diverse customer scenarios
is critical. Key competitive factors in this landscape include technological innovation and R&D
capabilities, deep industry expertise, strong brand recognition, and superior customer base. In
response, we adopt a product-driven and customer-centric strategy, underpinned by continuous
R&D investment, proprietary algorithm development, and integration of AI technologies with
real-world business workflows. We distinguish ourselves through technological advancement,
product and service quality, synergies across our product portfolio, and industry knowledge.
According to Frost & Sullivan, we ranked first in China’s decision-making AI application market
for marketing and sales in 2024, capturing a market share of 2.6% by revenue.

COMPLIANCE AND LEGAL PROCEEDINGS
Compliance

During the Track Record Period and up to the Latest Practicable Date, we were not imposed
any material administrative penalties by PRC government authorities, nor were we involved in any
non-compliance incidents that are systemic or have a material adverse effect on our business,
financial condition or results of operations.

Other Non-Compliance Incidents

During the Track Record Period and up to the Latest Practicable Date, we had not completed
the registration of two of our lease agreements with the local housing administration authorities as
required under applicable PRC laws and regulations. In addition, we had not fully complied with
all relevant PRC requirements in respect of social insurance and housing provident fund
contributions. For details, see “Business — Compliance and Legal Proceedings — Compliance —
Other Non-Compliance Incidents.”

— 18 —



SUMMARY

Legal Proceedings

We may, from time to time, be subject to legal proceedings, disputes and claims that arise in
the ordinary course of business. As of the Latest Practicable Date, we were not a party to any
ongoing material litigation, arbitration or administrative proceedings, and we were not aware of any
claims or proceedings contemplated by government authorities or third parties which would
materially and adversely affect our business. Our Directors are not involved in any actual or
threatened material claims or litigation.

RECENT DEVELOPMENTS AND NO MATERIAL ADVERSE CHANGE
Recent Development

Subsequent to December 31, 2025 and up to the Latest Practicable Date, our business
continued to grow steadily. During this period, we had secured 298 new contracts and maintained
a project backlog of 230. We also acquired 44 new end customers.

In January 2026, we launched Deep Agent 3.0, the latest generation of our enterprise-grade Al
agent system. This latest version includes over 20 various Al agents designed to support enterprise
functions across product research and development, sales, and marketing.

No Material Adverse Change

Our Directors confirm that, up to the date of this prospectus, there has been no material
changes to our business model and the general economic and regulatory environment in which we
operate, there has been no material adverse change in our financial or trading position or prospects
since December 31, 2025, being the date of which the latest audited consolidated financial
statements of our Group were prepared, as set out in the Accountants’ Report in Appendix I to this
prospectus.

APPLICATION FOR LISTING ON THE STOCK EXCHANGE

We have applied to the Stock Exchange for the granting of the Listing of, and permission to
deal in, the H Shares to be issued pursuant to the Global Offering and the Conversion of Unlisted
Shares into H Shares. We satisfy the market capitalization/revenue/cash flow test under Rule
8.05(2) of the Listing Rules with reference to, among other things, (i) our revenue of RMB576.6
million for the year ended December 31, 2025, which is over HK$500 million; (ii) our expected
market capitalization at the time of the Listing, which, based on the low end of the indicative Offer
Price range, exceeds HK$2 billion; and (iii) our aggregate cash flow from operating activities
during the three years ended December 31, 2025, exceeds HK$100 million.

OFFERING STATISTICS

The number in the following table are based on the assumption that the Global Offering has
been completed and 9,068,000 H Shares are issued pursuant to the Global Offering:

Based on an Offer Price Based on an Offer Price
of HK$43.5 per H Share of HK$55.5 per H Share

Market capitalization of our Shares™ . ... .. HK$3,945 million HK$5,033 million
Unaudited pro forma adjusted net tangible
assets per Share™® . . ... ... ... .. ... .. HK$9.26 HK$10.41
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Notes:

(D) The calculation of market capitalization is based on 90,679,175 H Shares expected to be in issue immediately
after completion of the Global Offering.

(2) The unaudited pro forma adjusted consolidated net tangible assets per Share are calculated based on
90,679,175 Shares in issue immediately following the completion of the Global Offering. For illustrative
purpose, the unaudited pro forma adjusted consolidated net tangible assets per Share are converted into Hong
Kong dollars at an exchange rate of RMB1.00 to HK$1.1432. No adjustment has been made to reflect any
trading result or other transactions of our Group entered into subsequent to December 31, 2025, including but
not limited to the dividends of approximately RMB30.2 million declared in April 2026. Had such dividends
been declared on December 31, 2025, the pro forma adjusted net tangible assets would have decreased by
approximately by RMB30.2 million and the pro forma adjusted net tangible assets per H Share would have
decreased by approximately RMB0.33 (equivalent to HK$0.38).

LISTING EXPENSES

Our listing expenses primarily include underwriting commissions, professional fees paid to
legal advisers, the Reporting Accountants and other professional parties for their services rendered
in relation to the Listing and the Global Offering. Based on the mid-point of our indicative price
range for the Global Offering, the estimated total listing expenses for the Global Offering are
approximately RMB40.1 million (equivalent to HK$45.8 million) (comprising HK$17.1 million
underwriting-related expenses, HK$18.8 million fees and expenses of legal advisors and Reporting
Accountants, and HK$9.9 million other fees and expenses), representing 10.2% of the gross
proceeds of the Global Offering.

In 2025, we incurred listing expenses of RMB17.2 million (equivalent to HK$19.6 million),
of which RMB15.7 million (equivalent to HK$17.9 million) were charged to the consolidated
statements of profit or loss and other comprehensive income as administrative expenses and
RMB1.5 million (equivalent to HK$1.7 million) will be deducted from equity upon the Listing. We
expect that approximately RMB7.2 million (equivalent to HK$8.2 million) out of our listing
expenses to be recognized as administrative expenses in the consolidated statements of profit or loss
and other comprehensive income and approximately RMB15.7 million (equivalent to HK$18.0
million) out of our listing expenses to be recognized as a deduction in equity directly upon the
Listing.

DIVIDENDS

We are incorporated under the laws of the PRC. Any dividend we pay will be at the discretion
of our Directors and will depend on our future operations and earnings, capital requirements and
surplus, general financial condition, contractual restriction and other factors which our Directors
consider relevant. Our shareholders in a general meeting may approve any declaration of dividends,
which must not exceed the amount recommended by our Board. We do not currently have a formal
dividend policy and any fixed dividend pay-out ratio.

Under the applicable PRC laws and regulations, a PRC incorporated company is required to
set aside at least 10% of its after-tax profits each year, after making up previous years’ accumulated
losses, if any, to contribute to certain statutory reserve funds until the aggregate amount contributed
to such funds reaches 50% of its registered capital. The company may pay dividends out of after-tax
profits after making up for accumulated losses and contributing to statutory reserve funds as
mentioned above.

During the Track Record Period, pursuant to the resolution of the Shareholders’ meeting of our
Company held on August 29, 2024, dividends of RMB40.0 million were approved to be paid to our
then shareholders. Such dividends were paid in cash in September 2024. In addition, our Company
declared a special dividend of approximately RMB30.2 million to its existing Shareholders, which
was approved at the Shareholders’ meeting on April 8, 2026 (the “Special Dividend”). The Special
Dividend was paid out of our own cash resources on April 10, 2026.

- 20 -



SUMMARY

USE OF PROCEEDS

We estimate that we will receive net proceeds from the Global Offering of HK$403.1 million
(after deducting the underwriting fees and other estimated expenses payable by us in connection
with the Global Offering), assuming an Offer Price being the mid-point of the Offer Price range
stated in this prospectus.

In line with our business strategies, we intend to use the net proceeds of the Global Offering
for the following purposes:

Percentage of Approximately
Net Proceeds HKS$ in millions Future Plans
50.0% 201.6 For continuous R&D on our AI application products
for marketing and sales
20.0% 80.6 For expanding our sales network to further broaden
customer base
20.0% 80.6 To selectively pursue strategic acquisitions to enhance
our Al application products for marketing and sales
10.0% 40.3 For working capital and other general corporate

purposes

Please see “Future Plans and Use of Proceeds” for more details.
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DEFINITIONS

Terms.”

In this prospectus, unless the context otherwise requires, the following terms shall have
the meanings set out below. Certain technical terms are explained in “Glossary of Technical

“Accountants’ Report”

“AED”

“AFRC”

“Articles of Association”

“associate(s)”
“Audit Committee”

“Beijing BGWG”

“Beijing Heyin”

s

“Board” or “Board of Directors’
“Board of Supervisors”

“business day”

“Capital Market Intermediary(ies)”

or “CMI(s)”

“CCASS”

the accountants’ report of our Company for the Track
Record Period, the text of which is set out in Appendix I to
this prospectus

United Arab Emirates dirham, the lawful currency of United
Arab Emirates

the Accounting and Financial Reporting Council of Hong
Kong

the articles of association of our Company conditionally
adopted by our Shareholders on May 6, 2025 with effect
from the Listing Date, as amended from time to time, a
summary of which is set out in Appendix V to this
prospectus

has the meaning ascribed thereto under the Listing Rules
the audit committee of the Board

Beijing BGWG Venture Capital Center (Limited
Partnership) (JLEI b CEWEMZEREPOHERE
%)), a limited partnership established in the PRC on
October 14, 2015 and one of our Pre-IPO Investors

Beijing Heyin Investment Center (Limited Partnership) (dt
RATHRETOERER)), a  limited  partnership
established in the PRC on September 29, 2014 and one of
our Pre-IPO Investors

our board of Directors
our board of Supervisors

a day on which banks in Hong Kong are generally open for
normal banking business to the public and which is not a
Saturday, Sunday or public holiday in Hong Kong

the capital market intermediary(ies) participating in the
Global Offering and has the meaning ascribed thereto under
the Listing Rules

the Central Clearing and Settlement System established and
operated by HKSCC
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“China” or “PRC”

“China Mobile Fund”

“Chiyou Wanghui”

“close associate(s)”
“Companies (Winding Up

and Miscellaneous
Provisions) Ordinance”

“Companies Ordinance”

EEINT3

“Company,” “our Company”
or “the Company”

“connected person(s)”
“connected transaction(s)”

“Controlling Shareholder(s)”

“Conversion of Unlisted Shares
into H Shares”

the People’s Republic of China, but for the purpose of this
prospectus and for geographical reference only and except
where the context requires otherwise, references in this
prospectus to “China” and the “PRC” do not apply to Hong
Kong, the Macau Special Administrative Region of the PRC
and Taiwan

China Mobile Innovative Business Fund (Shenzhen)
Partnership (Limited Partnership) ("R A= EHEE
(FEINABAEHEEREY), a  limited  partnership
established in the PRC on May 19, 2015 and one of our
Pre-IPO Investors

Tianjin Chiyou Wanghui Asset Management Partnership
(Limited Partnership) (KU AMEMEESEMEHEEH
FA5%)), a limited partnership established in the PRC on
November 6, 2015 and a previous shareholding platform
owned by Ms. Huang and Mr. Xie

has the meaning ascribed to it under the Listing Rules

the Companies (Winding Up and Miscellaneous Provisions)
Ordinance (Chapter 32 of the Laws of Hong Kong), as
amended or supplemented or otherwise modified from time
to time

the Companies Ordinance (Chapter 622 of the Laws of Hong
Kong), as amended, supplemented or otherwise modified
from time to time

Beijing DeepZero Technology Co., Ltd. (Jb 5 ¥ # 2 RERH%
&t AR T]), formerly known as Beijing Pinyou
Interactive Information Technology Co., Ltd. (AL 5 A H
B BHMAEAT AR,  Beijing  Pinyou  Interactive
Information Technology Co., Ltd. (U5 5 A B 85 8 4 1l
£ FRZ>Fl) and Beijing Pinyou Interactive Advertising Co.,
Ltd. (A3 5 & B 8 J& 15 47 FR/A 7)), incorporated as a limited
liability company in the PRC on April 30, 2009 and
converted into a joint stock company with limited liability
on October 21, 2015

has the meaning ascribed to it under the Listing Rules
has the meaning ascribed to it under the Listing Rules

has the meaning ascribed thereto under the Listing Rules
and, unless the context otherwise requires, refers to Ms.
Huang and Mr. Xie

the conversion of 81,611,175 Unlisted Shares into H Shares
on a one-for-one basis upon completion of the Global
Offering
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“core connected person(s)”

“CSRC”

“customer(s)”

“Deep Agent”

“Director(s)”
“EIT”

“EIT Law”

“end customer(s)”

“Entity List”

“EUR”

“Exchange Participant”

“Extreme Conditions”

“FIL”

“FINI”

has the meaning ascribed to it under the Listing Rules

the China Securities Regulatory Commission (73] #5 75 B &
EHEEE)

enterprises who enter into agreements directly with us

our proprietary enterprise Al agent, which was launched in
February 2025

the director(s) of our Company
enterprise income tax in the PRC

the Enterprise Income Tax Law of the PRC ( {H# A\ Rk
B3 8iL) ), as amended, supplemented or
otherwise modified from time to time

customers to whom we directly provide our services,
including (i) advertisers who enter into agreement directly
with us, (ii) advertisers that engage our services through
advertising agencies, and (iii) customers of intelligent data
management

the list of entities published and maintained by the U.S.
Department of Commerce’s Bureau of Industry and Security
that are subject to specific licensing requirements for the
export, re-export, or transfer of certain items subject to the
U.S. Export Administration Regulations

Euro, the lawful currency of the European Union

a person (i) who, in accordance with the Listing Rules, may
trade on or through the Stock Exchange; and (ii) whose
name is entered in a list, register or roll kept by the Stock
Exchange as a person who may trade on or through the
Stock Exchange

extreme conditions caused by a super typhoon as announced
by the government of Hong Kong

the Foreign Investment Law of the PRC ( {3 A\ &A=
HMEHET) ), as amended, supplemented or otherwise
modified from time to time

“Fast Interface for New Issuance,” an online platform
operated by HKSCC that is mandatory for admission to
trading and, where applicable, the collection and processing
of specified information on subscription in and settlement
for all new listings on the Stock Exchange

—24 —



DEFINITIONS

“Forward Maoshang”

“Frost & Sullivan”

“Frost & Sullivan Report”

“GBP”

“General Rules of HKSCC”

“Global Offering”

9

“Group,” “our Group,”
13 EE N1

our,” “we” or “us”

“Guangzhou Shuzhi”

“Guide for New Listing
Applicants”

“H Share(s)”

“H Share Registrar”

“Hefei Pince”

Shanghai Forward Maoshang Investment Partnership
(Limited Partnership) (& ERERES B CEARE
%)), a limited partnership established in the PRC on August
14, 2015 and one of our Pre-IPO Investors

Frost & Sullivan (Beijing) Inc., Shanghai Branch Co., an
independent market research and consulting company

an independent market research report commissioned by us
and prepared by Frost & Sullivan for the purpose of this
prospectus

British Pound Sterling, the lawful currency of the United
Kingdom

the General Rules of HKSCC published by the Stock
Exchange and as amended from time to time

the Hong Kong Public Offering and the International
Offering

our Company and its subsidiaries or, where the context so
requires (i) in respect of the periods before our Company
became the holding company of our present subsidiaries,
such subsidiaries as if they were subsidiaries of our
Company at the relevant time and (ii) where the context
refers to any time prior to its incorporation, the business
which its predecessors or the predecessors of its present
subsidiaries, or any one of them as the context may require,
were or was engaged in and which were subsequently
assumed by it

Guangzhou Shenyan Shuzhi Technology Co., Ltd. (J&/JH{%
HECERHE AR, a  limited liability company
incorporated in the PRC on March 13, 2025 and a directly
wholly-owned subsidiary of our Company

the Guide for New Listing Applicants issued by the Stock
Exchange (as amended, supplemented or otherwise modified
from time to time)

ordinary Share(s) in the share capital of our Company with
a nominal value of RMB1.00 each, for which an application
has been made for listing and permission to trade on the
Stock Exchange

Computershare Hong Kong Investor Services Limited
Hefei Pince Information Technology Co., Ltd (& AE & 5KfE
BEHAMT A BR/A ), a limited liability company incorporated

in the PRC on November 20, 2017 and a directly wholly-
owned subsidiary of our Company
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45HK$’57 ‘6HKD,3 Or
“Hong Kong dollars”

“HKSCC”

“HKSCC EIPO”

“HKSCC Nominees”

“HKSCC Operational Procedures”

“HKSCC Participant”

“Hong Kong” or “HK”

“Hong Kong Offer Shares”

“Hong Kong Public Offering”

“Hong Kong Underwriters”

Hong Kong dollars, the lawful currency of Hong Kong

Hong Kong Securities Clearing Company Limited, a
wholly-owned subsidiary of Hong Kong Exchanges and
Clearing Limited

the application for the Hong Kong Offer Shares to be issued
in the name of HKSCC Nominees and deposited directly
into CCASS to be credited to your designated HKSCC
Participant’s stock account through causing HKSCC
Nominees to apply on your behalf, including by instructing
your broker or custodian who is a HKSCC Participant to
give electronic application instructions via HKSCC’s FINI
system to apply for the Hong Kong Offer Shares on your
behalf

HKSCC Nominees Limited, a wholly-owned subsidiary of
HKSCC

the operational procedures of HKSCC, containing the
practices, procedures and administrative or other
requirements relating to HKSCC’s services and the
operations and functions of CCASS, FINI or any other
platform, facility or system established, operated and/or
otherwise provided by or through HKSCC, as from time to
time in force

a participant admitted to participate in CCASS as a direct
clearing participant, a general clearing participant or a
custodian participant

the Hong Kong Special Administrative Region of the PRC

the 906,800 H Shares (subject to reallocation) initially
offered by our Company for subscription under the Hong
Kong Public Offering

the offer of the Hong Kong Offer Shares at the Offer Price
for subscription by the public in Hong Kong, on and subject
to the terms and conditions as further described in
“Structure of the Global Offering — The Hong Kong Public
Offering”

the underwriters of the Hong Kong Public Offering listed in
“Underwriting — Hong Kong Underwriters”
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“Hong Kong Underwriting
Agreement”

“Hongtu Chengzhang”

6‘IASB75
“IFRS Accounting Standards”
‘KIIT’?

“Independent Third Party(ies)”

“International Offer Shares”

“International Offering”

“International Sanctions Legal
Advisors”

“International Underwriters”

“International Underwriting
Agreement”

the underwriting agreement dated May 15, 2026 relating to
the Hong Kong Public Offering and entered into by our
Company, our Controlling Shareholders, the Sole Sponsor,
the Sponsor-Overall Coordinator, and the Hong Kong
Underwriters, as described in “Underwriting —
Underwriting Arrangements and Expenses — Hong Kong
Public Offering”

Hongtu Chengzhang Venture Capital Co., Ltd. (AL T B = Al
FEREAB/AA], a limited liability company incorporated
in the PRC on November 18, 2014 and one of our Pre-IPO
Investors

International Accounting Standards Board
IFRS Accounting Standards as issued by the IASB
individual income tax in the PRC

a person or entity which, to the best of our Directors’
knowledge, information, and belief, having made all
reasonable enquiries, is not a connected person of the
Company within the meaning of the Listing Rules

the 8,161,200 H Shares (subject to reallocation) initially
offered by our Company for subscription under the
International Offering

the conditional placing of the International Offer Shares at
the Offer Price outside the United States in offshore
transactions in reliance on Regulation S on and subject to
the terms and conditions of the International Underwriting
Agreement, as further described in “Structure of the Global
Offering”

TsingLaw NY LLP, our legal advisors as to international
sanctions law in connection with the Global Offering

the international underwriters who are expected to enter into
the International Underwriting Agreement to underwrite the
International Offering

the underwriting agreement expected to be entered into on
or around the Price Determination Date by, among others,
our Company, the Sponsor-Overall Coordinator and the
International Underwriters in respect of the International
Offering, as further described in “Underwriting —
Underwriting Arrangements and Expenses — The
International Offering”
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“iPinYou International”

“iPinYou Middle East”

“iPinYou Singapore”

“iPinYou UK”

“iPinYou US”

“Joint Bookrunners”

>

“Joint Global Coordinators’

“Joint Lead Managers”

“key accounts” or “KA end
customers”

“Latest Practicable Date”

“Listing”

“Listing Committee”

“Listing Date”

iPinYou International HK Limited, a private limited
company incorporated in Hong Kong on June 7, 2016 and a
directly wholly-owned subsidiary of our Company

IPINYOU MIDDLE EAST FZ-LLC, a limited liability
company incorporated in Dubai, United Arab Emirates on
January 9, 2025 and an indirectly wholly-owned subsidiary
of our Company

IPINYOU SINGAPORE PTE. LTD., an exempt private
limited company incorporated in Singapore on August 14,
2017 and an indirectly wholly-owned subsidiary of our
Company

IPINYOU UK LIMITED, a private limited company
incorporated in the United Kingdom on November 7, 2018
and an indirectly wholly-owned subsidiary of our Company

iPinYou Inc., a profit corporation incorporated in the United
States on January 27, 2016 and an indirectly wholly-owned
subsidiary of our Company

the joint bookrunners as named in the section headed
“Directors, Supervisors and Parties Involved in the Global
Offering”

the joint global coordinators as named in the section headed
“Directors, Supervisors and Parties Involved in the Global
Offering”

the joint lead managers as named in the section headed
“Directors, Supervisors and Parties Involved in the Global
Offering”

end customers who (i) contribute revenue over RMB10.0
million each year under our intelligent advertising services;
or (ii) contribute revenue over RMB2.0 million each year
under our intelligent data management business

May 11, 2026, being the latest practicable date for the
purpose of ascertaining certain information contained in this
prospectus prior to its publication

the listing of our H Shares on the Main Board of the Stock
Exchange

the Listing Committee of the Stock Exchange

the date, expected to be on or about Wednesday, May 27,
2026, on which our H Shares are listed and from which
dealings therein are permitted to commence on the Stock
Exchange
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DEFINITIONS

“Listing Rules”

“Main Board”

“MOF”

“MOFCOM”

“Mr. Xie”

“Ms. Huang”

“NDRC”

“NEEQ”

“Nomination Committee”

“non-domestic markets”

“Offer Price”

“Offer Share(s)”

“Overall Coordinator”

the Rules Governing the Listing of Securities on The Stock
Exchange of Hong Kong Limited, as amended,
supplemented or otherwise modified from time to time

the stock exchange (excluding the option market) operated
by the Stock Exchange which is independent from and
operated in parallel with the GEM of the Stock Exchange

the Ministry of Finance of the PRC (3 A R ILH[E 1B
#B)

the Ministry of Commerce of the PRC ("% A [ 370 B 75 55
)

Mr. Xie Peng (#HE), the co-founder of our Group, an
executive Director and the vice general manager of our
Company, and one of our Controlling Shareholders

Ms. Huang Xiaonan (Etﬁtﬂf%f'ﬂ), the co-founder of our Group,
the chairwoman of the Board, an executive Director and the
general manager of our Company, and one of our
Controlling Shareholders

the National Development and Reform Commission of the

PRC ("h#E N R ILANE R K 5 B Z B )

National Equities Exchange and Quotations (2x[#H /M3
I R AR )

the nomination committee of the Board

for the purpose of this prospectus, including Hong Kong, the
United Kingdom, the United States, and Singapore

the final offer price per Offer Share (exclusive of brokerage
fee of 1%, SFC transaction levy of 0.0027%, AFRC
transaction levy of 0.00015% and Stock Exchange trading
fee of 0.00565%) at which Offer Shares are to be subscribed
for pursuant to the Global Offering as described in
“Structure of the Global Offering”

the Hong Kong Offer Shares and the International Offer
Shares

the overall coordinator as named in the section headed
“Directors, Supervisors and Parties Involved in the Global
Offering”
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DEFINITIONS

“Overseas Listing Trial Measures”

“PBOC”

“People’s Congress”

“PinYou Cayman”

“Pinyou Chuanqi”

“PinYou HK”

“PRC Company Law”

“PRC GAAP”

“PRC Government”
or “State”

“PRC Legal Advisors”

“PRC Securities Law”

“Pre-IPO Investments”

the Trial Administrative Measures of the Overseas
Securities Offering and Listing by Domestic Companies ( {}%
NASZESRAMEEATRE S i BT HEL) ) released by
the CSRC on February 17, 2023 and effective on March 31,
2023

the People’s Bank of China ([ AR$R1T), the central
bank of the PRC

the legislative apparatus of the PRC, including the National
People’s Congress and all the local people’s congresses
(including provincial, municipal, and other regional or local
people’s congresses) as the context may require, or any of
them

PinYou Interactive Advertising Ltd., an exempted company
with limited liability incorporated in the Cayman Islands on
April 1, 2011 which has been dissolved

Tianjin Pinyou Chuanqi World Asset Management
Partnership (Limited Partnership) (<5 A& {847 K Hh & 2
EMABAHEERA)), a limited partnership established
in the PRC on November 11, 2015 and a previous
shareholding platform owned by Ms. Huang and Mr. Xie

PinYou Interactive Advertising Limited (& B 8 & 5 A R
/vH]), a private limited company incorporated in Hong
Kong on April 29, 2011 which has been dissolved

the Company Law of the PRC ( {H# A RILFNE A F]E) )
as amended, supplemented or otherwise modified from time
to time

China Accounting Standards for Business Enterprises ( {1
B {3 @ FER) ), as amended, supplemented or otherwise
modified from time to time

the central government of the PRC and all governmental
subdivisions (including provincial, municipal and other
regional or local government entities) and its organizations
of such government or, as the context requires, any of them

King & Wood, our legal advisors as to PRC laws

the Securities Law of the PRC ( {3 A RILHNE 75 I
%) ), as amended, supplemented or otherwise modified
from time to time

the pre-IPO investments in our Company undertaken by the
Pre-IPO Investors, details of which are set out in “History,
Development and Corporate Structure”
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DEFINITIONS

“Pre-IPO Investor(s)”

“Price Determination Date”

“Qidian Yihao”

“Regulation S”

“Remuneration and
Appraisal Committee”

“RMB” or “Renminbi”

“SAFE”

“SAMR”

“SASAC”

“Series A-1 Investment”

“Series A-2 Investment”

“Series B Investment”

“Series C Investment”

“Series C-1 Investment”

the investor(s) of the Pre-IPO Investments, details of which
are set out in “History, Development and Corporate
Structure”

the date, expected to be on or before Friday, May 22, 2026,
on which the Offer Price is to be determined for the
purposes of the Global Offering

Beihai Qidian Yihao Venture Capital Partnership (Limited
Partnership) (LI EESHHIEREEBLEHERER)),
a limited partnership established in the PRC on September
5, 2017 and one of our Pre-IPO Investors

Regulation S under the U.S. Securities Act

the remuneration and appraisal committee of the Board

the lawful currency of the PRC

the State Administration of Foreign Exchange of the PRC
(2 N B A [ 3 2 A1 A 2L/ )

the State Administration for Market Regulation of the PRC
(N R I [ 5 i 3 B A AR

the State-owned Assets Supervision and Administration
Commission of the State Council of the PRC (HF#E A R ILAN
B [ 5 e I A A MR B

the series A-1 investment in our Group, details of which are
set out in “History, Development and Corporate Structure —
Pre-IPO Investments”

the series A-2 investment in our Group, details of which are
set out in “History, Development and Corporate Structure —
Pre-IPO Investments”

the series B investment in our Group, details of which are
set out in “History, Development and Corporate Structure —
Pre-IPO Investments”

the series C investment in our Group, details of which are
set out in “History, Development and Corporate Structure —
Pre-IPO Investments”

the series C-1 investment in our Group, details of which are
set out in “History, Development and Corporate Structure —
Pre-IPO Investments”
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DEFINITIONS

“Series D Investment”

“Series E Investment”

6‘SFC77
“SFO” or “Securities and Futures

Ordinance”

“Shanghai Maoyao”

“Shanghai Pinyou”

s

“Shanghai Zhencheng’

“Share(s)”

“Shareholder(s)”

“Shenzhen Capital”

“Shenzhen Shuling”

“Sole Sponsor”
“Sponsor-Overall Coordinator”

“STA”

“State Council”

the series D investment in our Group, details of which are
set out in “History, Development and Corporate Structure —
Pre-IPO Investments”

the series E investment in our Group, details of which are set
out in “History, Development and Corporate Structure —
Pre-IPO Investments”

the Securities and Futures Commission of Hong Kong

the Securities and Futures Ordinance (Chapter 571 of the
Laws of Hong Kong), as amended, supplemented or
otherwise modified from time to time

Shanghai Maoyao Investment Partnership (Limited
Partnership) ( FiHERE S B EEEREE)), a limited
partnership established in the PRC on August 14, 2015 and
one of our Pre-IPO Investors

Shanghai Pinyou Zhiyun Information Technology Co., Ltd.
(b B FE ERHCARAR]), a  limited liability
company incorporated in the PRC on June 27, 2018 and a
directly wholly-owned subsidiary of our Company

Shanghai  Zhencheng Investment Center (Limited
Partnership) (FUEIRSIHERLEREE)), a  limited
partnership established in the PRC on November 2, 2015
and one of our Pre-IPO Investors

shares in the share capital of our Company, with a nominal
value of RMB1.0 each

holder(s) of the Shares

Shenzhen Capital Group Co., Ltd. (Yﬁﬁéﬂ”ﬁf%\”%ﬁf&ﬁ%@ﬁ
FRZ 7)), a limited liability company incorporated in the
PRC on August 25, 1999 and one of our Pre-IPO Investors

Shenzhen Shuling Intelligence Technology Co., Ltd. (%3l
BB A RAR), a  limited liability company
incorporated in the PRC on May 10, 2024 and a directly
non-wholly-owned subsidiary of our Company

ICBC International Capital Limited
ICBC International Securities Limited

the State Taxation Administration of the PRC (*F#: A RIL
IR [ A5 L)) )

the State Council of the PRC (FF3E A F A7 B 57 %5 Bie )
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DEFINITIONS

“Stock Exchange” or
“Hong Kong Stock Exchange”

“Strategy Committee”
“subsidiary(ies)”
“substantial shareholder(s)”
“Supervisor(s)”

“Takeovers Code”

“Tianjin Optimus”

“Track Record Period”

“U.K.” or “United Kingdom”

“U.S.” or “United States”

“U.S. Securities Act”

“Underwriters”

“Underwriting Agreements”

“Unlisted Share(s)”

“US$,” “USD” or “U.S. dollars”

“VAT”

The Stock Exchange of Hong Kong Limited

the strategy committee of the Board

has the meaning ascribed thereto under the Listing Rules
has the meaning ascribed thereto under the Listing Rules
the supervisor(s) of our Company

the Code on Takeovers and Mergers issued by the SFC, as
amended, supplemented or otherwise modified from time to
time

Tianjin Optimus Information Technology Co., Ltd. (K
{5 B H T4 FR/A ), formerly known as Tianjin Pinyou
Interactive Information Technology Co., Ltd. (KA H
BEEHMARAR), a limited liability company
incorporated in the PRC on June 27, 2011 and a directly
wholly-owned subsidiary of our Company

the financial years ended December 31, 2023, 2024 and
2025

the United Kingdom of Great Britain and Northern Ireland

the United States of America, its territories, its possessions
and all areas subject to its jurisdiction

the U.S. Securities Act of 1933, as amended and
supplemented or otherwise modified from time to time, and
the rules and regulations promulgated thereunder

the Hong Kong Underwriters and the International
Underwriters

the Hong Kong Underwriting Agreement and the
International Underwriting Agreement

ordinary Share(s) in the share capital of our Company with
a nominal value of RMB1.00 each, which are subscribed for
and paid up in Renminbi and are not currently listed or
traded on any stock exchange

United States dollars, the lawful currency of the United
States

value added tax
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DEFINITIONS

“White Form eIPO”

“White Form eIPO Service
Provider”

“Youchi Hetao”

“Youpin Hutong”

“Zhuhai Da’an”

cs%”

the application for Hong Kong Offer Shares to be issued in
the applicant’s own name by submitting applications online
through the designated website of the White Form eIPO
Service Provider at www.eipo.com.hk

Computershare Hong Kong Investor Services Limited

Tianjin Youchi Hetao Asset Management Partnership
(Limited Partnership) (KIEESBHEREESHEBEECE
FRE%%)), a limited partnership established in the PRC on
November 6, 2015 and a previous shareholding platform
owned by Ms. Huang and Mr. Xie

Tianjin Youpin Hutong Asset Management Partnership
(Limited Partnership) (KM BEEEEMEBOEE
FRA5%)), a limited partnership established in the PRC on
November 11, 2015 and a previous shareholding platform
owned by Ms. Huang and Mr. Xie

Zhuhai Da’an Capital Management Partnership (Limited
Partnership) (FRBELEREMEBLEEREY)), a
limited partnership established in the PRC on September 11,
2014 and a previous Shareholder which later exited our
Company

per cent

The English translation of the PRC entities, enterprises, nationals, facilities, regulations in Chinese
included in this prospectus is for identification purposes only. To the extent there is any
inconsistency between the Chinese names of the PRC entities, enterprises, nationals, facilities,
regulations and their English translations, the Chinese names shall prevail.

— 34—



GLOSSARY OF TECHNICAL TERMS

This glossary of technical terms contains terms used in this prospectus as they relate to
our business. As such, these terms and their meanings may not always correspond to standard
industry meaning or usage of these terms.

“A/B testing”

i)

“accuracy rate

“ad creatives”

“ad slot”

“advertiser”

“advertising agency”

“advertising campaign”

“advertising impression”

“advertising impression
opportunity”

“agentic Al technology”

a technique for optimizing marketing decisions through
comparative experimentation. The process involves
randomly dividing users into two groups: a control group
and an experimental group, which are exposed to different
versions of marketing strategies or user touchpoints. After
running the tests simultaneously, behavioral data such as
click-through rates and conversion rates are analyzed to
determine which version performs better, thereby guiding
decision-making for optimization

in the context of marketing performance measurement, a
percentage calculated as the number of monitoring requests
with proper collection of accurate data divided by the total
number monitoring requests

materials provided by advertisers for use in marketing
campaigns to promote their products or services to users,
which may include, but are not limited to, text, images, flash
files, videos and other content formats

a designated space on a digital platform (such as a website,
app, or media channel) where advertisements are displayed

any persons, companies, organizations which advertise their
brands, products and services through placing
advertisements

an intermediary service provider acting as an agent to
engage media platforms or advertising service providers on
behalf of advertisers to market their products and/or brands

a set of advertisements that revolve around a single message
and are intended to achieve a particular goal

a single instance where an advertisement is successfully
displayed to a user on a device such as a mobile phone or
computer. It represents the actual occurrence of an ad
reaching a user and is recorded regardless of whether the
user clicks on the ad or takes any further action

a biddable chance provided by a media platform to display
an ad to a user

Al systems designed to act autonomously or semi-
autonomously to achieve specific marketing goals, often by
interacting with users, analyzing data, and executing tasks
with minimal human intervention
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GLOSSARY OF TECHNICAL TERMS

“AI”

“Al agent”

“Al model”

“AIGC”

“algorithm”

“API”

“AUC”

“big data”

“big data analytics”

“CDP”

“click-through”

“cloud-based”

artificial intelligence

an intelligent system that can autonomously perform tasks,
make decisions, and interact using natural language.
Powered by technologies such as machine learning and
natural language processing, Al agents are used in
enterprises to automate workflows, enhance decision-
making, and improve efficiency across areas like customer
service, marketing, and sales

mathematical algorithms which can take unstructured data
as input and transform them into informative outputs
through its “intelligence,” namely, the capability of
perceiving the world, transcribing and organizing
information, enhancing or generating contents, or making
decisions

artificial intelligence generated content

a procedure of formula for solving a problem, based on
conducting a sequence of specified actions

application programming interface, a set of routines,
protocols and tools for building software applications,
which enables applications to communicate mutually

area under curve, a metric for evaluating the performance of
classification models

extremely large data sets that may be analyzed
computationally to reveal patterns, trends, and associations

the use of advanced analytic techniques against very large,
diverse data sets to uncover hidden patterns, unknown
correlations, market trends, customer preferences, and other
useful information that can help organizations make more
informed business decisions

customer data platform, a centralized system that
aggregates, organizes, and unifies customer data from
multiple sources to create comprehensive, real-time
customer profiles

the action of clicking a specific hyperlink or advertisement
by a user

applications, services or resources made available to users
on demand via the internet from the cloud computing
provider’s servers with access to shared pools of
configurable resources
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GLOSSARY OF TECHNICAL TERMS

“CPA”

“CpC”

“CPI”

“CPM”

“CPS”

“CpPUV”

“CPV”

“CRM”

“CTR,” or
“click-through rate”

“CVR”

“data intelligence”

“decision-making Al
application(s)”

cost per action, a performance-based pricing model where
advertising is paid on the basis of each action of the mobile
device user such as download, installation or registration

cost per click, a performance-based pricing model where
advertising is paid on the basis of each click of the
advertisement

cost per install, a performance-based pricing model where
advertisers are charged on the basis of each installation of
the app

cost per mille, a performance-based pricing model where
advertising is paid on the basis of thousand impressions

cost per sale, a performance-based pricing model where
advertising is paid on the basis of the increased sale amount
as a result of the advertising

cost per unique visitor, a metric for measuring advertising
effectiveness which represents the cost incurred by the
customer to acquire a single unique user

cost per visit, a metric for measuring advertising
effectiveness which represents the cost incurred by the
customer to generate a single visit

customer relationship management, an enterprise-grade
customer data management system that centralizes customer
data, automates workflows, and integrates sales, marketing,
and service operations through modular architecture

click-through rate, a key metric in digital marketing and
analytics that measures the percentage of users who click on
a specific link, ad, or call-to-action after being exposed to it

conversion rate, a key metric in digital marketing and
analytics that measures the percentage of users who
complete a desired action out of the total number of users
who interact with a specific touchpoint, such as visiting a
website, seeing an ad, or clicking a link

process of transforming raw data into actionable insights
that can be used for enterprise-grade decision-making
through the use of advanced technologies such as Al, big
data, cloud computing and the [oT

applications which use Al technology to deeply analyze,
model, and reason on massive multi-source heterogeneous
data, and simulate human cognition and decision-making
processes based on preset rules or adaptive optimization
mechanisms
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GLOSSARY OF TECHNICAL TERMS

“e-commerce”’

“FMCG”

“generative Al”

“intelligent marketing services”

“IOT”
“IP address”

“ISO”

“IT”
“KPI”

“large language model”
or “LLM”

“MA”

“media agent”

“media resource(s)”

“net dollar retention rate of end
customers” or “net dollar
retention rate”

“OLAP”

electronic commerce, the buying and selling of goods,
services, or digital products over the internet, typically
involving transactions between businesses, consumers, or
other entities through online platforms

fast moving consumer goods

generative artificial intelligence, a branch of artificial
intelligence that focuses on generating new and original
content

marketing activities supported by data analytics and Al
technologies to automate campaign execution, optimize
performance, and improve customer targeting and
engagement

internet of things
Internet Protocol address

acronym for International Organization for Standardization,
a series of international standards, including quality
management and quality assurance standards published by
the Universal Certification Services Co., Ltd., a non-
government organization for assessing the quality system of
business organizations

information technology
key performance indicator

a type of Al model that is trained on a massive amount of
text data to capture the statistical patterns and structures of
language. These models typically have billions of
parameters and are designed to handle complex natural
language processing tasks

marketing automation

an intermediary service provider which does not own any
media platforms and acts as an agent selling advertisement
inventories on behalf of media platforms

designated ad placement supply made available by media
platforms or resellers under commercial arrangements, such
as specific ad placements, traffic packages, or pre-purchased
advertising capacity within a defined period

the revenue generated from the end customers who have
previously purchased our products within the given period,
divided by the total revenue within the given period

online analytical processing, a technology designed for
performing high-speed complex queries and
multidimensional analysis on large volumes of data
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GLOSSARY OF TECHNICAL TERMS

“programmatic advertising”

“R&D”
“ROI”

“S3aS”

“SDK”

13 EL)

sq.m.

“TA%”

“traditional automotive customer”

“traffic”

“visitor activation rate”

the automatic buying and selling of advertisement
inventories and automatic advertisement delivery through
SDK or API

research and development
return on investment

Software as a Service, a cloud-based software licensing and
delivery model in which software and associated data are
centrally hosted and accessed online via a subscription

software development kit, a set of software development
tools in one installable package that can be used to create
and develop applications

square meters

target audience percentage, the proportion of impressions
delivered to the defined target audience

automotive manufacturers with decades of experience in
developing, producing, and selling traditional fuel vehicles,
as opposed to those focused exclusively on new energy
vehicles since their inception

in terms of traffic in online marketing, the flow of audience
on media platforms

the percentage of new users who take a specified valuable
action within a product or service
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FORWARD-LOOKING STATEMENTS

This prospectus contains certain forward-looking statements representing our goals,
expectation and views of future events, and actual results or outcomes may differ materially from
those expressed or implied. Such forward-looking statements are subject to certain risks,
uncertainties and assumptions. Forward-looking statements typically can be identified by the use of
words such as “will,” “would,” “estimate,” “expect,” “anticipate,” “plan,” “aim,” “going forward,”
“believe,” “may,” “intend,” “ought to,” “continue,” “project,” “should,” “seek,” “potential” and the
negative of these words and other similar expressions. Although we believe that our expectations
are reasonable, we can give no assurance that these expectations will prove to have been correct,

and actual results may vary materially.

LEINT3 EEINT3 LEINT3

99 <

These forward-looking statements include, but are not limited to, statements relating to:

. our business and operating strategies and the various measures we use to implement such
strategies;
. our operations and business prospects, including development plans for our existing and

new businesses;
. the future competitive environment for the industry which we operate in;

. the regulatory environment as well as the general industry outlook for the industry which
we operate in;

. future developments in the industry which we operate in;

. general economic trends in which we operate our business;

. our ability to control costs and expenses;

. our dividend policy;

. capital market developments;

. the actions and developments of our competitors;

. change or volatility in interest rates, equity prices, volumes, operations, margins, risk

management and overall market trends; and
J all other risks and uncertainties described in the section headed “Risk Factors.”

Forward-looking statements may and often do differ materially from actual results. Any
forward-looking statements in this prospectus reflect our management’s current view with respect
to future events and are subject to risks relating to future events and other risks, uncertainties and
assumptions. See “Risk Factors,” “Business” and “Financial Information” for more details.

Should one or more of these risks or uncertainties materialize, or should the underlying
assumptions prove to be incorrect, our financial condition may be adversely affected and may vary
materially from the goals we have expressed or implied in these forward-looking statements. Except
as required by applicable laws and regulations, including the Listing Rules, we undertake no
obligation to publicly update or revise any forward-looking statements, whether as a result of new
information, future events or otherwise. Accordingly, investors should not place undue reliance on
any forward-looking information. In this prospectus, statements of or references to our intentions
or those of our Directors are made as of the date of this prospectus. Any such intentions may change
in light of future developments.
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RISK FACTORS

An investment in our H Shares involves various risks. You should carefully consider all
the information in this prospectus and in particular the risks and uncertainties described
below before making an investment in our H Shares.

The occurrence of any of the following events could materially and adversely affect our
business performance, financial condition, results of operations or prospects. If any of these
events occurs, the trading price of our H Shares could decline and you may lose all or part
of your investment. You should seek professional advice from your relevant advisors regarding
your prospective investment in the context of your particular circumstances.

RISKS RELATING TO OUR BUSINESS AND INDUSTRY

The market in which we operate is highly competitive and rapidly evolving. If we fail to
compete effectively against existing or new competitors, our business, financial condition and
results of operations may be materially and adversely affected.

The market for decision-making Al applications in China is highly competitive and constantly
evolving. With the continuous emergence of new technologies and business models, we expect the
growing demand for decision-making Al applications will attract market entrants while prompting
existing competitors to allocate additional resources to enhance their offerings. This intensified
competition may put pressure on our market position and business operations. Our competitors
primarily include intelligent advertising placement service providers, enterprise data management
service providers and other emerging players in the industry. Our ability to compete successfully
depends on various factors, including technological innovation and R&D capabilities, industry
expertise, brand recognition, and customer base. If we fail to maintain a competitive advantage in
any of these key areas, we may be unable to compete effectively or sustain our market position.

Furthermore, some of our current and potential competitors may possess advantages such as
a longer operating history, stronger brand recognition, well-established relationships with
customers and media resources suppliers, and greater financial, technical, and marketing resources.
These competitors may invest more extensively in R&D, sales, and marketing initiatives, allowing
them to develop or promote products or services that are comparable to or superior to ours. Any
intensification of competition could lead to pricing pressures, reduced profit margins, or even a loss
of our market share. Should we fail to retain our customers and media resources suppliers in this
increasingly competitive landscape, our business, financial condition, and results of operations may
be adversely affected.

Failure to keep pace with technological advancements and product innovations could
adversely affect our competitiveness, business, and financial performance.

The decision-making AI application market in China is characterized by rapid technological
advancements and continuous product innovations. Our ability to maintain a competitive position
largely depends on our capacity to adapt to emerging technologies, enhance our existing products
and services, and introduce new offerings that effectively address the evolving needs of our
customers. Any failure to do so may render our products and services uncompetitive and could
materially and adversely affect our business, financial condition, and results of operations.

While we remain committed to investing in technological development and product
innovation, these efforts require substantial financial and management resources. In 2023, 2024 and
2025, our total research and development expenses amounted to RMB54.1 million, RMB56.3
million and RMB45.8 million, respectively. However, R&D activities are inherently uncertain, and
there is no guarantee that our investments will translate into commercially viable products or market
success. We may encounter unforeseen technical challenges, delays in commercialization, or an
inability to generate sufficient returns on our R&D expenditures. Furthermore, if our competitors
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RISK FACTORS

achieve technological breakthroughs or introduce superior innovations, our existing products and
services may become obsolete, which could materially and adversely impact our business, financial
condition, and results of operations.

Furthermore, as we continue expanding our product and service portfolio to cater to the
diverse needs of customers in the decision-making Al application market in China, we face several
risks and uncertainties, including:

. Customer satisfaction: we may fail to maintain and improve the functionality and
reliability of existing products and services, which could do harm to our customer
satisfaction and further affect our operational performance;

. Market acceptance: newly introduced products and services may not gain the expected
traction in the target market, leading to lower-than-anticipated sales and revenue, which
could adversely affect our financial condition and results of operations; and

. Intensified competition: competitors may launch similar or superior products and
services, further increasing market competition and making it more challenging for us
to establish or sustain a competitive foothold.

Our failure to effectively manage these risks may materially and adversely affect our business,
financial condition, and results of operations.

Any notable fluctuations in the business performance or adjustment of marketing strategies
by our customers may materially and adversely affect our business, financial condition, and
results of operations.

Our business performance is closely tied to our customers’ willingness and ability to procure
our products and services, which may be influenced by factors beyond our control. Any notable
fluctuations in the business performance of our customers or changes in their marketing strategies
could materially and adversely impact our business, financial condition, and results of operations.
The financial health and spending capacity of our customers may be negatively affected by a variety
of external factors, including but not limited to: (i) macroeconomic conditions: economic
downturns, fluctuations in consumer spending, and reduced business confidence may prompt our
customers to tighten their budgets, which could result in decreased spending on our products and
services; (ii) regulatory and policy changes: any shifts in government policies, industry regulations,
or advertising and data privacy laws may disrupt our customers’ marketing strategies or restrict their
use of decision-making Al applications, affecting their demand for our products and services; and
(ii1) industry-specific challenges: customers operating in certain industries, such as e-commerce,
retail, or automotive, may experience sector-specific downturns or operational disruptions, leading
to reductions in their marketing expenditures.

For example, our revenue decreased by 12.0% from RMB611.2 million in 2023 to RMB537.9
million in 2024, primarily due to macro headwinds in consumption-related sectors. In particular,
slower growth in the consumer price index and retail sales, coupled with weaker consumer
confidence, led to a subdued consumption environment. As a result, facing increased business
pressures, customers in the FMCG and traditional automotive sectors, particularly certain key
accounts, tightened their marketing budgets, leading to reduced procurement of our solutions in
2024, which contributed to the overall decline in our revenue performance in this year.

Furthermore, our customers may adjust their marketing strategies due to changing business
priorities or the emergence of alternative solutions. For instance:

. adoption of alternative marketing tools: customers may shift their spending to other

emerging marketing technologies or platforms, which may provide similar or enhanced
capabilities compared to our offerings;
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. in-house capability development: some customers may invest in building their own
marketing or decision-making Al capabilities, reducing their reliance on third-party
providers like us; or

. shifts in advertising channels and consumer trends: changes in consumer behavior, the
rise of new digital platforms, or evolving industry best practices may lead customers to
allocate their budgets differently, potentially reducing their spending on our products
and services.

In addition, we rely on a diverse customer base across different industries, and any significant
shift in market dynamics affecting one or more key industries could have a disproportionate impact
on our business. If we fail to anticipate or adapt to such changes, we may struggle to retain
customers, attract new business, or sustain our revenue growth.

Given these factors, any reduction in spending by our customers, whether due to financial
difficulties, regulatory constraints, strategic adjustments, or technological advancements, could
materially and adversely affect our business, financial condition, and results of operations.

Failure to retain, expand, or attract customers could materially and adversely affect our
business, financial condition, and growth prospects.

Our ability to sustain and grow our business depends significantly on our capacity to retain
existing customers, deepen and expand customer relationships, and attract new customers. Any
failure in these areas could materially and adversely impact our business, financial condition,
results of operations, and future growth prospects.

We served 266, 243 and 228 end customers in 2023, 2024 and 2025, respectively.
Among them, 19, 21 and 17 were KA end customers that each contributed over RMB10.0 million
in revenue under intelligent advertising services or RMB2.0 million in revenue under intelligent
data management business in 2023, 2024 and 2025, respectively, with a KA end customer retention
rate of 81.8%, 94.7% and 81.0% for the same years. Despite the breadth of our end customer base,
there is no assurance that we will be able to retain our existing KA end customers or attract
sufficient new end customers in the future to offset potential losses.

Our success in maintaining and growing our customer base depends on various factors,
including: (i) our ability to offer products and services that effectively address customer needs at
competitive prices; (ii) the strength, reliability, and scalability of our technologies; (iii) the
effectiveness of our sales and marketing strategies; (iv) the overall customer experience, including
service quality and post-sales support; and (v) market conditions and competitive dynamics that
may influence customer preferences. Customers may choose alternative providers due to these
factors or other circumstances beyond our control. If we fail to retain existing customers, expand
our relationships with them, or attract new customers, we may be unable to grow our revenue at the
expected pace, or at all.

As we continue to expand our customer base and diversify across industry verticals, we may
encounter challenges in delivering tailored products and services that align with specific customer
needs. Our ability to scale customer support operations effectively may also be tested, and failure
to meet customer expectations in terms of product functionality, service quality, or responsiveness
could lead to dissatisfaction. This, in turn, may result in: (i) a decline in demand for our products
and services; (ii) loss of anticipated revenue; (iii) negative customer feedback, which could harm
our brand and reputation; and (iv) increased difficulty in acquiring new customers or retaining
existing ones.

Furthermore, intensified competition or changes in industry trends may shift customer
preferences towards competing services, further affecting our ability to maintain or expand our
market share. Any such developments could materially and adversely impact our business, financial
condition, and results of operations.
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Reliance on major customers may materially and adversely affect our business, financial
condition, and results of operations.

We have been reliant on a limited number of major customers during the Track Record Period,
and any deterioration in our collaborative relationships with these customers could materially and
adversely impact our business, financial condition, and results of operations.

During the Track Record Period, a significant portion of our revenue was generated from a
core group of recurring customers. Revenue generated from our five largest customers in each
respective year accounted for 50.2%, 54.6% and 59.6% of our total revenue in 2023, 2024 and 2025,
respectively.

There is no assurance that our major customers will continue to procure our products and
services at historical levels, or at all. Any changes in their business strategies, financial condition,
or operational priorities may lead to reduced purchases or the termination of business relationships
with us. In particular, if any of our key customers reduce or cease their engagements with us and
we are unable to replace them with new customers of similar scale within a reasonable period, our
business, financial condition, and results of operations could be materially and adversely affected.

Additionally, our reliance on major customers exposes us to heightened credit risks. If any of
these customers default on or delay payment for our trade receivables, our liquidity, cash flow, and
overall financial position may be adversely impacted. The concentration of revenue from certain
major customers also increases our exposure to industry-specific downturns or financial difficulties
experienced by such customers, which could further affect our business operations and financial
stability.

Relationships with multinational enterprises may expose us to risks related to their
operational strategies in China.

A portion of our customer base consists of multinational enterprises, making our business
performance highly susceptible to changes in their operational strategies in China. Any adjustments
in their strategic priorities, such as reducing, reallocating, or even ceasing their marketing
investments in China, could materially and adversely affect our business, financial condition, and
results of operations. For example, two multinational automotive companies procured our
intelligent data management products and services in 2023. However, due to internal organizational
and business changes, the companies adjusted their marketing strategy, resulting in a complete
cessation of purchases in 2024. These two multinational automotive companies did not make any
subsequent purchases in 2025.

Our relationships with multinational enterprises expose us to various risks, including but not
limited to:

. Global economic and political uncertainty: multinational enterprises may adjust their
marketing expenditures in response to macroeconomic downturns, geopolitical tensions,
inflationary pressures, or trade restrictions affecting their headquarters or key
operational markets;

. Regulatory and compliance risks: changes in international trade policies, cross-border
data protection regulations, and foreign investment restrictions may impact the ability or
willingness of foreign enterprises to continue their operations in certain markets, leading
to a shift or reduction in their marketing budgets;

. Corporate restructuring and cost-cutting measures: in times of financial stress or
strategic realignment, multinational enterprises may consolidate operations, downsize
their global footprint, or optimize marketing expenditures, which could result in reduced
spending on our products and services;
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. Shifts in market priorities: multinational enterprises may reallocate their resources to
focus on higher-growth or more strategically important regions, diverting investments
away from the markets in which we operate; and

. Currency fluctuations and exchange rate risks: significant exchange rate fluctuations
may impact the profitability and budget allocation decisions of multinational enterprises,
potentially leading to a reduction in their spending on marketing services.

Given our relationships with multinational enterprises, any adverse adjustments in their
business strategies, financial priorities, or market focus could negatively impact our revenue
streams, customer retention, and overall growth prospects. If we fail to diversify our customer base,
mitigate these risks, or expand our presence in other high-growth markets, our business, financial
condition, and results of operations could be materially and adversely affected.

We may experience further pressure on our profitability and cash flow.

Our gross profit margins declined from 31.2% in 2023 to 27.3% in 2024, and further to 25.5%
in 2025. Such deterioration was primarily attributable to a decline in revenue from higher-margin
segments, and the impact of a relatively stable cost structure that limited our ability to adjust costs
in line with revenue contraction.

In parallel, our net cash generated from operating activities also declined steadily, from
RMB52.1 million in 2023 to RMB31.9 million in 2025, reflecting both reduced profitability and
ongoing working capital requirements. Although we have adopted various operational and financial
measures to manage costs and improve cash flow, including resource realignment and enhanced
receivables collection efforts, there is no assurance that these efforts will be sufficient.

If we are unable to effectively respond to revenue fluctuations, improve margins, or manage
fixed costs, we may continue to experience pressure on our profitability and liquidity. Such pressure
could also be influenced by broader market conditions, shifts in customer demand, or intensifying
competition, which may in turn affect our financial performance and growth outlook.

We may be exposed to working capital pressure due to mismatch in settlement cycles.

Our trade receivable turnover days were 142 days, 159 days and 136 days in 2023, 2024 and
2025, respectively, which was significantly longer than our trade payable turnover days of 57 days,
64 days and 66 days for the corresponding years. This structural mismatch in settlement terms has
led to an extended cash conversion cycle, placing pressure on our working capital and overall
liquidity position.

If we are unable to accelerate the collection of receivables or secure more favorable credit
terms from suppliers, our operating cash flow may be affected. Such pressure could be more
pronounced during periods of softer revenue or weaker customer credit profiles, and may in turn
influence our ability to manage short-term funding needs and support business operations.

Failure to expand into new industry verticals may materially and adversely affect our
business, financial condition, and prospects.

Our AlphaDesk product currently serves leading enterprises across diverse industries,
including e-commerce, FMCQG, retail, beauty, and hospitality. Our AlphaData product provides
intelligent data management to customers in the automotive, telecommunications, beauty, FMCG
and retail. Our ability to penetrate these niche markets and establish a strong reputation is largely
driven by our accumulated industry expertise and deep understanding of customer needs.
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However, our business performance across various industries may be influenced by
macroeconomic trends and industry-specific conditions. The decision-making AI application market
for marketing and sales in China is highly competitive and subject to market volatility. Adverse
macroeconomic conditions and industry-specific trends in downstream sectors may reduce overall
demand for such services. In response to economic uncertainty, customers may reduce, delay or
reallocate their marketing budgets, which may lead to decreased demand for our services. Such
changes in customer spending may also intensify competition and exert downward pressure on
pricing and margins. In addition, customers may delay payments, which could adversely affect our
cash flows. As a result, our business operations, financial performance and growth prospects may
be materially and adversely affected. In 2024, for instance, customers in the FMCG and traditional
automotive industries experienced a downturn, leading them to tighten marketing budgets and
reduce procurement from us, which contributed to a decrease in our revenue.

Therefore, as part of our growth strategy and leveraging the capabilities of our decision-
making Al applications, we plan to expand into additional industry verticals to broaden our market
reach and revenue streams. However, entering new industries presents inherent challenges,
including: (i) lack of industry-specific knowledge: success in new verticals requires an in-depth
understanding of industry dynamics, regulatory landscapes, and customer expectations. If we fail to
acquire sufficient knowledge, we may struggle to develop tailored solutions that meet industry-
specific demands; (ii) uncertain market acceptance: there is no assurance that our existing Al
application products for marketing and sales will gain traction in new industry segments.
Differences in business models, marketing strategies, and customer behaviors may require
significant adaptation, and our Al application products may not achieve the same level of success
as in our existing markets; (iii) increased competition: we may face strong competition from
well-established industry players with long-standing customer relationships and deeper market
penetration. Competing against incumbents may require substantial investment in marketing, sales,
and technology development; (iv) operational and resource constraints: expansion into new
verticals demands financial, human, and technological resources. Any failure to allocate resources
efficiently or scale our operations effectively could hinder our ability to establish a foothold in these
new markets; and (v) additional regulatory restrictions that are relevant to these businesses.

If we fail to successfully expand our Al application products into new industry verticals, we
may not achieve our expected growth targets, and our business, financial condition, and long-term
prospects may be materially and adversely affected.

Damage to our brand reputation and recognition, including negative publicity, may materially
and adversely affect our business, financial condition, and prospects.

Our brand, “Deepzero,” is well-recognized by customers in the industry, and our business
success depends significantly on our reputation and brand recognition. However, there is no
assurance that we will be able to maintain or enhance our brand reputation in the future. Any
damage to our brand image, whether due to internal issues or external factors beyond our control,
could materially and adversely affect our business operations, financial condition, and growth
prospects.

Our reputation and brand recognition may be materially and adversely affected by various
factors, including but not limited to:

. disputes or legal proceedings relating to our products and services involving customers,
media resources suppliers, suppliers, or other third parties;

. negative publicity about our business, Directors, officers, employees, or the products
and services we offer, whether accurate or unfounded;

. regulatory scrutiny or government investigations, which may raise concerns among
stakeholders even if no violations are ultimately found;
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. allegations of unethical business practices, cybersecurity breaches, or data privacy
concerns, which could undermine customer trust;

. customer dissatisfaction or complaints, particularly if they gain traction in the media or
on digital platforms, damaging our industry reputation; and

. industry-wide reputational risks, where issues affecting the broader sector, such as
fraudulent practices or regulatory crackdowns, may indirectly impact our perceived
credibility.

Any harm to our brand reputation can result in a decline in market trust and recognition,
leading to reduced customer purchases, weakened demand for our products and services, and
potential loss of business partners. Negative publicity may also divert management’s attention,
require significant resources to address, and expose us to increased regulatory scrutiny or
governmental investigations. Any of these developments could have a material and adverse impact
on our business, financial condition, results of operations, and overall market positioning.

Potential issues in the adoption and use of AI in our product and services may result in
reputational harm or liability.

We are integrating Al into our platforms. While Al has facilitated significant technological
advancements, its adoption also introduces inherent risks and challenges that could impact our
business, reputation, and legal compliance.

° Risks associated with Al-related technologies

Al algorithms may be flawed, biased, or unreliable due to limitations in training datasets,
incomplete or inaccurate information, or inherent biases in machine learning models. The
effectiveness of Al solutions depends heavily on the quality and diversity of the data used, and any
deficiencies in datasets could compromise the accuracy, fairness, and reliability of decision-making
AT applications, potentially leading to adverse outcomes for customers and users.

Additionally, AI raises complex legal and ethical issues, including: (i) copyright and
intellectual property risks: the development and use of Al-generated content may give rise to
disputes over ownership, attribution, and infringement of intellectual property rights; (ii) regulatory
compliance and liability: Al-generated decisions, predictions, or automated actions could expose us
to legal liabilities if they result in discriminatory outcomes, data misuse, or violations of consumer
protection laws; and (iii) reputational risks and public perception: controversial Al applications,
particularly those impacting human rights, privacy, employment, or social equity, could lead to
negative public perception, regulatory scrutiny, or reputational damage.

If we fail to adequately address these risks or if our Al-related offerings do not perform as
intended, we may be subject to legal claims, regulatory investigations, customer dissatisfaction, or
competitive disadvantages in the marketplace.

° Evolving Al regulatory landscape in China

The regulatory framework governing AI in China is rapidly evolving, with authorities
introducing more stringent oversight over Al-related technologies. Before 2022, regulations on Al
were scattered across various laws governing internet information services. However, in recent
years, the PRC government has accelerated the pace of Al-related legislation, including algorithm
recommendation, deep synthesis technologies and generative Al services.

Under these measures, providers of generative Al services are required to: (i) conduct security

assessments and comply with algorithm filing procedures if their Al services influence public
opinion or have social mobilization capabilities; (ii) adopt measures to eliminate or address
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unlawful content identified within Al-generated outputs; and (iii) comply with strict regulatory
obligations, with violations potentially leading to penalties, warnings, service suspensions, fines, or
even criminal liability. See “Regulatory Overview — Regulations Relating to Overseas Securities
Offering and Listing — Regulations on Cybersecurity, Data Security and Protection of Personal
Information — Data Security.” These dynamic regulatory requirements present inherent challenges
to achieving and maintaining full compliance in a timely manner, and non-compliance with such
evolving requirements may result in regulatory penalties, increased compliance costs, or restrictions
on our Al-related operations. Similarly, the process for obtaining or renewing necessary approvals
or licenses for Al technologies or applications is subject to regulatory discretion. Failure to secure
or maintain such approvals or licenses may hinder the deployment of certain Al-powered products
and services.

° Risks associated with the potential flaws or ineffectiveness of AI models for marketing
activities

Al models deployed in marketing campaigns may subject to inherent flaws, biases, or
inefficiencies arising from limitations in training data quality, algorithmic architecture, or
contextual adaptability. The performance of Al models for marketing activities depends heavily on
the diversity, representativeness, and real-time relevance of underlying datasets. If the data used to
train these models is biased, incomplete, or outdated, it may lead to suboptimal outputs, such as the
propagation of discriminatory content (such as gender or cultural stereotypes in advertisement
targeting), misalignment with consumer preferences, or inaccurate recommendations (e.g.,
promotion of unavailable or irrelevant products).

Such deficiencies could materially compromise the effectiveness of marketing campaigns,
erode customer trust, or result in negative user experiences. Moreover, the deployment of flawed Al
models could expose us to reputational damage, customer attrition, regulatory scrutiny, or even
legal claims, particularly in jurisdictions with stringent data protection and anti-discrimination
laws. If we fail to effectively monitor, audit, and refine our AI models to ensure fairness, accuracy,
and relevance, we may face increased operational risk and lose our competitive edge in the rapidly
evolving decision-making Al application market.

° Risk associated with our reliance on open-source Al technologies

Our Deep Agent leverages open-source Al models to supplement its specific language
generation or interaction functions. During the Track Record Period, we primarily utilized two
mainstream open-source AI models developed in China, namely Qianwen (#Z&T[#) and
DeepSeek, to support our Deep Agent. Based on their current policies, we are permitted to use these
models for product operation. Even though we did not encounter any changes in terms, suspension
of support, or known security vulnerabilities in these models during the Track Record Period and
up to the Latest Practicable Date, there is no assurance that the open-source tools we currently
leverage will remain stable, accessible, or commercially viable in the future. If there are material
changes in the open-source Al ecosystem, such as changes in licensing terms, suspension of
community support, or emergence of security vulnerabilities, our ability to use or further develop
these technologies may be adversely affected. This could, in turn, impact our product performance,
R&D efficiency, and technological advancement, which may pose risks to our operational
continuity and competitiveness.

Expansion of our international operations may expose us to increased business and economic
risks that could materially and adversely affect our financial results.

In 2023, 2024 and 2025, we generated 18.7%, 13.8% and 20.2%, respectively, of our total

revenue from non-domestic customers. We plan to continue to expand our global footprint and
deepen our internationalization strategy.
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As we expand internationally, we may encounter significant business, economic, and
regulatory risks in markets where we have limited or no operating experience. Conducting
operations in foreign jurisdictions requires a deep understanding of local markets, customer
preferences, and industry-specific regulations, and our ability to operate effectively abroad may be
affected by various challenges, including fluctuations in currency exchange rates, increased
operational and marketing costs, compliance with local commercial and legal frameworks,
compliance with statutory equity requirements and management of tax consequences, and
heightened risk management complexities. Additionally, we may face difficulties in obtaining,
maintaining, or enforcing intellectual property rights, challenges in recruiting and retaining skilled
personnel who are knowledgeable about local business environments, as well as risks related to our
ability to establish cooperation relationships with international partners, including local banks that
provide us with support for international settlement and credit facilities.

As we enter new markets, we must allocate substantial resources to understand foreign
regulatory landscapes, adapt our operations, and establish local infrastructure. The expansion of our
international footprint also exposes us to economic, regulatory, social, and political uncertainties in
different jurisdictions, which may disrupt our projects, result in the loss of assets or personnel, or
lead to unexpected financial burdens. Moreover, geopolitical tensions, trade restrictions, and
evolving compliance requirements may further complicate our overseas operations.

If we fail to effectively manage the risks associated with international expansion, we may
experience higher-than-expected costs, operational inefficiencies, and difficulties in scaling our
business, which could materially and adversely affect our financial condition, business operations,
and long-term growth prospects.

We face potential liability and harm to our business due to the nature of our business and the
content of the advertisements.

Advertising may result in disputes relating to copyright or trademark infringements, public
performance royalties or other claims based on the nature and content of advertising that is placed
through us. Under the Advertising Law of the PRC ( {HH#E NRILFIEE 151%) ) (the “Advertising
Law”), where an advertising service provider knows or should have known that an advertisement
is false, fraudulent, misleading, or otherwise illegal but still serves as an agent for, or publishes the
advertisement, the competent PRC authority may confiscate the advertising provider’s advertising
expenses and impose penalties, order it to cease dissemination of such false, fraudulent, misleading
or otherwise illegal advertisement or correct such advertisement, or suspend or revoke its business
licenses under certain serious circumstances. Under the Advertising Law, “advertising service
providers” include any natural person, legal person or other organization that provides advertising
design, production, or agency services to advertisers for their advertising activities. As our
intelligent advertising services involve provision of “advertisement-related services” to advertisers,
we are deemed as an “advertising service provider” under the Advertising Law. As a result, we are
subject to stringent regulatory requirements regarding the content of advertisements placed through
our platform.

Therefore, in the event that the supporting documentation of the advertisements provided by
our customers is inauthentic, incomplete, or inaccurate, or any of their representations or warranties
in relation to the advertising content are proven to be untrue or misleading, we may be exposed to
potential liabilities, including regulatory penalties, fines, or legal claims, which could also harm our
business reputation.

While our customers are typically contractually obligated to indemnify us against potential
claims arising from non-compliant advertising content, such indemnification may not fully cover
financial losses, reputational damage, or regulatory penalties. There is also no guarantee that we
will be able to recover indemnification payments from such customers, particularly in cases where
they face financial distress or refuse to honor their contractual obligations.
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Given the complex and evolving regulatory landscape governing advertising content, any
failure, whether by us, our customers, or advertising agencies, to fully comply with applicable laws
and regulations could materially and adversely affect our business, financial condition, and results
of operations.

Our historical growth rates may not be indicative of future growth, and failure to manage
growth effectively could materially and adversely affect our business and prospects.

Our revenue and gross profit fluctuated during the Track Record Period, and our historical
financial performance may not be indicative of future results. Our revenue amounted to RMB611.2
million, RMB537.9 million and RMB576.6 million in 2023, 2024 and 2025, respectively, and our
gross profit amounted to RMB190.5 million, RMB146.6 million and RMB147.2 million during the
same years, respectively. While we plan to continue expanding our operations, there is no assurance
that we will be able to sustain our growth trajectory or successfully execute our business strategies.

Rapid expansion places significant demands on our management, as well as on our
administrative, operational, and financial resources. To manage our growth effectively, we are
required to (i) continuously enhance our operational, financial, and management information
systems to support scalability; (ii) attract, train, and retain a highly skilled workforce while
maintaining strong corporate culture and employee productivity; (iii) efficiently manage our costs
and expenses to sustain profitability; and (iv) strengthen collaboration with key business partners,
including major customers and suppliers, to ensure stable and scalable business operations.

Failure to effectively manage our growth may lead to operational inefficiencies, increased
costs, declining service quality, or diminished profit margins. Additionally, if new systems and
processes we implement to support our expansion do not yield the expected benefits, our business,
financial condition, and ability to successfully market our platforms and serve our customers could
be adversely affected. Furthermore, rapid business expansion may expose us to heightened
regulatory, compliance, and operational risks, which could further impact our long-term growth
prospects.

Failure to comply with evolving cybersecurity, data security, and personal information
protection laws and regulations could materially and adversely affect our business, financial
condition, and results of operations.

Our services involve collecting, processing, and storing significant amounts of data
concerning our customers and business partners in China, which may subject us to complex and
evolving laws and regulations regarding cybersecurity, data security, and personal information
protection.

As of the Latest Practicable Date, the data collected and generated through our operations was
stored within the PRC, and we did not engage in personal information or important data
cross-border transfers as part of our business activities. Additionally, we had not been identified as
an operator of “critical information infrastructure” by any government authority. On this basis, the
legal obligations governing cross-border data flows and critical information infrastructure operators
under applicable PRC laws and regulations are currently not applicable to us. However, with the
continued expansion of our business and customer base, we may become involved in more
large-scale data processing activities, or be identified as a critical information infrastructure
operator in the future. If such circumstances arise, we would be required to comply with the
additional regulatory obligations under applicable laws and regulations, which could increase
compliance costs and operational risks.

The PRC regulatory framework governing cybersecurity, data security, and personal
information protection has undergone significant developments in recent years. On September 24,
2024, the State Council promulgated the Regulations on the Administration of Network Data
Security ( (%S BHE L2 MA) ), which came into effect on January 1, 2025. Based on the
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Cybersecurity Law of the PRC ( {3 NRILFBIAEAE L2 ), the Data Security Law of the
PRC ( NI EPE % 415) ), and the Personal Information Protection Law of the PRC
( < N RSB A MG ER5#15) ), the Regulations on the Administration of Network Data
Security restate and refine various requirements for network data processors to process and protect
various electronic data through the internet. For further details of laws, regulations and government
policies regarding cybersecurity, data security and personal information protection, see “Regulatory
Overview — Regulations on Cybersecurity, Data Security and Protection of Personal Information.”

Laws, regulations, and government policies in relation to network data security are
continuously evolving and subject to further interpretation or revision, which may expand the scope
of our compliance obligations. To comply with these evolving regulatory requirements, we may be
required to: (i) incur substantial costs to ensure full compliance with applicable cybersecurity, data
security, and personal information protection laws; (ii) upgrade and enhance our information
technology infrastructure to meet regulatory standards; (iii) implement additional safeguards and
controls to ensure the security and compliance of our data processing activities; and (iv) engage in
ongoing communication with customers to address their concerns regarding cybersecurity and data
protection.

Any non-compliance with applicable cybersecurity, data security, and personal information
protection laws and regulations could lead to (i) regulatory investigations or enforcement actions,
resulting in fines, penalties, or operational restrictions; (ii) negative publicity and reputational
damage, which may deter potential customers and business partners from engaging with us; (iii)
legal proceedings initiated by government authorities or affected parties; and (iv) loss of customer
trust, which could materially impact our ability to attract and retain clients, thereby affecting our
revenue and long-term growth. Any of these developments could have a material and adverse
impact on our business, financial condition, and results of operations.

If the data collected or used by us are out of date, inaccurate, lacking credible information,
or no longer available to us, the performance of our products and services will be adversely
affected, which could adversely impact our business.

The quality and availability of the data we use are critical to the performance of our products
and services. If the data we collect or utilize becomes outdated, inaccurate, unreliable, or no longer
accessible, the effectiveness of our offerings could be severely compromised, which may, in turn,
adversely impact our business operations and reputation.

Our products and services rely heavily on data sourced from our customers, suppliers and
public domain, however, the quality and completeness of such data is out of our control. In
particular, we may face challenges such as: (i) limited or outdated data collected by our customers
or provided by our media resources suppliers and data suppliers; (ii) incomplete or insufficiently
labeled datasets, which may hinder the effectiveness of our AI models and analytical processes; (iii)
errors or inaccuracies in third-party data, which could lead to incorrect analysis or suboptimal Al
decision-making; and (iv) changes in data accessibility, including restrictions imposed by data
suppliers or regulatory changes affecting data collection and usage. When inadequate or outdated
data is incorporated into our AI models and algorithms, it may result in diminished accuracy and
performance, negatively impacting the perceived value of our products and services and potentially
leading to customer dissatisfaction or reduced market adoption.

If we are unable to sustain existing partnerships or establish new data sources, our ability to
collect, process, and analyze high-quality data may be compromised. This could: (i) limit our ability
to enhance existing products and services; (ii) restrict the development of new data-driven
solutions; (iii) reduce the competitiveness of our offerings in the market; and (iv) erode customer
trust and industry reputation, ultimately impacting our revenue growth and long-term prospects.
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Our future growth and success depend on our ability to continuously source, collect, and
process high-quality, reliable data to power our AI application products. If we fail to do so, our
ability to deliver competitive, high-performing products and services may be impaired, which could
materially and adversely affect our business, financial condition, results of operations, and overall
market position.

Failure to protect our intellectual property rights or unauthorized use by third parties could
adversely affect our competitiveness and business operations.

Our intellectual property is a critical component of our business operations and competitive
advantage. However, there is no assurance that we can prevent third parties from infringing upon
our intellectual property rights. Unauthorized use, misappropriation, or infringement of our
intellectual property, whether by competitors, employees, or other third parties, may harm our
brand, erode our competitive position, and negatively impact our business performance.

Third parties may infringe upon our intellectual property rights, including trademarks,
copyrights, patents, trade secrets, and proprietary technologies, without our authorization. Unfair
competition, defamation, or violations of our proprietary rights may result in brand dilution and
reputational damage, reducing our ability to differentiate ourselves in the market. However,
enforcing intellectual property rights often requires litigation, arbitration, or other legal
proceedings, which can be costly. Even if we prevail in such proceedings, the expenses incurred
could materially and adversely impact our business, financial condition, and results of operations.
Furthermore, legal disputes may divert management’s attention from core business activities,
affecting overall operational efficiency.

In addition, we may also face challenges in registering and enforcing intellectual property
rights. It may be difficult to register, maintain, and enforce intellectual property rights in certain
jurisdictions where we operate. Furthermore, our business secrets, proprietary technologies, and
confidential information could be leaked, misused, or independently discovered by competitors,
leading to a loss of competitive advantage. Employees, contractors, or business partners with access
to sensitive information may intentionally or unintentionally expose our proprietary knowledge to
third parties.

If we fail to effectively protect or enforce our intellectual property rights, we may face: (i)
reduced market competitiveness due to loss of proprietary advantages; (ii) revenue decline if
competitors exploit our technologies or trademarks; (iii) higher costs associated with legal
enforcement actions and risk mitigation measures; (iv) reputational damage affecting customer trust
and brand perception; and (v) operational disruptions arising from protracted legal disputes. Given
these risks, any inability to safeguard our intellectual property could materially and adversely affect
our business, financial condition, results of operations, and long-term growth prospects.

We may be subject to claims for infringement, misappropriation or other violations of
third-party intellectual property rights, which could materially and adversely affect our
business and reputation.

Our ability to develop and commercialize our technology and products depends, in part, on our
ability to do so without infringing upon the intellectual property rights of third parties. However,
we may face claims, litigation, or other legal proceedings alleging that our products, technologies,
or business practices infringe, misappropriate, or otherwise violate third-party intellectual property
rights. The validity and scope of intellectual property claims are often subject to complex scientific,
technical, and legal analyses, creating inherent risks and uncertainties in such disputes.

Defending against or initiating legal actions to protect our intellectual property can be costly
and time-consuming, requiring substantial financial and management resources and diverting our
technical and executive teams’ attention away from core business operations. If we receive an
adverse ruling in an intellectual property dispute, we could be subject to significant liabilities,
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including monetary damages, licensing obligations, or restrictions on the use of certain
technologies. In some cases, we may be required to seek third-party licenses on unfavorable terms,
pay ongoing royalties, redesign our products, or even suspend the sale and distribution of affected
offerings, which could materially impact our operations.

Moreover, protracted litigation could erode customer confidence in our products and services,
leading to potential delays or reductions in sales as customers defer or reconsider purchases pending
resolution of legal proceedings. Negative publicity arising from intellectual property disputes may
also damage our corporate reputation and affect our ability to establish or maintain business
relationships. Given the evolving nature of intellectual property laws, any claims, regulatory
actions, or adverse judgments could materially and adversely affect our business, financial
condition, market competitiveness, and long-term growth prospects.

Our business depends on the continued efforts of our senior management and key employees,
and any failure to retain, attract, or recruit such personnel may materially and adversely
affect our business.

Our success depends on the continued services of our senior management, executive officers,
and other key personnel. For details of the background of our senior management, see “Directors,
Supervisors and Senior Management — Senior Management.” If one or more of our key executives
or senior personnel resign, become unable or unwilling to continue in their roles, or otherwise cease
their employment with us, we may not be able to replace them in a timely manner, or at all. As a
result, our business operations could be significantly disrupted, and we may be required to incur
additional costs and resources to recruit and train new personnel.

Furthermore, if any of our key executives join a competitor or establish a competing business,
we may experience loss of customers, confidential business insights, or technical expertise, which
could weaken our market position. Each of our senior management and key personnel has entered
into an integrity and intellectual property agreement with us that contains confidentiality and
non-competition provisions. However, if any dispute arises regarding these agreements, we cannot
assure you that they would be enforceable in the jurisdiction where most of our senior management
and key personnel reside and hold their assets.

Beyond our senior leadership, recruiting and retaining skilled employees, particularly
experienced research and development staff, engineers, and technicians familiar with our products
and services, is vital to maintaining the quality and competitiveness of our offerings. The market
for highly qualified personnel is intensely competitive, and we cannot assure that we will be able
to attract or retain the talent necessary for our continued growth and technological advancement. If
we fail to recruit and retain qualified executives, key technical personnel, and industry experts, our
business operations, product development, and overall growth prospects may be materially and
adversely affected.

Any breach of our security measures, including unauthorized access, cyberattacks, or hacking,
could materially and adversely affect our business, financial condition, and reputation.

Given the large volume of data we process and store, we are an attractive target for
cyberattacks, hacking attempts, computer viruses, and other security threats. Cyber threats are
constantly evolving, and new attack techniques frequently emerge, often going undetected until they
have already been deployed. As a result, we may be unable to anticipate emerging cybersecurity
risks or implement timely and adequate preventative measures.

Any accidental or intentional security breach, including unauthorized access, malware
infections, or system vulnerabilities, could result in theft, misuse, or loss of confidential
information, leading to legal liabilities or administrative responsibilities, financial losses,
operational disruptions, and reputational damage. If our security measures are compromised due to
third-party hacking attempts, employee negligence, insider threats, or weaknesses in our IT
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infrastructure, our business operations could suffer severe disruption, and we may incur significant
financial and reputational damage. Additionally, such breaches could expose us to regulatory
scrutiny, time-consuming and costly litigation, and a decline in customer trust, which may
materially and adversely affect our business and long-term prospects.

The PRC Cybersecurity Law ( {PFENRILABIALE L 21E) ), effective on June 1, 2017,
imposes stringent cybersecurity requirements on network operators. This law mandates that
operators adopt technical and organizational measures to ensure network security, respond to
cybersecurity incidents, prevent illegal activities, and safeguard the integrity, confidentiality, and
availability of network data. If we are found to be non-compliant with the PRC Cybersecurity Law
or other relevant regulations, we may face regulatory enforcement actions, including fines,
confiscation of illegal gains, revocation of business licenses, cancellation of regulatory filings,
suspension of our database operations, or even criminal liability. Any such penalties or restrictions
could have a material and adverse impact on our business, financial condition, results of operations,
and market reputation.

Interruption or failure of our information technology infrastructure could materially and
adversely affect our business and results of operations.

Our business operations rely heavily on the stability and functionality of our information
technology infrastructure, and any disruption or failure in our systems could impair our ability to
provide services to our customers and media resources suppliers, resulting in potential loss of
business and reputational harm.

Our information technology systems are vulnerable to a range of disruptions, including
software malfunctions, network disconnections, power outages, human errors, cyber incidents, and
natural disasters. Any unauthorized third party exploiting vulnerabilities in our systems may lead
to security breaches, compromising the integrity and confidentiality of our data. There is no
assurance that our recovery systems, security protocols, network protection mechanisms, or other
defense measures will be sufficient to prevent service interruptions, system failures, or data losses.
If our IT infrastructure encounters unexpected issues, it may result in service downtime, system
inefficiencies, or operational disruptions, which could be difficult to resolve in a timely manner, or
at all.

Any prolonged or recurring disruption to our IT systems could negatively impact our ability
to deliver products and services, delay ad placements, and reduce user satisfaction. If customers or
media resources suppliers experience repeated service failures or significant downtime, they may
choose to discontinue their engagement with us, leading to a loss of revenue and market
competitiveness. Moreover, if defects in our products or services cause damage to the business of
our customers, we may be liable for compensation as a result. Additionally, reputational damage
arising from IT failures may weaken trust in our brand, making it more difficult to attract and retain
business partners. If we are unable to maintain the stability, security, and efficiency of our IT
infrastructure, our business, financial condition, and results of operations could be materially and
adversely affected.

Our success depends on our collaborations with business partners, including media resources
suppliers, data suppliers, and other suppliers, and any adverse changes in these collaborations
could materially and adversely affect our business, financial condition, and prospects.

Our success depends on our collaborations with business partners. For instance, the success
of our intelligent platform for advertising, AlphaDesk, is highly dependent on our ability to
maintain strong collaborations with existing media suppliers, expand cooperation with them, and
establish new partnerships in the future. Any deterioration in these collaborations, adverse changes
in the business operations of our media resources suppliers, or failure to secure new partnerships
could materially and adversely affect our profitability and growth prospects.
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To retain and attract media resources suppliers, we must continuously enhance monetization
efficiency for them. If our media resources suppliers perceive that the revenue generated through
us is inadequate or that our services do not sufficiently improve their monetization outcomes, they
may reduce or terminate their cooperation with us. Given that our media resources suppliers are
typically not bound by long-term contracts, they have the flexibility to withdraw from or adjust their
business relationships with us at any time. If we lose media suppliers, we risk losing a portion or
all of the advertising traffic we rely on to serve our customers.

Furthermore, the functionality of our products and services needs to be realized through
commercial API interfaces, telecommunications infrastructure, cloud computing and other services
provided by our business partners such as media platforms and third-party technology service
providers. For example, our intelligent platform for advertising, AlphaDesk, connects with media
platforms through their data interfaces. If our system fails to remain compatible with mainstream
media platforms, we may be unable to access their ad resources and effectively manage ad
placements, thereby impacting the performance of our services.

To maintain compatibility, we must continuously upgrade our technologies and sustain
business and technical collaborations with customers, media resources suppliers, and other business
partners. However, if these partners refuse to integrate with our API interfaces or implement
technological updates that we are unable to accommodate, the development and performance of our
Al models may be adversely affected. This could, in turn, impact the effectiveness of our products
and solutions that rely on such data, leading to a deterioration in service quality and overall business
performance.

If we fail to maintain our collaborations with business partners in these fields, we may lose
our competitive edge, face difficulties in retaining and attracting customers, and experience a
decline in our market position, resulting in material and adverse impact on our business, financial
condition, and results of operations.

We may be adversely affected by unfavorable changes to rebate policies from media suppliers
or increased rebate pressure from customers.

We maintain incentive-based rebate arrangements with both customers and media resources
suppliers under our intelligent advertising services, which is an established industry practice
according to Frost & Sullivan. These rebate mechanisms are designed to encourage higher media
spending and foster long-term cooperation.

Our profitability depends, in part, on the net effect of these two flows of rebates.
If media platforms, or their resellers or agents, revise their rebate policies in ways that are
unfavorable to us, such as reducing rebate rates, raising minimum spend thresholds, shortening
rebate cycles, or modifying rebate eligibility or calculation criteria, our gross margin may be
negatively impacted. At the same time, to maintain customer loyalty or attract new customers in a
competitive environment, we may be required to offer higher rebates or other incentive
mechanisms, which could further compress our margins.

Any adverse changes to rebate arrangements, either from upstream media resources suppliers
or downstream customers, could materially and adversely affect our profitability, cash flow and
overall financial performance. In addition, if our rebate practices are perceived to be misaligned
with market standards or lack sufficient transparency, we may also be exposed to reputational or
regulatory risks.

Our results of operations are subject to seasonal fluctuations.
Our revenue, cash flow, operating results, and other key performance metrics may fluctuate

quarterly due to the seasonal nature of advertisers’ spending on advertising campaigns. Advertisers
typically adjust their budgets based on consumer spending trends and industry-specific events. For
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instance, e-commerce advertisers tend to allocate a larger portion of their advertising budgets
during holiday seasons and major shopping events when consumer spending is higher. Additionally,
advertising traffic costs tend to rise during peak seasons due to increased demand, which may affect
our margins and overall financial performance.

Historically, the second half, particularly the fourth quarter, has contributed the largest
proportion of our revenue, while the first quarter has generally accounted for a smaller portion.
Please see “Business — Seasonality” for more details. As a result, our quarterly financial results
may not be directly comparable to the corresponding periods in prior years, making it difficult to
predict our annual performance based on quarter-to-quarter trends.

While our historical revenue growth has masked the impact of seasonality, a slowdown in
growth or an increase in seasonal spending fluctuations could lead to greater variability in our
financial performance. If seasonal trends become more pronounced, they could have a material
impact on our revenue, cash flow, and operating results, potentially affecting our ability to maintain
stable business growth from period to period.

The decision-making AI application market in China is relatively new and evolving, and its
development or growth at a slower-than-expected pace could materially and adversely affect
our profitability and prospects.

Our business and future prospects depend on the continued development and expansion of the
decision-making Al application market in China. As this market is relatively new and evolving, its
growth is subject to various factors, many of which are beyond our control. These factors may
include technological advancements and the emergence of new business models, shifts in customer
requirements and market demand, the degree of adoption and acceptance of decision-making Al
applications as an effective marketing tool, changes in government regulations or policies affecting
the industry, and the overall growth trajectory of the global internet industry.

There is no assurance that the decision-making Al application market will continue to grow
at the anticipated pace, or at all. If the industry fails to sustain its growth, or if the market expands
more slowly than expected, our ability to scale our business and improve profitability may be
significantly constrained. In such circumstances, we may experience slower customer acquisition,
reduced demand for our solutions, and increasing competitive pressures, all of which could
materially and adversely affect our business, financial condition, results of operations, and
long-term prospects.

Our business is subject to complex and evolving laws and regulations, which may materially
and adversely affect our operations.

The decision-making Al application industry in which we operate is highly regulated, and we
are subject to an extensive range of laws, regulations, and industry standards governing various
aspects of our business, including cybersecurity and data protection, intellectual property,
advertising, marketing, electronic contracts and communications, telecommunications, and
taxation. As we introduce new services or expand into additional business areas, we may become
subject to additional legal and regulatory requirements, increasing the complexity of compliance
and the risk of government scrutiny.

These laws and regulations are constantly evolving and may be subject to substantial
revisions, which objectively need further clarification for us to interpret and implement particularly
in our rapidly developing industry. The introduction of new legislative proposals and regulatory
measures could impose additional compliance obligations, operational constraints, or financial
burdens, affecting our ability to maintain existing business models, expand service offerings, or
enter new markets. For details, see “Regulatory Overview.”
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Changes in the application, interpretation, or enforcement of existing regulations, or the
adoption of new laws and regulations, could lead to increased compliance costs, operational
disruptions, regulatory investigations, or monetary penalties. Any non-compliance with applicable
laws and regulations may expose us to legal claims, reputational harm, or restrictions on our
business activities, any of which could materially and adversely affect our financial condition,
results of operations, and long-term growth prospects.

We may face certain risks in collecting our trade receivables, and the failure to collect such
receivables in a timely manner could materially and adversely affect our business, financial
condition and results of operations.

We extend credit to our customers as part of our ordinary course of business, and accordingly,
are exposed to credit risks associated with our trade receivables. As of December 31, 2023, 2024
and 2025, the gross amount of our trade receivables were RMB262.0 million, RMB225.4 million
and RMB223.9 million, respectively. Our trade receivables turnover days were 142 days, 159 days
and 136 days, in 2023, 2024 and 2025, respectively. We recorded the balance of loss allowance on
trade receivables of RMB7.3 million, RMB7.2 million and RMB7.5 million for the same years,
respectively.

As our business continues to scale and our customer base grows, our trade receivables balance
may further increase, which may heighten our exposure to delayed payments or defaults. We
generally do not require collateral or other security from our customers in respect of such
receivables. Any failure by our customers to settle outstanding balances in a timely manner, or at
all, could result in higher impairment losses than previously anticipated. If our credit risk
assessment models fail to accurately predict payment defaults, or if macroeconomic conditions
change including due to rising interest rates, inflation, financial instability, or other events such as
the COVID-19 pandemic, our customers may experience liquidity shortages, become insolvent, or
seek to renegotiate their payment terms, which may adversely affect our ability to collect payments
due to us.

In certain cases, we may be required to initiate legal proceedings to recover overdue balances,
which could result in additional costs and divert management’s attention. Any significant delay or
failure in collecting our trade receivables may lead to a deterioration of our working capital
position, negatively affect our cash flows, and in turn, materially and adversely impact our business,
financial condition and results of operations.

Furthermore, we are required to manage and verify payments made by our customers in the
ordinary course of business. In 2022, we received two one-off payments from third parties on behalf
of customers, totaling RMBO0.3 million. One was paid by a third party pursuant to a written
undertaking to fulfill the customer’s payment obligations, and the other by the customer’s parent
company. The arrangement involving third party was initiated by the customer, a well-known
international automotive brand owner, due to its internal business transfer arrangement, which made
it unable to complete the payment process within the expected settlement period. To ensure timely
settlement, the customer designated a third party to make the payment on its behalf and provided
us with a written confirmation stating that the payment made by such third party was for the
settlement of the original contractual transaction with us. The amount settled through this
arrangement accounted for a negligible portion of our total revenue in 2022. According to Frost &
Sullivan, it is not uncommon for such settlement arrangement in the decision-making Al application
market. Our PRC Legal Advisors have advised us that the entrusted payment does not contravene
any mandatory PRC laws and regulations, as PRC law does not prohibit payments made by a third
party on behalf of a contractual counterparty, provided that such arrangement is mutually agreed
upon by the relevant parties. Despite this, we neither encountered relevant disputes or financial loss,
nor had other similar arrangements during the Track Record Period and up to the Latest Practicable
Date.
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We may be exposed to compliance or operational risks if we fail to adequately identify and
verify the true source of payments. Any failure to properly assess and monitor customer payment
arrangements could adversely affect our business operations and reputation.

Any discontinuation or change in preferential tax treatment or government grants could
materially and adversely affect our business, financial condition, and results of operations.

Our Company was entitled to a preferential EIT rate of 15% during the Track Record Period,
as we were accredited as a “New High-tech Enterprise (=819 fli23£)” from 2019 to 2028. This
designation is subject to review by the relevant PRC tax authorities every three years, and there is
no assurance that we will successfully renew this qualification in the future. If we fail to maintain
our New High-tech Enterprise status, our applicable EIT rate may increase, leading to higher tax
liabilities, which could negatively impact our financial performance.

Furthermore, during the Track Record Period, our Company was entitled to an additional 75%
deduction of qualified research and development expenses incurred before October 1, 2022, and an
additional 100% deduction for those incurred after October 1, 2022, in accordance with the EIT Law
and its relevant regulations. The continuation of these tax incentives depends on prevailing
government policies, and we cannot assure that they will remain in effect. For further details, see
Note 7 to the Accountants’ Report in Appendix I of this prospectus.

In addition to preferential tax treatments, we receive government grants from time to time.
In 2023, 2024 and 2025, the government grants we recognized as other income were RMB2.5
million, RMB0.9 million, and RMB1.6 million, respectively. See “Financial Information —
Description of Key Items of Consolidated Statements of Profit or Loss and Other Comprehensive
Income — Other Income and Loss, Net.” However, there is no assurance that we will continue to
receive such government grants in the future.

We are exposed to foreign exchange risks arising from our business operations.

During the Track Record Period, we generated a substantial portion of our revenue and
incurred a substantial amount of cost of sales and operating expenses denominated in RMB.
However, we also conducted sales, purchases, and maintained cash balances in other currencies,
primarily USD, GBP, and EUR. As a result, fluctuations in the exchange rate of RMB against these
foreign currencies may expose us to foreign exchange risks.

The value of RMB against USD, GBP, EUR, and other currencies is subject to fluctuations
influenced by global political and economic conditions, monetary policies, trade relations, and
market demand for foreign exchange, all of which are beyond our control. Any depreciation of RMB
against these currencies could increase our cost of sales, operating expenses, and financial
obligations denominated in foreign currencies, thereby adversely affecting our financial condition
and results of operations. Conversely, any appreciation of RMB may impact the competitiveness of
our foreign currency-denominated revenues, potentially affecting our profitability.

We did not hedge our foreign exchange risk during the Track Record Period. For details, see
Note 22(d) to Accountants’ Report set out in Appendix I to this prospectus. Given the inherent
volatility in foreign exchange markets, any significant currency fluctuations could materially and
adversely impact our business, financial condition, and results of operations.

We may require additional capital to support or expand our business, and there is no
assurance that such capital will be available on acceptable terms, or at all.

Although we believe that our anticipated cash flows from operating activities, together with
cash on hand and net proceeds from the Global Offering, will be sufficient to meet our anticipated
working capital requirements and capital expenditures in the ordinary course of business for the
next twelve months, we cannot assure you that this will remain the case. Changes in market
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conditions, business performance, regulatory developments, or strategic initiatives may require us
to seek additional capital to sustain or expand our operations. In particular, if we pursue
opportunities for investments, acquisitions, or other strategic actions, our current cash resources
may be insufficient to support such endeavors.

Should we require additional capital, we may seek to issue equity or debt securities, or secure
credit facilities. However, the issuance of additional equity would result in dilution to our existing
shareholders, while incurring debt could increase our fixed financial obligations and impose
operational and financial covenants that may restrict our business activities. We have historically
used bank borrowings to partially finance our operations. There is no assurance that we will be able
to obtain additional financing in sufficient amounts or on commercially acceptable terms, or at all.

We may be subject to complaints, claims, regulatory actions, and legal proceedings, which
could materially and adversely affect our business, financial condition, results of operations,
and reputation.

In the ordinary course of our business operations, we may become involved in disputes,
claims, litigation, arbitration, regulatory investigations, or other legal proceedings from time to
time. These, whether initiated by customers, suppliers, business partners, competitors, employees,
regulatory authorities, or other third parties, may arise from a variety of matters, including
contractual disputes, intellectual property claims, regulatory compliance issues, employment
matters, or alleged breaches of laws and regulations.

Any ongoing or potential legal proceedings may divert management’s attention, consume
substantial time and financial resources, and create operational disruptions. Even if we ultimately
prevail, the associated negative publicity could harm our reputation and brand image, potentially
affecting our ability to attract and retain customers and business partners. In the event of an adverse
ruling, we may be required to pay substantial monetary damages, assume liabilities, or suspend or
terminate parts of our business operations, any of which could materially and adversely impact our
financial position.

Furthermore, regulatory scrutiny and enforcement actions could result in fines, penalties,
compliance obligations, or operational restrictions, which may impose additional costs and
negatively affect our long-term business prospects. Given the evolvement nature of legal and
regulatory environments, any material legal disputes or regulatory actions could have a material and
adverse effect on our business, financial condition, results of operations, liquidity, cash flows, and
future growth prospects.

Failure to comply with PRC laws and regulations on social insurance and housing provident
fund contributions may result in penalties and adversely affect our financial condition and
results of operations.

According to the Social Insurance Law of the PRC ( (" N RILFIEI 4 & fRFR7%) ) and the
Administrative Regulations on the Housing Provident Fund of the PRC ( (¥ N R ILHFI B 55 A
RE & A1) ), we are required to make social insurance premium payments and contributions to
housing provident funds for our employees. During the Track Record Period and up to the Latest
Practicable Date, we did not fully comply with all PRC laws and regulations on social insurance and
housing provident fund contributions.

During the Track Record Period, we engaged third-party agencies to pay social insurance and
housing provident funds for certain of our employees, as we had not yet completed the
establishment procedures for our subsidiaries in the relevant regions. In 2023, 2024 and 2025, the
number of employees involved was 74, 58 and 45, respectively, with corresponding contribution
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amounts of approximately RMB1.5 million, RMB1.3 million and RMBO0.6 million, respectively.
Pursuant to the PRC laws and regulations, we may be ordered to pay social insurance premium and
housing provident funds for our employees under our own accounts instead of making payments
under third-party accounts.

In addition, during the Track Record Period and up to the Latest Practicable Date, we did not
pay social insurance and housing provident fund contributions in full amount for certain employees.
Based on our estimate, the shortfall of our social insurance and housing provident fund
contributions during the Track Record Period amounted to RMB10.8 million, RMB11.0 million and
RMB10.5 million in 2023, 2024 and 2025, respectively. See “Business — Compliance and Legal
Proceedings — Compliance — Other Non-Compliance Incidents — Social Insurance and Housing
Provident Funds.”

In the event of any non-compliance with social insurance and housing provident fund
contribution, the relevant competent authorities may order the non-compliant party to pay the
outstanding amount within a certain period of time; failing to comply with which the relevant
competent authorities may apply for people’ court for enforcement. In the event of any
non-compliance with social insurance contribution, the relevant competent authorities may order
the non-compliant party to pay the outstanding amount within a certain period of time and impose
an overdue fee amounting to 0.05% of the outstanding amount per day, failing to comply with which
the relevant competent authorities may further impose a fine amounting to no less than one time but
less than three times the outstanding amount.

As a result, we may be required by competent authorities to rectify, and pay the outstanding
amount, and could be subject to late payment penalties or enforcement application made to the court
or further subject to a fine or penalty. We may incur additional expenses to comply with such laws
and regulations.

We are subject to risks relating to our leased properties.

As of the Latest Practicable Date, we had not registered two of our lease agreements with the
relevant PRC government authorities. Properties under these non-registered lease agreements are
used as our offices. If we fail to complete or timely complete such lease registration upon the
housing authorities’ request, we may face fines on each unregistered lease agreement. For details
of the legal defects of our leased properties, see “Business — Properties.”

As advised by our PRC Legal Advisors, failure to register an executed lease agreement will
not affect its legality, validity or enforceability. However, we may be subject to a fine of no less than
RMBI1,000 and not exceeding RMB10,000 for each unregistered lease agreement if the relevant
PRC government authorities require us to rectify and we fail to do so within the prescribed time
period. We estimate that the maximum penalty we may be subject to for these unregistered lease
agreements will be approximately RMB20,000. We are not aware of any material claims or actions
being contemplated or initiated by government authorities, property owners or any other third
parties with respect to our leasehold interests in or use of such properties.

However, we cannot assure you that our use of such leased properties will not be challenged
in the future. In the event that our use of properties is successfully challenged, we may be forced
to relocate the affected operations. We cannot assure you that we will be able to find suitable
replacement sites on terms acceptable to us on a timely basis, or at all, or that we will not be subject
to material liabilities resulting from third parties’ challenges on our leasehold interests. As a result,
our business, financial condition and results of operations may be materially and adversely affected.
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Any non-compliance with applicable anti-bribery and anti-corruption laws, or other forms of
illegal acts, misconduct, errors or omissions by our employees or business partners may
materially and adversely affect our reputation, business operations, and financial condition.

Our business operations are subject to anti-bribery and anti-corruption laws and regulations
in the PRC and other applicable jurisdictions, which prohibit companies and their intermediaries
from offering, promising, or providing improper benefits to government officials or third parties for
the purpose of obtaining or retaining business advantages. Even though we did not experience any
non-compliance incident in relation to applicable anti-bribery and anti-corruption laws and
regulations during the Track Record Period and up to the Latest Practicable Date, we are also
exposed to risks arising from fraud, theft, misconduct, or other unethical behavior committed by
employees, suppliers, customers, or other third parties, any of which could have a material adverse
impact on our business operations and financial condition. Misconduct may take various forms,
including fraudulent activities, misrepresentation, embezzlement, or conflicts of interest, all of
which could undermine our internal controls, financial integrity, and overall operational stability.

In particular, under our intelligent advertising services, we maintain incentive-based rebate
arrangements with both media resources suppliers and customers. These arrangements may give rise
to situations where employees engage in improper conduct during rebate negotiation or settlement
processes for personal gain. Additionally, we may also face the risk that employees responsible for
procurement may engage in bribery, corruption, or kickback schemes with suppliers, leading to
inflated costs or the procurement of services that fail to meet our requirements or standards. Such
unethical conduct could compromise our product quality, damage customer trust, and expose us to
regulatory scrutiny or legal liability. There is no assurance that we will be able to prevent, detect,
or deter all instances of misconduct, whether past, present, or future.

If any non-compliance with applicable anti-bribery or anti-corruption laws and regulations,
illegal acts, misconduct, error, or omission occurs, whether by our employees, suppliers, or other
business partners, it could result in financial losses, operational disruptions, regulatory
investigations, or reputational damage. Negative publicity or a loss of confidence in our corporate
integrity could further impact our customer relationships, business partnerships, and long-term
growth prospects. Any such events could materially and adversely affect our business, financial
condition, and results of operations.

Increasing focus with respect to environmental, social and governance (“ESG’’) matters may
impose additional compliance requirements and operational costs on us, and failure to meet
evolving expectations could materially and adversely affect our business, financial condition
and results of operations.

In recent years, there has been a growing emphasis from governments, investors, business
partners, and the general public on corporate performance with respect to ESG matters, including
climate change, energy efficiency, data privacy, labor practices, and board diversity. As public
awareness and regulatory scrutiny surrounding ESG issues continue to intensify, we may face
increasing pressure to align our operations with evolving ESG-related expectations, even where
such standards are not yet mandatory.

In particular, institutional investors, investment funds, and shareholder advocacy groups have
placed heightened importance on the social and environmental impact of their investments. Any
perceived shortcoming in our ESG policies or practices could expose us to reputational risks,
reduced investor confidence, or diminished access to capital markets. In addition, new or tightened
ESG-related regulations may increase our operating and compliance costs, require us to modify our
business strategies, or necessitate additional resource allocation to areas such as disclosure,
reporting, and internal oversight.
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Failure to adequately respond to changes in ESG expectations, whether regulatory, market-
driven, or social, could adversely affect our customer relationships, employee engagement, and
business partnerships. Furthermore, if we are perceived as lagging behind peers or industry
benchmarks in ESG performance, our competitive positioning and brand reputation may be
negatively impacted.

There can be no assurance that our efforts to promote responsible business practices and
improve our ESG framework will meet all evolving stakeholder expectations or shield us from
ESG-related risks. For more information about our ESG policies and practices, please see “Business
— Environmental, Social and Governance (“ESG”).”

Our insurance coverage is limited and may not be sufficient to cover all of our potential losses.

We maintain insurance policies that we consider to be in line with market practice and
adequate for our business. See “Business — Insurance.” However, there can be no assurance that
our insurance coverage is sufficient to cover all potential risks that may arise from our business
operations, or to compensate us for all our actual losses that may incur from business activities. If
we were to incur substantial losses and liabilities that are not covered by our insurance policies, we
could suffer significant costs and diversion of our resources, which could have a material adverse
effect on our business, financial condition and results of operations. Furthermore, we may not be
able to obtain coverage at current levels, and the premium on our insurance coverage may increase
significantly in the future, which may also adversely affect our business, financial condition and
results of operations.

Economic and market conditions beyond our control could adversely affect our business,
financial condition and operating results.

Our business performance is closely tied to global economic conditions, and any deterioration
in macroeconomic stability, market volatility, or customer confidence may lead to a reduction in
sales and overall demand for our products and services. Economic downturns, recession fears, or
weakened consumer sentiment could materially and adversely affect our business, financial
condition, and results of operations.

Disruptions in global financial markets, including sovereign debt crises, banking crises, or
liquidity constraints, could significantly impact the availability and cost of financing for businesses,
including us. Renewed financial instability affecting the banking system, capital markets, or foreign
exchange rates may restrict our ability to obtain credit from financial institutions or raise capital
through equity or debt financing on commercially reasonable terms, or at all. Such limitations could
hinder our ability to fund operations, invest in growth opportunities, or meet financial obligations,
adversely affecting our long-term business prospects.

There is also uncertainty regarding the long-term effects of monetary and fiscal policies
implemented by central banks and financial regulators in major economies. Changes in interest
rates, inflationary pressures, currency fluctuations, and fiscal policies may introduce further
instability, impacting global economic conditions. Additionally, ongoing concerns over geopolitical
tensions, trade policies, international treaties, government regulations, and tariffs could disrupt
supply chains, cross-border trade, and market accessibility, affecting our operations and financial
performance.

Unexpected regulatory changes, shifts in fiscal policies, or a decline in economic growth
expectations could negatively impact our customer base, cost structures, and revenue-generating
capabilities, potentially leading to a material adverse effect on our business, financial condition, and
results of operations.
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Our business may be materially and adversely affected by outbreaks of contagious diseases.

Our business, financial condition, and results of operations may be materially and adversely
affected by force majeure events, natural disasters, or outbreaks of epidemics and contagious
diseases, such as the COVID-19 pandemic, avian influenza, severe acute respiratory syndrome
(SARS), HINT influenza, or Ebola virus. The occurrence of a major epidemic or public health crisis
could significantly disrupt economic activities, global supply chains, and market stability,
potentially leading to a reduction in business activity and consumer demand in affected areas, which
may, in turn, negatively impact our business operations. To varying degrees, our business had been
affected by the COVID-19 outbreak, during which some of our customers tightened their marketing
budgets, leading to reduced or paused procurements from us. Additionally, in March and May 2022,
our Shanghai and Beijing offices were temporarily closed due to the COVID-19 pandemic. While
most of our employees were able to work remotely, the office closures directly affected the ability
of our sales personnel to carry out offline activities, resulting in the suspension of certain sales
efforts and, in turn, disruptions to our sales execution during those periods.

RISKS RELATING TO DOING BUSINESS IN THE JURISDICTIONS WHERE WE
OPERATE

Changes in the economic, political, social or regulatory conditions could have a material effect
on our business and prospects.

We generate a substantial portion of our revenue from the PRC. Substantially all of our
businesses, assets and operations are located in the PRC. As a result, our business, financial
condition and results of operations are subject, to a significant degree, to the economic, political,
social and regulatory environment in the PRC.

The PRC government regulates the economy and the industries by imposing industrial policies
and regulating the macroeconomy through fiscal and monetary policies. During the past few
decades, the PRC government has taken various actions to promote market economy and the
establishment of sound corporate governance in business entities. Our performance has been and
will continue to be affected by the Chinese economy, which in turn is influenced by the global
economy. While the Chinese economy has experienced significant growth over the past decades, the
uncertainties relating to the global economy as well as the political environment in various regions
of the world will continue to impact the economic growth in the PRC.

We are unable to predict all the risks that we face as a result of current economic, political,
social and regulatory developments and many of these risks are beyond our control. All such factors
may materially and adversely affect our business operations and financial performance.

Failure to respond to developments in the legal system may subject our business and financial
performance to risks.

We primarily conduct our business in the PRC, which is governed by the PRC laws and
regulations. Some of the current laws and regulations are relatively new and may be amended and
enforced in the future, which may affect our judgment on the relevance of legal requirements and
the value of your investment.

Meanwhile, the PRC legal system, which is based on written statutes, continues to evolve in
response to changing economic and other conditions. Some enforcement policies, including those
regulating the decision-making Al application industry, also evolve continuously with the
development of social and economic environment in China. Any enforcement actions against us
could have a material adverse impact on us. Any litigation or enforcement proceedings may result
in substantial cost and diversion of management attention and other resources, negative publicity,
and damage to reputation. We are required to constantly keep ourselves up-to-date on the latest
laws, regulations, rules and policies applicable to us. However, we may not be aware of violation
of the newly promulgated or amended laws, regulations, rules and policies until such violation has
occurred.
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In addition, we also operate overseas subsidiaries in jurisdictions including the United
Kingdom, the United States, and Singapore, which subjects us to local laws and regulations in these
countries or regions. The legal and regulatory systems in these jurisdictions differ materially from
those in the PRC, and our familiarity with and ability to adapt to such requirements may be limited.
For instance, evolving data privacy and cybersecurity regulations impose stringent obligations on
data collection, storage, cross-border transfer, and user consent mechanisms. Future amendments to
these regulations, including expanded scope of regulated activities, such as restrictions on
algorithmic decision-making transparency, or heightened compliance thresholds, such as mandatory
data localization, may require us to modify our technical infrastructure, redesign business
processes, or allocate additional resources to compliance. Such adjustments could lead to increased
operational costs, delays in market expansion, potential penalties, suspension of business licenses,
or even forced exit from certain markets, any of which would materially and adversely affect our
overseas operations, financial condition, and global growth prospects.

We are subject to the risks associated with international trade policies, geopolitics and trade
protection measures, and our business, financial condition and results of operations could be
adversely affected.

Our operations may be negatively affected by geopolitical challenges. For example, the U.S.
Department of Commerce, Bureau of Industry and Security (“BIS”) through the Export
Administration Regulations maintains, amongst others, a list of names of certain foreign persons,
including businesses, research institutions, governmental and private organizations, individuals and
other types of legal persons (the “Entity List”), to impose specific export control restrictions. The
criteria for inclusion on the Entity List have evolved over time and currently include activities that
BIS determines to be contrary to U.S. national security or foreign policy interests, as well as certain
activities sanctioned or otherwise addressed by other U.S. government agencies. In recent years,
BIS has added a number of companies and institutions, including certain China-based entities, to
the Entity List. During the Track Record Period, we generated revenue from a customer listed on
the Entity List (the “targeted customer”), which accounted for 0.3%, 0.2% and 0.2% of our total
revenue in 2023, 2024 and 2025, respectively. As advised by our International Sanctions Legal
Advisors, during the Track Record Period and up to the Latest Practicable Date, our transaction with
the targeted customer had not violated any U.S. export-control restrictions or other U.S. sanctions
measures, and our exposure to U.S. export-control and related sanctions risks is remote. In addition,
given that (i) the services and products we provide to the targeted customer primarily comprised
digital media placement management services and certain data-management and advertising
platform solutions, which are not subject to the Export Administration Regulations, (ii) the core
technologies used in relation to our offerings to the targeted customer are self-developed and do not
involve any U.S.-origin or otherwise controlled technology or software, and (iii) the relevant
transactions were limited in scale and accounted for an immaterial portion of our Group’s total
revenue during the Track Record Period, our Directors are of the view that the sanction-related risks
associated with our transaction with the targeted customer are remote. Accordingly, we have not
ceased providing services to the targeted customer.

However, such restrictions, and similar or more expansive restrictions that may be imposed by
the United States or other jurisdictions in the future, which may be difficult or costly to comply with
and may materially and adversely affect our business relationship with such customers. Any
potential restrictions imposed on us or our business partners, as well as any associated inquiries or
investigations or any other government actions, may be difficult or costly to comply with and may
cause disruptions to our service offerings and business operations, result in negative publicity,
require significant management time and attention and subject us to fines, penalties or orders. Any
of the foregoing events may have a material and adverse effect on our business, financial condition
and results of operations.

Moreover, since April 2, 2025, the U.S. government has introduced a series of tariff policies,
exerting substantial adverse effects on trade relationship between China and the U.S. as well as the
global trade landscape. The future trajectory of these tariff measures and the broader trade
relationship between China and the U.S. remains uncertain and subject to change depending on
ongoing trade negotiations and geopolitical developments.
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During the Track Record Period and up to the Latest Practicable Date, we did not derive any
revenue from the sale of products or services to the U.S. market. While some of our customers are
U.S.-based multinational companies, the services we provide to them are fully performed within the
PRC and relate solely to advertising or data services targeting the PRC market. We do not export
any goods or cross-border digital services to the U.S.. In light of recent developments in U.S.-China
trade relations, the U.S. government announced on October 10, 2025 that it plans to impose an
additional 100% tariff on certain imports from China, effective from November 1, 2025. This came
after earlier reductions, including the lowering of the so-called “reciprocal” tariff to 10% on May
14, 2025. Moreover, effective November 10, 2025, the U.S. lowered tariffs on certain Chinese
imports by 10%. In a related move, the U.S. will also maintain its suspension of heightened
reciprocal tariffs on Chinese imports until November 10, 2026. While the ultimate implementation
of some of these measures remains uncertain, and subsequent announcements have modified or
extended tariff-related relief, our Group currently does not derive any material revenue from
exports to the U.S. market. Given (i) our services are rendered entirely within the PRC for
customers targeting the domestic market, and (ii) our revenue is not dependent on access to, or sales
in, the U.S. market, our Directors are of the view, and the Sole Sponsor concurs, that such tariff
adjustments have not had, and are not expected to have, any material adverse impact on our business
operations or financial performance.

Although our business is not directly involved in the manufacturing or cross-border trade of
physical goods, we serve multinational corporations across the consumer goods and technology
sectors that may be adversely impacted by increased tariffs. In response to higher operating costs
and global supply chain disruptions, some of these customers may delay or reduce discretionary
spending, including their marketing and digital transformation budgets. Any such reduction in
customer demand could materially and adversely affect our revenue growth, business operations,
and financial performance.

In addition, continued tariff actions may aggravate broader macroeconomic and geopolitical
tensions, leading to increased currency volatility. Significant fluctuations in exchange rates may
result in foreign exchange losses for our international operations and could adversely affect the
financial results of our overseas subsidiaries, including iPinYou US. In extreme scenarios,
uncertainty over trade policies could also affect liquidity in international capital markets,
potentially impacting our access to foreign financing or the ability to execute overseas expansion
plans. See “Business — Risk Management and Internal Control — Internal Control Risk
Management” for more details of our internal control policies regarding sanctions and export
controls.

The timing, scope, enforcement, and duration of these tariff measures remain uncertain and
are subject to change depending on ongoing trade negotiations and geopolitical developments. If
such policies are further expanded or prolonged, our international business activities, cross-border
customer engagements, and profitability may be materially and adversely affected.

Investors of our H Shares may become subject to PRC taxation liability on dividends received
from us and gains from the disposition of our H Shares.

Individual holders of H Shares who are not residents of the PRC and whose names appear on
the register of members of H Shares (the “Non-PRC Resident Individual Holders”), are subject
to PRC taxation liability on dividends received from us. Pursuant to the Circular on Questions
Concerning the Collection of Individual Income Tax Following the Repeal of Guo Shui Fa [1993]
No. 045 ( CBRATA BB EE 11993104558 SCAF % LA AT B (R AP A B U FIBIRYZEAT) ) dated June 28,
2011 and issued by the STA, the tax rate applicable to dividends paid to Non-PRC Resident
Individual Holders of H Shares varies from 5% to 20% (usually 10%), depending on whether there
is any applicable tax treaty between the PRC and the jurisdiction in which the Non-PRC Resident
Individual Holder of H Shares resides, as well as the tax arrangement between the PRC and Hong
Kong. Non-PRC Resident Individual Holders who reside in jurisdictions that have not entered into
tax treaties with the PRC are subject to a 20% withholding tax on dividends received from us.
Meanwhile, under the Individual Income Tax Law of the PRC ( {HF#E N RILAE N AN FrBHLIE) )
and its implementation regulations, Non-PRC Resident Individual Holders of H Shares are subject
to individual income tax at a rate of 20% on gains realized upon the sale or other disposition of H
Shares.
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However, pursuant to the Circular Declaring that Individual Income Tax Continues to be
Exempted over Income of Individuals from Transfer of Shares ( BB N\ #2215 48 45T
Bl R N TS BLRYE %) ) issued by the MOF and the STA on March 30, 1998, gains of individuals
derived from the transfer of listed shares of enterprises may be exempt from individual income tax.
Any collection of such tax in the future may materially and adversely affect the value of such
individual holders’ investments in H Shares.

Under the Enterprise Income Tax Law of the PRC ( (¥ N RALAE A SHE) ) (the
“EIT Law”) and its implementation regulations, a non-PRC resident enterprise is generally subject
to enterprise income tax at a rate of 10% with respect to its PRC-sourced income, including
dividends derived from a PRC company and gains derived from the disposition of equity interests
in a PRC company. This rate may be reduced under applicable double tax treaty or arrangement
between the PRC and the jurisdiction in which the non-PRC resident enterprise resides. Pursuant
to the Circular on Questions Concerning Withholding of Enterprise Income Tax for Dividends
Distributed by Resident Enterprises in the PRC to Non-resident Enterprises Holding H-shares of the
Enterprises ( B EE RASFE MBI B IEE R A SER AR E USRI E S B B
FER)ZEFN) ) promulgated by the STA on November 6, 2008, we intend to withhold tax at 10% from
dividends payable to non-PRC resident enterprise holders of H Shares (including HKSCC
Nominees). Non-PRC resident enterprises that are entitled to a reduced withholding rate under an
applicable tax treaty or arrangement could apply to the PRC tax authority for a refund of the
excessive amount withheld, and payment of such refund will be subject to the approval from the
PRC tax authority. If such tax is collected, the value of such non-PRC resident enterprise holders’
investments in H Shares may be materially and adversely affected.

Payment of dividends is subject to conditions under the PRC laws.

Dividends may be paid only out of distributable profits pursuant to the stipulation of the PRC
laws. Distributable profits are defined as our profits after taxes as determined under the PRC GAAP
or IFRS Accounting Standards (whichever is lower) less any recovery of accumulated losses and
appropriations to statutory and other reserves that we are required to make. As a result, we may not
have sufficient, if any, distributable profits to enable us to make dividend distributions to our
Shareholders in the future, including periods for which our financial statements indicate that our
operations have been profitable. Any distributable profits not distributed in a given period are
retained and available for distribution in subsequent periods.

Moreover, as the calculation of distributable profits under the PRC GAAP is different from the
calculation under IFRS Accounting Standards in multiple respects, our subsidiaries may not have
distributable profits as determined under the PRC GAAP, even if they have profits for that period
as determined under IFRS Accounting Standards, or vice versa. Accordingly, we may not receive
sufficient distributions from our subsidiaries.

Failure by our subsidiaries to pay dividends to us could adversely affect our cash flow and our
ability to make dividend distributions to our Shareholders in the future, including those periods in
which our financial statements indicate that our operations have been profitable.

Fluctuations in exchange rates could result in foreign currency exchange losses.

We expect that substantially all of our revenue will be denominated in Renminbi. A portion
of our revenue may be converted into other currencies in order to meet our foreign currency
obligations. For example, we need to obtain foreign currency to make payments of declared
dividends, if any, on our H Shares. Under the existing PRC laws and regulations on foreign
exchange, following the completion of the Global Offering, we will be able to make dividend
payments in foreign currencies by complying with certain procedural requirements and without
prior approval from the SAFE.
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Fluctuations in the exchange rate of Renminbi against Hong Kong dollar, U.S. dollar and other
foreign currencies are affected by, among other things, the changes in domestic and international
political, economic conditions and monetary policies. The proceeds from the Global Offering will
be received in Hong Kong dollars. As a result, any appreciation of the Renminbi against the U.S.
dollar, the Hong Kong dollar or any other foreign currencies may result in the decrease in the value
of our proceeds from the Global Offering. Conversely, any depreciation of the Renminbi may
adversely affect the value of, and any dividends payable on, our H Shares in foreign currency. In
addition, there are limited instruments available for us to reduce our foreign currency risk exposure
at reasonable costs. There can be no assurance that our business, financial condition and results of
operations would not be adversely affected by the fluctuation in exchange rates in the future.

Any of these factors could materially and adversely affect our business, financial condition,
results of operations and prospects, and could reduce the value of, and dividends payable on, our
H Shares in foreign currency terms.

The remittance of Renminbi into and out of the PRC and government regulations on currency
conversion may affect our ability to pay dividends and other obligations, and affect the value
of your investment.

The PRC government requires that the convertibility of Renminbi into foreign currencies must
be subject to certain regulatory procedures, and under certain circumstances, remittances out of the
PRC are also subject to certain regulatory procedures. We may convert a portion of our revenue into
other currencies to meet our foreign currency obligations. Shortages in the availability of foreign
currency may affect our ability to remit sufficient foreign currency, or otherwise satisfy our foreign
currency-denominated obligations.

Under the existing PRC foreign exchange regulations, payments of current account items,
including profit distributions, interest payments and trade and service-related foreign exchange
transactions, can be made in foreign currencies without prior SAFE approval by complying with
certain procedural requirements. However, approval from or registration with competent
government authorities is required where Renminbi is to be converted into foreign currency and
remitted out of China to pay capital expenses such as the repayment of loans denominated in foreign
currencies. If we are not able to obtain sufficient foreign currencies to satisfy our foreign currency
demands, we may not be able to pay dividends in foreign currencies to our Shareholders.

You may experience difficulties in effecting service of the legal process upon us and our
management and seeking recognition and enforcement of judgments against them across
jurisdictions.

The legal systems across different jurisdictions vary significantly. Therefore, the effecting
service of legal process and the process of recognizing and enforcing any judgments may be
different across jurisdictions and are subject to treaties or arrangements providing for the
recognition and enforcement of judgments made by courts of other jurisdictions.

As a result, investors may experience difficulties in effecting service of process and/or
recognizing and enforcing any judgments for disputes brought in other jurisdictions. We are a
company incorporated under the laws of the PRC, and substantially all of our assets are located in
the PRC. Substantially all of our Directors, Supervisors and senior management reside within the
PRC, and the assets of our Directors, Supervisors and senior management are likely to be located
within the PRC. As a result, it may be difficult for you to effect service of process within Hong
Kong SAR, the United States or elsewhere outside the PRC upon us or these persons, or to bring
an action in Hong Kong SAR against us or these individuals. Moreover, the PRC has not entered
into treaties with certain other jurisdictions that provide for the reciprocal recognition and
enforcement of judicial rulings and awards.
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An original action may only be brought in the PRC against us or our Directors, Supervisors
and senior management if the actions are not required to be arbitrated by the PRC laws and upon
satisfaction of the conditions for commencing a cause of action pursuant to the civil procedure laws
in the PRC.

RISKS RELATING TO THE GLOBAL OFFERING

There has been no prior public market for our H Shares, and the liquidity and market price
of our H Shares following the Global Offering may be volatile.

No public market currently exists for our H Shares. The initial Offer Price for our H Shares
to the public will be the result of negotiations between our Company and the Sponsor-Overall
Coordinator (on behalf of the Underwriters), and the Offer Price may differ significantly from the
market price of the H Shares following the Global Offering. We have applied to the Hong Kong
Stock Exchange for the listing of, and permission to deal in, the H Shares. A listing on the Hong
Kong Stock Exchange, however, does not guarantee that an active and liquid trading market for the
H Shares will develop, or if it does develop, that it will be sustained following the Global Offering,
or that the market price of the H Shares will not decline following the Global Offering.

In addition, the trading price and trading volume of our H Shares may be subject to significant
volatility in response to various factors, including:

. variations in our operating results;

. unexpected business interruptions resulting from natural disasters or outbreaks of
contagious diseases;

. changes in financial estimates by securities analysts;

. announcements made by us or our competitors;

. investors’ perception of us and of the investment environment in regions where we
operate;

. developments in the global and PRC decision-making Al application industry;
. changes in pricing made by us or our competitors;
. acquisitions by us or our competitors;

. the depth and liquidity of the market for our H Shares;

. additions to or departures of, our executive officers and other members of our senior
management;

. release or expiry of lock up or other transfer restrictions on our H Shares;

. developments in laws and regulations in regions where we operate; and

. political, economic, financial and social developments in regions where we operate and

in the global economy.

It is possible that our H Shares may be subject to changes in price not directly related to our
performance and as a result, investors in our H Shares may suffer substantial losses.
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The conversion of Unlisted Shares into H Shares could increase the supply of H Shares in the
market, which may negatively impact the market price of H Shares.

According to the stipulations by the CSRC and the Articles of Association, our Unlisted
Shares may be converted into H Shares and such converted H Shares may be listed or traded on an
overseas stock exchange, provided that prior to the conversion and trading of such converted shares,
the requisite internal approval processes have been duly completed and the filing with the CSRC
has been completed. In addition, such conversion, trading and listing must comply with the
regulations prescribed by the CSRC and the regulations, requirements and procedures prescribed by
the relevant overseas stock exchange. We have applied for the listing of all of our Unlisted Shares
on the Hong Kong Stock Exchange as H Shares in advance of any proposed conversion to ensure
that the conversion process can be completed promptly upon notice to the Hong Kong Stock
Exchange and delivery of shares for entry on the H Share register. This could increase the supply
of H Shares in the market, and future sales, or perceived sales, of the converted H Shares may
adversely affect the trading price of H Shares.

Our Controlling Shareholders hold a relatively low percentage of our Shares, and potential
changes in our Shareholder composition may affect our corporate governance and business
stability.

As of the Latest Practicable Date, our Company was directly held as to approximately 20.96%
and 14.77% by Ms. Huang and Mr. Xie, respectively. Pursuant to an acting-in-concert agreement
entered into between Ms. Huang and Mr. Xie on July 13, 2016, they agreed to, for so long as they
are Shareholders of our Company, communicate thoroughly to reach a consensus as to how to
exercise their voting rights in our Company and act in concert by aligning their votes at the relevant
Shareholders’ meetings. Immediately upon completion of the Global Offering, Ms. Huang and Mr.
Xie will together be entitled to exercise the voting rights attaching to approximately 32.15% of the
enlarged total issued share capital of our Company.

If the Controlling Shareholders further sell their Shares or our Company issue additional new
Shares in the future, the Controlling Shareholders’ control over our Company could be
compromised. This may result in instability in the corporate governance structure, reduced
efficiency in material operational decision-making, or potentially trigger a mandatory general offer
under the Takeovers Code, all of which could adversely affect the share price and business stability
of our Company.

Furthermore, certain of our existing Shareholders are institutional or financial investors who
may have different investment strategies or liquidity considerations. There is no assurance that they
will remain as our Shareholders after the Listing. If any of these Shareholders were to substantially
reduce or dispose of their shareholdings, or if the market perceives such a possibility, it could lead
to changes in our shareholding structure, cause fluctuations in the trading price of our H Shares,
adversely affect investor confidence, or potentially impact our business stability and financing
flexibility.

As the Offer Price of our H Shares is higher than the consolidated net tangible assets per Share
immediately prior to the Global Offering, purchasers of our H Shares in the Global Offering

may experience an immediate dilution.

Our existing Shareholders will receive an increase in the pro forma adjusted consolidated net
tangible assets per Share of their H Shares.
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There can be no assurance that if we were to immediately liquidate after the Global Offering,
any assets will be distributed to Shareholders after the creditors’ claims. To expand our business,
we may consider offering and issuing additional H Shares in the future. Purchasers of Offer Shares
may experience dilution in the net tangible assets per Share of their H Shares if we issue additional
H Shares in the future at a price which is lower than the net tangible assets per Share at that time.

Future sales or perceived sales of substantial amounts of our securities in the public market,
including any future public offering in the PRC, could have a material adverse effect on the
prevailing market price of our H Shares and our ability to raise additional capital in the
future, or may result in dilution of your shareholdings.

Future sales of substantial amounts of our H Shares or other securities relating to our H Shares
in the public market, or the issuance of new H Shares or other securities relating to our H Shares,
or the perception that such sales or issuances may occur could all cause a decline in the market price
of our H Shares. Future sales, or perceived sales, of substantial amounts of our securities or other
securities relating to our H Shares, including part of any future offerings, could also materially and
adversely affect the prevailing market price of our H Shares and our ability to raise capital in the
future at a time and at a price which we deem appropriate.

We have significant discretion as to how we will use the net proceeds from the Global Offering,
and you may not necessarily agree with how we use them.

Our management may use the net proceeds from the Global Offering in ways that you may not
agree with or that do not yield favorable returns for our Shareholders. For details of our intended
use of proceeds from the Global Offering, see “Future Plans and Use of Proceeds.” Our management
will have discretion as to the actual utilization of the net proceeds within the disclosed scope of
planned usage. You are entrusting your funds to our management, upon whose judgment you must
depend for the specific uses we will make of the net proceeds from the Global Offering.

We may not pay any dividends on our H Shares.

We cannot guarantee when and in what form dividends will be paid on our H Shares following
the Global Offering. The declaration of dividends is proposed by the Board and is based on, and
limited by, various factors, including, without limitation, our business and financial performance,
capital and regulatory requirements, general business conditions and other factors that our Directors
consider relevant. We may not have sufficient or any profits to enable us to make dividend
distributions to our Shareholders in the future. See “Financial Information — Dividends.”

Certain facts, forecasts and statistics contained in this prospectus are derived from various
official sources and may not be complete or up to date.

We have derived certain facts and other statistics in this prospectus, particularly the section
headed “Industry Overview,” from information provided by the government. While we have taken
reasonable care in the reproduction of the information, the information from official government
sources has not been prepared or independently verified by us, the Sole Sponsor, the Underwriters
or any of our or their respective affiliates or advisors, and, therefore, we cannot assure you as to
the accuracy and reliability of such facts and statistics, which may not be consistent with other
information compiled inside or outside the PRC. You should consider carefully how much weight
or importance you should attach to or place on such information or statistics.

Forward-looking statements contained in this prospectus are subject to risks and
uncertainties.

This prospectus contains forward-looking statements with respect to our business strategies,

operating efficiencies, competitive positions, and growth opportunities for existing operations,
plans and objectives of management, certain pro forma information and other matters.
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The words “will,” “would,” “estimate,” “expect,” “anticipate,” “plan,” “aim,” “going
forward,” “believe,” “may,” “intend,” ‘“ought to,” “continue,” “project,” ‘“should,” “seek,”
“potential” and the negative of these words and other similar expressions identify a number of these
forward-looking statements. These forward-looking statements, including, among others, those
relating to our future business prospects, capital expenditure, cash flows, working capital, liquidity
and capital resources are necessary estimates reflecting the best judgment of our Directors,
Supervisors and management and involve a number of risks and uncertainties that could cause
actual results to differ materially from those suggested by the forward-looking statements. As a
consequence, these forward-looking statements should be considered in light of various important
factors, including those set out in “Risk Factors” in this prospectus. Accordingly, such statements
are not a guarantee of future performance, and you should not place undue reliance on any
forward-looking information. All forward-looking statements in this prospectus are qualified by
reference to this cautionary statement.

If securities or industry analysts do not publish research or reports about our business, or if
they adversely change their recommendations, the market price and trading volume may
decline.

The trading market for our H Shares will be influenced by research or reports that industry or
securities analysts publish about us or our business. If one or more analysts who cover us
downgrade our H Shares or publish negative opinions about us, the market price for our H Shares
would likely decline regardless of the accuracy of the information. If one or more of these analysts
cease coverage of us or fail to regularly publish reports on us, we could lose visibility in the
financial markets, which in turn could cause the market price or trading volume of our H Shares to
decline.

You should read the entire prospectus carefully and we strongly caution you not to place any
reliance on any information contained in press articles or other media regarding us or the
Global Offering.

We strongly caution you not to rely on any information contained in press articles or other
media regarding us and the Global Offering. Prior to the publication of this prospectus, there may
have been press and media coverage regarding us and the Global Offering. Such press and media
coverage may include references to certain information that does not appear in this prospectus,
including certain operating and financial information and projections, valuations and other
information. We have not authorized the disclosure of any such information in the press or media
and do not accept any responsibility for any such press or media coverage or the accuracy or
completeness of any such information or publication. We make no representation as to the
appropriateness, accuracy, completeness or reliability of any such information or publication. To the
extent that any such information is inconsistent or conflicts with the information contained in this
prospectus, we disclaim responsibility for it, and you should not rely on such information.
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WAIVERS FROM STRICT COMPLIANCE WITH THE LISTING RULES

In preparation for the Listing, our Company has applied for the following waivers from strict
compliance with the relevant provisions of the Listing Rules.

MANAGEMENT PRESENCE IN HONG KONG

Pursuant to Rule 8.12 of the Listing Rules, we must have a sufficient management presence
in Hong Kong. This normally means that at least two of our executive Directors must be ordinarily
resident in Hong Kong. Rule 19A.15 of the Listing Rules further provides that the requirement in
Rule 8.12 of the Listing Rules may be waived by having regard to, among other considerations, our
arrangements for maintaining regular communication with the Stock Exchange.

In addition, the Guide for New Listing Applicants provides that the listing applicant should
normally have the following arrangements for maintaining regular communication with the Stock
Exchange for the purpose of its granting waiver from strict compliance with the requirements under
Rule 8.12 of the Listing Rules: (a) the authorized representatives of the listing applicant will act as
the principal channel of communication with the Stock Exchange; (b) the authorized representatives
of the listing applicant should have means for contacting all its directors promptly at all times as
and when the Stock Exchange wishes to contact the directors on any matters; (c) each director of
the listing applicant who is not ordinarily resident in Hong Kong possesses or can apply for valid
travel documents to visit Hong Kong and can meet with the Stock Exchange within a reasonable
period; (d) the compliance advisor(s) of the listing applicant will act as an additional channel of
communication with the Stock Exchange; and (e) each director of the listing applicant will provide
their respective mobile phone numbers, office phone numbers, email addresses and fax numbers to
the Stock Exchange.

Since substantially all of the business operations of our Group are managed and conducted
outside of Hong Kong, and all of our executive Directors ordinarily reside in the PRC, we do not
have, and for the foreseeable future will not have, sufficient management presence in Hong Kong
for the purpose of satisfying the requirement under Rules 8.12 and 19A.15 of the Listing Rules. The
Directors consider that either by means of relocation of our existing executive Directors or
appointment of additional executive Directors who will be ordinarily resident in Hong Kong would
not be beneficial to, or appropriate for, our Group and therefore would not be in the best interests
of our Company or the Shareholders as a whole. Accordingly, we have applied for, and the Stock
Exchange has granted, a waiver from strict compliance with the requirements under Rules 8.12 and
19A.15 of the Listing Rules subject to the following conditions to maintain regular and effective
communication between the Stock Exchange and us:

(a) we have appointed Mr. Yang Zhuo (#55L), one of our executive Directors, and Ms. Au
Wing Sze (I#5K5#F), one of our joint company secretaries who is ordinarily resident in
Hong Kong, as our authorized representatives (“Authorized Representatives”) for the
purpose of Rule 3.05 of the Listing Rules to serve as our principal channel of
communication with the Stock Exchange. We have provided the Stock Exchange with
their contact details, and they will be available to meet with the Stock Exchange to
discuss any matters within a reasonable period of time upon the request of the Stock
Exchange and will be readily contactable by telephone, facsimile and email;

(b) as and when the Stock Exchange wishes to contact our Directors on any matters, each
of our Authorized Representatives will have means to contact all of our Directors
promptly at all times. We will implement measures such that (i) each Director must
provide his or her mobile phone number, office phone number, facsimile number and
email address to our Authorized Representatives and the Stock Exchange; and (ii) in the
event that a Director expects to travel or otherwise be out of office, he or she will
provide the phone number of the place of his or her accommodation to our Authorized
Representatives. We have provided the Stock Exchange with the contact details of each
Director to facilitate communication with the Stock Exchange;
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(c)

(d)

(e)

each Director who is not an ordinary resident in Hong Kong possesses or can apply for
valid travel documents to visit Hong Kong and can meet with the Stock Exchange within
a reasonable period of time, if required;

we have appointed First Shanghai Capital Limited as our compliance advisor pursuant
to Rule 3A.19 of the Listing Rules, which will act as our additional and alternative
channel of communication with the Stock Exchange during the period from the Listing
Date to the date on which we comply with Rule 13.46 of the Listing Rules in respect of
our financial results for the first full financial year immediately after the Listing, and its
representative(s) will be fully available to answer enquiries from the Stock Exchange.
The compliance advisor will advise our Company on on-going compliance requirements
and other issues arising under the Listing Rules and other applicable laws and
regulations in Hong Kong after the Listing, and will at all times have access to our
Authorized Representatives, our Directors and the other senior management of our
Company to ensure that the compliance advisor is in a position to provide prompt
responses to any queries or requests from the Stock Exchange in respect of our
Company; and

any meeting between the Stock Exchange and our Directors will be arranged through our
Authorized Representatives or compliance advisor or directly with our Directors within
a reasonable time frame. We will inform the Stock Exchange promptly in respect of any
changes in our Authorized Representatives and compliance advisor.

APPOINTMENT OF JOINT COMPANY SECRETARIES

Pursuant to Rules 3.28 and 8.17 of the Listing Rules, our company secretary must be an
individual who by virtue of his or her academic or professional qualifications or relevant experience
is, in the opinion of the Stock Exchange, capable of discharging the functions of company secretary.
Note 1 to Rule 3.28 of the Listing Rules further provides that the Stock Exchange considers the
following academic or professional qualifications to be acceptable:

(@)
(b)

(c)

a member of The Hong Kong Chartered Governance Institute;

a solicitor or barrister as defined in the Legal Practitioners Ordinance (Chapter 159 of
the Laws of Hong Kong); or

a certified public accountant as defined in the Professional Accountants Ordinance
(Chapter 50 of the Laws of Hong Kong).

Pursuant to Note 2 to Rule 3.28 of the Listing Rules, in assessing “relevant experience,” the
Stock Exchange will consider the individual’s:

(@)

(b)

©

(d)

length of employment with the listing applicant and other issuers and the roles he/she
played;

familiarity with the Listing Rules and other relevant laws and regulations including the
SFO, the Companies Ordinance, the Companies (Winding Up and Miscellaneous

Provisions) Ordinance, and the Takeovers Code;

relevant training taken and/or to be taken in addition to the minimum requirement under
Rule 3.29 of the Listing Rules; and

professional qualifications in other jurisdictions.
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In addition, the Guide for New Listing Applicants provides that the waiver from strict
compliance with Rule 3.28 of the Listing Rules, if granted, will be for a fixed period of time and
on the following conditions: (i) Ms. Au is engaged as a joint company secretary, who possesses the
qualifications and experience as required under Rule 3.28 of the Listing Rules and will provide
assistance to Mr. Yang during this period; and (ii) the waiver will be revoked with immediate effect
if Ms. Au, during the three-year waiver period, ceases to provide assistance to Mr. Yang, or if there
are material breaches of the Listing Rules by our Company.

We have appointed Mr. Yang Zhuo (“Mr. Yang”) as one of our joint company secretaries on
April 18, 2025. Mr. Yang joined our Group in July 2019 and has been serving as the vice general
manager, chief financial officer and secretary to our Board since then, and as our Director since
June 2021, primarily responsible for capital operation and management, financial management,
investor and public relations maintenance as well as corporate governance of our Group. Mr. Yang
has accumulated abundant knowledge about the business operations and governance of corporations
with a strong recognition of the corporate culture of our Group. By virtue of his positions and
familiarity with our Group, Mr. Yang has worked closely with our other Directors and thus
possessed a thorough understanding of matters concerning the Board and its operations. As such,
our Directors believe that Mr. Yang is a suitable person to act as the company secretary of our
Company.

However, Mr. Yang does not possess the specified qualifications strictly required by Rules
3.28 and 8.17 of the Listing Rules. As a result, we have appointed Ms. Au Wing Sze (“Ms. Au”),
who meets the requirements under Rules 3.28 and 8.17 of the Listing Rules, to act as the other joint
company secretary. For details of Mr. Yang’s and Ms. Au’s biographies, see “Directors, Supervisors
and Senior Management.”

Over the initial period of three years from the Listing Date, we will implement the following
measures to assist Mr. Yang to satisfy the requisite qualifications as prescribed in Rules 3.28 and
8.17 of the Listing Rules:

(a) Ms. Au will assist Mr. Yang to enable him to discharge his duties and responsibilities as
a joint company secretary of our Company. Given Ms. Au’s relevant experiences, Ms. Au
will be able to advise both Mr. Yang and us on the relevant requirements of the Listing
Rules as well as other applicable laws and regulations of Hong Kong;

(b) Mr. Yang will be assisted by Ms. Au for an initial period of three years commencing from
the Listing Date, which should be sufficient for Mr. Yang to acquire the requisite
knowledge and experience under Rule 3.28 of the Listing Rules;

(c) we will ensure that Mr. Yang has access to the relevant trainings and support to enable
him to familiarize himself with the Listing Rules and the duties required of a company
secretary of a Hong Kong listed company, and Mr. Yang has undertaken to attend such
trainings;

(d) Ms. Au will communicate with Mr. Yang on a regular basis regarding matters in relation
to corporate governance, the Listing Rules as well as other applicable laws and
regulations of Hong Kong which are relevant to our operations and affairs. Ms. Au will
work closely with and provide assistance to Mr. Yang with a view to discharging his
duties and responsibilities as a company secretary, including but not limited to
organizing the Board meetings and Shareholders’ meetings; and
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(e) pursuant to Rule 3.29 of the Listing Rules, Mr. Yang and Ms. Au will also attend no less
than 15 hours of relevant professional training courses in each financial year to
familiarize themselves with the requirements of the Listing Rules and other legal and
regulatory requirements of Hong Kong. Both Mr. Yang and Ms. Au will be advised by
our legal advisers as to Hong Kong laws and our compliance advisor as and when
appropriate and required.

Accordingly, we have applied for, and the Stock Exchange has granted, a waiver from strict
compliance with the requirements of Rules 3.28 and 8.17 of the Listing Rules for an initial period
of three years from the Listing Date, in accordance with the Guide for New Listing Applicants, on
the conditions that (i) Ms. Au is engaged as a joint company secretary, who possesses the
qualifications and experience as required under Rule 3.28 of the Listing Rules and will provide
assistance to Mr. Yang during this period; and (ii) the waiver will be revoked with immediate effect
if Ms. Au, during the three-year waiver period, ceases to provide assistance to Mr. Yang, or if there
are material breaches of the Listing Rules by our Company. Before the end of the three-year period,
the Company must demonstrate and seek the Stock Exchange’s confirmation that Mr. Yang, having
had the benefit of Ms. Au’s assistance during the three-year period, has attained the relevant
experience under note 2 to Rule 3.28 and is capable of discharging the functions of company
secretary so that a further waiver would not be necessary.

— 75 —



INFORMATION ABOUT THIS PROSPECTUS AND THE GLOBAL OFFERING

DIRECTORS’ RESPONSIBILITY FOR THE CONTENTS OF THIS PROSPECTUS

This prospectus, for which our Directors collectively and individually accept full
responsibility, includes particulars given in compliance with the Companies (Winding Up and
Miscellaneous Provisions) Ordinance, the Securities and Futures (Stock Market Listing) Rules
(Chapter 571V of the Laws of Hong Kong) and the Listing Rules for the purpose of giving
information with regard to our Group. Our Directors, having made all reasonable enquiries, confirm
that to the best of their knowledge and belief, the information contained in this prospectus is
accurate and complete in all material respects and not misleading or deceptive, and there are no
other matters the omission of which would make any statement in this prospectus misleading.

UNDERWRITING AND INFORMATION ABOUT THE GLOBAL OFFERING

This prospectus is published solely in connection with the Hong Kong Public Offering, which
forms part of the Global Offering. For applicants under the Hong Kong Public Offering, this
prospectus set out the terms and conditions of the Hong Kong Public Offering. The Global Offering
comprises the Hong Kong Public Offering of initially 906,800 H Shares and the International
Offering of initially 8,161,200 H Shares (subject, in each case, to adjustment on the basis as
described in “Structure of the Global Offering”).

The Listing is sponsored by the Sole Sponsor and the Global Offering is managed by the
Sponsor-Overall Coordinator. The Hong Kong Public Offering is fully underwritten by the Hong
Kong Underwriters under the terms and conditions of the Hong Kong Underwriting Agreement and
is subject to our Company and the Sponsor-Overall Coordinator (for itself and on behalf of the
Underwriters) agreeing on the Offer Price. The International Offering is expected to be fully
underwritten by the International Underwriters subject to the terms and conditions of the
International Underwriting Agreement, which is expected to be entered into on or around the Price
Determination Date.

The Offer Price is expected to be determined between the Sponsor-Overall Coordinator (for
itself and on behalf of the Underwriters) and our Company on the Price Determination Date. The
Price Determination Date is expected to be on or before Friday, May 22, 2026 and, in any event not
later than 12:00 noon on Friday, May 22, 2026. If, for any reason, the Offer Price is not agreed
among us and the Sponsor-Overall Coordinator (for itself and on behalf of the Underwriters) on or
before 12:00 noon on Friday, May 22, 2026, the Global Offering will not proceed and will lapse.
For full information about the Underwriters and the underwriting arrangements, see
“Underwriting.”

The Hong Kong Offer Shares are offered solely on the basis of the information contained and
representations made in this prospectus and on the terms and subject to the conditions set out in this
prospectus. No person is authorized to give any information in connection with the Global Offering
or to make any representation not contained in this prospectus, and any information or
representation not contained herein must not be relied upon as having been authorized by our
Company, the Sole Sponsor, the Sponsor-Overall Coordinator, the Joint Global Coordinators, the
Joint Bookrunners, the Joint Lead Managers, the Underwriters, any of their respective directors,
officers, employees, partners, agents or advisors or any other party involved in the Global Offering.

Neither the delivery of this prospectus nor any subscription or acquisition made under it shall,
under any circumstances, constitute a representation that there has been no change or development
reasonably likely to involve a change in our affairs since the date of this prospectus or imply that
the information contained in this prospectus is correct as of any date subsequent to the date of this
prospectus.

Further information regarding the structure of the Global Offering, including its conditions,

are set out in “Structure of the Global Offering” and the procedures for applying for our Hong Kong
Offer Shares are set out in “How to Apply for Hong Kong Offer Shares.”
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RESTRICTIONS ON OFFER AND SALE OF THE H SHARES

Each person acquiring the Hong Kong Offer Shares under the Hong Kong Public Offering will
be required to, or be deemed by his/her acquisition of Hong Kong Offer Shares to, confirm that
he/she is aware of the restrictions on offers and sales of the Hong Kong Offer Shares described in
this prospectus.

No action has been taken to permit a public offering of the Offer Shares or the general
distribution of this prospectus in any jurisdiction other than in Hong Kong. Accordingly, this
prospectus may not be used for the purposes of, and does not constitute, an offer or invitation in
any jurisdiction or in any circumstances in which such an offer or invitation is not authorized or to
any person to whom it is unlawful to make such an offer or invitation. The distribution of this
prospectus and the offering and sale of the Offer Shares in other jurisdictions are subject to
restrictions and may not be made except as permitted under the applicable securities laws of such
jurisdictions and pursuant to registration with or authorization by the relevant securities regulatory
authorities or an exemption therefrom. In particular, the Offer Shares have not been offered or sold,
and will not be offered or sold, directly or indirectly, in the PRC.

APPLICATION FOR LISTING OF THE H SHARES ON THE STOCK EXCHANGE

We have applied to the Stock Exchange for the granting of the listing of, and permission to
deal in, the H Shares to be issued pursuant to the Global Offering and the Conversion of Unlisted
Shares into H Shares.

Dealings in the H Shares on the Stock Exchange are expected to commence on Wednesday,
May 27, 2026. No part of our Shares or loan capital is listed or dealt in on any other stock exchange
and no such listing or permission to list is being or proposed to be sought on any other stock
exchange as of the date of this prospectus. All the Offer Shares will be registered on the H Share
register of members of the Company in Hong Kong in order to enable them to be traded on the Stock
Exchange.

Under section 44B(1) of the Companies (Winding Up and Miscellaneous Provisions)
Ordinance, if the permission for the H Shares to be listed on the Stock Exchange pursuant to this
prospectus has been refused before the expiration of three weeks from the date of the closing of the
Global Offering or such longer period not exceeding six weeks as may, within the said three weeks,
be notified to us by or on behalf of the Stock Exchange, then any allotment made on an application
in pursuance of this prospectus shall, whenever made, be void.

FILING WITH THE CSRC

In compliance with the Overseas Listing Trial Measures, we shall complete filing procedures
with the CSRC and report relevant information with respect to the Listing after the submission of
our listing application to the Stock Exchange. We have submitted filing documents with the CSRC
for the application for the Listing on May 30, 2025. The CSRC published the notification on
completion of filing procedure on February 13, 2026. No other approval from CSRC is required to
be obtained for the Listing.

H SHARES WILL BE ELIGIBLE FOR ADMISSION INTO CCASS

Subject to the granting of the listing of, and permission to deal in, the H Shares on the Stock
Exchange and compliance with the stock admission requirements of HKSCC, the H Shares will be
accepted as eligible securities by HKSCC for deposit, clearance and settlement in CCASS with
effect from the Listing Date or on any other date as determined by HKSCC. Settlement of
transactions between participants of the Exchange is required to take place in CCASS on the second
settlement day after any trading day. All activities under CCASS are subject to the General Rules
of HKSCC and the HKSCC Operational Procedures in effect from time to time.
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All necessary arrangements have been made for the H Shares to be admitted into CCASS.
Investors should seek the advice of their stockbroker or other professional advisor for details of
those settlement arrangements and how such arrangements will affect their rights and interests.

H SHARES REGISTER AND STAMP DUTY

All of the H Shares issued pursuant to applications made in the Global Offering will be
registered on our H Share register of members to be maintained in Hong Kong by our H Share
Registrar, Computershare Hong Kong Investor Services Limited. Our principal register of members
will be maintained by us at our headquarters in the PRC.

Dealings in the H Shares will be subject to Hong Kong stamp duty. See “Statutory and General
Information — D. Other Information — 7. Taxation of Holders of H Shares” in Appendix VI to this
prospectus. For further details of Hong Kong stamp duty, please seek professional tax advice.

PROFESSIONAL TAX ADVICE RECOMMENDED

Potential investors in the Global Offering are recommended to consult their professional
advisors as to the taxation implications of subscribing for, purchasing, holding or disposal of, and/or
dealing in the H Shares or exercising rights attached to them. None of us, the Sole Sponsor, the
Sponsor-Overall Coordinator, the Joint Global Coordinators, the Joint Bookrunners, the Joint Lead
Managers, the Underwriters, any of their respective directors, officers, employees, partners, agents,
advisors or representatives or any other person or party involved in the Global Offering accepts
responsibility for any tax effects on, or liabilities of, any person resulting from the subscription,
purchasing, holding, disposition of, or dealing in, the H Shares or exercising any rights attached to
them.

EXCHANGE RATE CONVERSION

Unless otherwise specified, amounts denominated in HK$, US$ and RMB have been
translated, for the purpose of illustration only, into each other in this prospectus at the following
exchange rates prevailing on the Latest Practicable Date:

HK$1.00: RMBO0.8747;
US$1.00: RMB6.8467; and
US$1.00: HK$7.8279.

No representation is made that any amounts in HK$, US$ or RMB were or could have been
or could be converted into each other at such rates or any other exchange rates on such date or any
other date.

ROUNDING

Certain amounts and percentage figures included in this prospectus have been subject to
rounding adjustments. Accordingly, figures shown as totals in certain tables may not be an
arithmetic aggregation of the figures preceding them.

LANGUAGE

If there is any inconsistency between this prospectus and its Chinese translation, this
prospectus shall prevail. However, for ease of reference, the names of the Chinese laws and
regulations, government authorities, institutions, natural persons or other entities (including certain
of our subsidiaries) have been included in this prospectus in both the Chinese and English
languages. In the event of any inconsistency, the Chinese name shall prevail.
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DIRECTORS, SUPERVISORS AND PARTIES INVOLVED IN THE GLOBAL OFFERING

DIRECTORS

Name

Address

Nationality

Executive Directors

Ms. Huang Xiaonan (#MBER)

Mr. Xie Peng (i)

Mr. Yang Zhuo (#55)

Non-executive Directors

Ms. Tian Tian (H&

Mr. Huang Haibo (Hif§iH)

Mr. Huang Hao (¥ %)

Room 602, Unit 3, Building 223
No. 10, Changying North Road
Chaoyang District

Beijing

PRC

Room 201A, Building 4
No. 388 Lane

Longlan Road

Xuhui District
Shanghai

PRC

Room 2003, Building 2
Megahall MOMA

No. 1 Xiangheyuan Road
Dongcheng District
Beijing

PRC

Room 1410, Building 107
Hongshan Jiayuan
Shibalidian Subdistrict
Chaoyang District
Beijing

PRC

Room 401, Unit 3, Building 12
Zone No. 1, Niujie

Dongli Community

Xicheng District

Beijing

PRC

Room 1801, Building 18
No. 18 Jianguo Road
Chaoyang District
Beijing

PRC

—-79 —

Chinese

Chinese

Chinese

Chinese

Chinese

Chinese
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Name

Address

Nationality

Independent non-executive Directors

Ms. Li Juan (Z20B)

Mr. Xue Yansong (FE7A L)

Mr. Guo Bing (ZB7K)

SUPERVISORS

Name

Room 101, Unit 1, Building 10
No. 3 Lane, Yuhaiyuan
Haidian District

Beijing

PRC

Room 2109, Zone C
Youshan Meidi Garden
No. 4 Yuyang Road
Houshayu Town
Shunyi District
Beijing

PRC

Unit A

No. 37, Blue Pool Road
Happy Valley

Hong Kong

Address

Chinese

Chinese

Chinese
(Hong Kong)

Nationality

Ms. Lai Chunhua (#7%)

Ms. Wu Renhua ((RAT3E)

Ms. Ye Nan (ZE##)

Room 1802, Unit 2, Building 5
Zhongxin Jinyuan

Caishikou Street

Taoranting Subdistrict
Xicheng District

Beijing

PRC

Room 35C, Unit A, Building 6
Qiaoxiang Village

Futian District

Shenzhen

Guangdong Province

PRC

Room 302, Unit 3, Building 15
Area 4, Anzhenxili Community
Anzhen Subdistrict

Chaoyang District

Beijing

PRC

Chinese

Chinese

Chinese

For further information regarding our Directors and Supervisors, see “Directors, Supervisors

and Senior Management.”
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PARTIES INVOLVED IN THE GLOBAL OFFERING

Sole Sponsor

Sponsor-Overall Coordinator and Overall
Coordinator

Joint Global Coordinators,
Joint Bookrunners, Joint Lead Managers
and Capital Market Intermediaries

Joint Bookrunners, Joint Lead Managers
and Capital Market Intermediaries

ICBC International Capital Limited
37/F, ICBC Tower

3 Garden Road

Hong Kong

ICBC International Securities Limited
37/F, ICBC Tower

3 Garden Road

Hong Kong

ICBC International Securities Limited
37/F, ICBC Tower

3 Garden Road

Hong Kong

CCB International Capital Limited
12/F, CCB Tower

3 Connaught Road Central

Central

Hong Kong

BOCOM International Securities Limited
9/F, Man Yee Building

68 Des Voeux Road Central

Hong Kong

Victory Securities Company Limited
20/F, 308 Central Des Voeux

Sheung Wan

Hong Kong

Guolian Securities International Capital
Co., Limited

Unit 2103-4, Li Po Chun Chambers

189 Des Voeux Road Central

Sheung Wan

Hong Kong

Zhongtai International Securities Limited
19/F, Li Po Chun Chambers

189 Des Voeux Road Central

Hong Kong

Futu Securities International (Hong Kong)
Limited

34/F, United Centre

No. 95 Queensway

Admiralty

Hong Kong

Tiger Brokers (HK) Global Limited
23/F, Li Po Chun Chambers

189 Des Voeux Road Central

Hong Kong

— 81 —



DIRECTORS, SUPERVISORS AND PARTIES INVOLVED IN THE GLOBAL OFFERING

Get Nice Securities Limited
G/F-3/F, Cosco Tower
Grandmillennium Plaza

183 Queen’s Road Central
Hong Kong

Yuen Meta (International) Securities
Limited

2601, 26/F, Wanchai Central Building
89 Lockhart Road

Wanchai

Hong Kong

South China Securities Limited
36/F, The Centrium

60 Wyndham Street

Central

Hong Kong

Legal Advisors to our Company As to Hong Kong laws
Tian Yuan Law Firm LLP
Suites 3304-3309, 33/F
Jardine House
One Connaught Place
Central
Hong Kong

As to PRC laws

King & Wood

18th Floor, East Tower
World Financial Center

No. 1 Dongsanhuan Zhonglu
Chaoyang District

Beijing

PRC

As to PRC laws in respect of
data compliance

King & Wood

18th Floor, East Tower
World Financial Center

No. 1 Dongsanhuan Zhonglu
Chaoyang District

Beijing

PRC
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As to Hong Kong laws (advising on general
legal compliance matters)

Loong & Yeung Solicitors

Room 1603, 16/F

China Building

29 Queen’s Road Central

Central

Hong Kong

As to the laws of England and Wales (advising
on general legal compliance matters)
Raymond Legal Ltd

1 Paternoster Lane

London EC4M 7BQ

the United Kingdom

As to the U.S. laws (advising on general legal
compliance matters)

Nixon Peabody LLP

One Embarcadero Centre, 32nd Floor

San Francisco, CA 94111

the United States

As to Singapore laws (advising on general
legal compliance matters)

Eldan Law LLP

9 Raffles Place, #13-03

Republic Plaza

Singapore 048619

As to international sanctions laws
TsinglLaw NY LLP

1934 W 9th Street

Brooklyn

New York 11223

the United States

Legal Advisors to the Sole Sponsor As to Hong Kong laws
and Underwriters Jingtian & Gongcheng LLP
Suites 3203-3209, 32/F
Edinburgh Tower
The Landmark
15 Queen’s Road Central
Hong Kong

As to PRC laws
Jingtian & Gongcheng
45/F, K. Wah Centre
1010 Huaihai Road (M)
Xuhui District
Shanghai

PRC
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Auditor and Reporting Accountants

Industry Consultant

Compliance Advisor

Receiving Bank

KPMG

Certified Public Accountants

Public Interest Entity Auditor registered in
accordance with the Accounting and Financial
Reporting Council Ordinance

8th Floor

Prince’s Building

10 Chater Road

Central

Hong Kong

Frost & Sullivan (Beijing) Inc., Shanghai
Branch Co.

Suite 2504

Wheelock Square

1717 Nanjing West Road

Shanghai

PRC

First Shanghai Capital Limited
19/F, Wing On House

71 Des Voeux Road

Central

Hong Kong

Industrial and Commercial Bank of China
(Asia) Limited

33/F, ICBC Tower

3 Garden Road

Central

Hong Kong
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Registered Office

Headquarters and Principal Place of
Business in the PRC

Principal Place of Business in Hong Kong

Company’s Website

Joint Company Secretaries

Authorized Representatives

Unit 01, 9/F

Building 20

Dongsanhuan Central Road
Chaoyang District

Beijing

PRC

Unit 01, 9/F

Building 20

Dongsanhuan Central Road
Chaoyang District

Beijing

PRC

31/F, Tower Two
Times Square

1 Matheson Street
Causeway Bay
Hong Kong

www.deepzero.com
(the information contained on the website does
not form part of this prospectus)

Mr. Yang Zhuo (5 %)
Room 2003, Building 2
Megahall MOMA

No. 1 Xiangheyuan Road
Dongcheng District
Beijing

PRC

Ms. Au Wing Sze (Ek&F)
(ACG and HKACG)

31/F, Tower Two, Times Square
1 Matheson Street

Causeway Bay

Hong Kong

Mr. Yang Zhuo (18 %)
Room 2003, Building 2
Megahall MOMA

No. 1 Xiangheyuan Road
Dongcheng District
Beijing

PRC

Ms. Au Wing Sze (Bik&%)
(ACG and HKACG)

31/F, Tower Two, Times Square
1 Matheson Street

Causeway Bay

Hong Kong
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Audit Committee

Remuneration and Appraisal Committee

Nomination Committee

Strategy Committee

H Share Registrar

Principal Banks

Ms. Li Juan (Z18) (Chairperson)
Mr. Xue Yansong (FE#A L)
Mr. Guo Bing (F¢7K)

Mr. Xue Yansong (B¢ #A) (Chairperson)
Ms. Li Juan (Z18)
Mr. Xie Peng (i)

Ms. Huang Xiaonan (¥#F4) (Chairperson)
Ms. Li Juan (ZE18)
Mr. Xue Yansong (EEA L)

Ms. Huang Xiaonan (¥{&F9) (Chairperson)
Mr. Huang Hao (#2)
Mr. Xie Peng (i)

Computershare Hong Kong Investor
Services Limited

Shops 1712-1716, 17th Floor
Hopewell Centre

183 Queen’s Road East

Wan Chai

Hong Kong

China Merchants Bank Beijing Wanda
Plaza Branch

Building 7, Wanda Plaza

93 Jianguo Road

Chaoyang District

Beijing

PRC

Ping An Bank Beijing Dongsihuan Branch
Rooms 105, 205 and 206

No. 99, West Balizhuang

Chaoyang District

Beijing

PRC
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INDUSTRY OVERVIEW

Certain information and statistics set out in this section and elsewhere in this prospectus
are derived from various government and other publicly available sources and from the
market research report prepared by Frost & Sullivan. Frost & Sullivan is an independent
industry consultant engaged by us, and we commissioned Frost & Sullivan to prepare a
market research report. The information from official governmental sources has not been
independently verified by our Company, the Sole Sponsor, the Sponsor-Overall Coordinator,
the Joint Global Coordinators, the Joint Bookrunners, the Joint Lead Managers, the Capital
Market Intermediaries, the Underwriters, any of their respective directors, supervisors,
advisers, officers, employees, agents, or any other persons or parties involved in the Global
Offering, and no representation is given as to the accuracy. For discussions of risks relating
to our industry, please see “Risk Factors — Risks Relating to Our Business and Industry.”

OVERVIEW OF MARKETING SERVICE INDUSTRY IN CHINA

The marketing service industry in China refers to provision of services that enable enterprises
to promote their products and services through digital approaches, build brand awareness and
ultimately drives sales conversion. The marketing industry in the China has demonstrated sustained
growth and is expected to maintain its upward trajectory, which primarily supported by enterprise
demand for brand building and digital transformation as well as evolving consumer expectations for
more personalized, interactive and emotionally engaging content, alongside more efficient access to
trending products and services. The market size of marketing service industry in China reached
RMB1.9 trillion in 2024 and is expected to further increase to RMB3.0 trillion in 2029, representing
a CAGR of 9.8% from 2024 to 2029. The market is highly fragmented, with over one million
participants in 2025, including marketing agencies that provide campaign planning and execution
services, marketing content providers that support content creation and distribution, marketing
validation providers that offer effectiveness measurement and optimization services, as well as
numerous other participants serving different functions across the value chain. Given the broad
scope of the market and the diversity of participant roles, the Company’s market share in this market
is not meaningful or representative.

Market size of Marketing Service Industry in China
RMB Trillion, 2020-2029E

2020-2024  2024-2029E
CAGR 10.0% 9.8%

3.0
2.8

2.5
2.3
2.1

2020 2021 2022 2023 2024 2025E  2026E  2027E  2028E  2029E

Source: Desk research, Frost & Sullivan
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The marketing service industry in China typically involves multiple major participants,
including advertisers/advertising agencies, marketing service providers, media platforms, and
ultimately the target audience. Advertisers or their appointed advertising agencies, as the demand
side, seek to promote their products and services with their allocated marketing budgets. Marketing
service providers act as intermediaries offering marketing services to help advertisers to evaluate
each advertising opportunity by considering, among others, the characteristics of the ad slot (e.g.
format and size), historical engagement pattern of the audience, in order to help advertisers
effectively reach their target consumers. Media platforms serve as the primary channels for traffic
distribution and user engagement, enabling the delivery of marketing content across diverse digital
touchpoints. The audience, as the end users, receive, interact with, and respond to marketing
content, thereby completing the feedback loop and influencing campaign effectiveness.

Procure marketing Leverage media platforms to Deliver marketing contents
services execute advertising campaign to audience
Advertisers/ Marketing Service Provider Media .
. —_— . EE— — | Audience
Advertising agency (where the Company falls in) Platform

Source: Desk research, Frost & Sullivan

The important drivers and future trends of the marketing service industry in China including:

. Continued dominance of content-driven and social marketing. Content, particularly
short video and live streaming, will remain the core medium for consumer engagement.
Social platforms such as short video and lifestyle-sharing platforms are expected to
further strengthen their role as primary marketing channels, combining entertainment,
community interaction, and commerce to drive both brand building and conversion.

. Increasing importance of influencers and user-generated content. Influencers and
user-generated content becoming critical components of marketing strategies.
Influencers and user-generated content are generally perceived as more authentic,
relatable, and trustworthy, thereby enhancing consumer engagement and influencing
purchase decisions. Leveraging influencers and encouraging user participation enable
brands to efficiently reach targeted audience segments, particularly within niche
communities and social platforms.

OVERVIEW OF AI APPLICATION MARKET IN CHINA

With the widespread of Al technology, Al has been embraced in diverse application scenarios,
transforming various industries and infusing them with greater intelligence. The market size of Al
application market in China has grown from RMB20.0 billion in 2020 to RMB63.9 billion in 2024
with a CAGR of 33.7% from 2020 to 2024, and is expected to further increase to RMB283.3 billion
in 2029 with a CAGR of 34.7% from 2024 to 2029.

Market size of AI application market in China (Revenue)

2020-2024  2024-2029E

__CAGR 33.7% 34.7%
RMB in billions
283.3
213.6
158.1
114.8
84.9
63.9
248 48.1
200 282 =2

2020 2021 2022 2023 2024 2025E  2026E  2027E  2028E  2029E

Source: Desk research, Frost & Sullivan
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From an application perspective, the evolution of Al can be divided into three stages — AI 1.0,

AI 2.0, and AI 3.0 — each distinguished by major advancements and a shifting focus.

Massive data and real-time execution (AI 1.0): Al 1.0 was characterized by its ability
to handle massive data and perform real-time execution. This stage laid the groundwork
for AI by enabling systems to process vast amounts of information and respond
instantaneously, primarily seen in applications such as decision-making in advertising,
where Al algorithms are used to analyze real-time advertising impression data, predict
click-through and conversion rates, assess fraud risks, and automate bidding decisions.

Massive data and real-time execution (AI 2.0): Al had progressed to Al 2.0, with a
core focus on unleashing the value of data. This phase moved beyond simple data
processing to extracting meaningful insights and leveraging that information to enhance
capabilities. Examples in this stage include intelligent data management services, where
Al algorithms are employed to segment users, predict purchasing behavior, and generate
data-driven marketing recommendations to support CRM decision-making.

Automated complex task handling (AI 3.0): AI 3.0 represents a leap towards
automating complex tasks. This advanced stage signifies Al systems capable of
independent decision-making and autonomous operation, tackling sophisticated
challenges without direct human oversight. Al agents, built on top of large model
technology, are key applications in this stage, which can take a single instruction and
autonomously orchestrate a sequence of actions to achieve a defined goal.

The Al application market supply chain in China can be divided into upstream, midstream, and

downstream segments as diagram illustrated below. The upstream provides the foundational IT
infrastructure and technology, encompassing servers, storage, chips, networks, and essential data
services. The midstream features Al application providers who develop solutions segmented by
fields like decision-making, visual, and speech and semantic Al for diverse uses. The downstream
comprises enterprises from various industries such as retail, automotive, and healthcare, acting as
end-customers for these Al applications.

Key
roles

IT infrastructure and

Technology providers Customers

Al application providers

[l - = e e em e e = - r—————————
| 1 | | 1 1
1 IT infrastructure 1 | Segmented by fields of | 1
I | application I | |
| * Servers 1 : * Decision-making AI: mimic | 1 1
* Storages human decision-making 1 Automobile |

1. Chips I 1 process in various business 1 1
1| ¢ Network 1 1 processes. | 1 . . . 1
A Financial service |

1|+ Others I_,' « Visual AI interpret, analyze, |1 1
1 ] 1 and understand visual 1 1 Health 1

i i ealthcare

1 1 1 information 1 1
1 Technology suppliers 1 1| « Speech and semantic Al: 1 : |
1 . . 1 1 process spoken language or 1 1
" * Domam—speclﬁc data 1 | written context including its I 1 1
+ Data serv1cl:es such as underlying meaning I Others 1

1 data labellin, 1 1 1 1

2 * Others

| 1 | - | 1 1
-l

« Provision of IT infrastructure such as servers,

« Provision of AI application for various
application scenarios

« Procuring data intelligence application
software to streamline their businesses,
make more informed strategic decisions,
provide better user experience, and others.

storages, chips, network, and supportive
technology such as domain-specific data and
data services for Al training

Source: Desk research, Frost & Sullivan
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OVERVIEW OF DECISION-MAKING AI APPLICATION MARKET IN CHINA
Development of Decision-making AI Application Market in China

Decision-making Al application uses Al technology to deeply analyze, model, and reason on
massive multi-source heterogeneous data, and simulate human cognition and decision-making
processes based on preset rules or adaptive optimization mechanisms. It helps enterprises achieve
automated decision-making or intelligent assisted decision-making in various business processes,
thus improving operational efficiency, optimizing resource allocation and enhancing market
competitiveness.

The value of decision-making Al application to enterprises are reflected by improving quality
of decision-making, enhancing automation and minimizing costs.

. Improving quality of decision-making. Enterprises traditionally rely on human judgment
during decision-making process, which can be limited by various biases and information
processing capability. Decision-making Al applications can rapidly process and analyze
vast amounts of data, automatically uncovering patterns and trends through machine
learning and data mining. It can uncover hidden patterns and trends that may be
overlooked by human analysts, leading to more accurate, consistent, and objective
outcomes.

. Enhancing automation. Decision-making Al application can increase automation by
rapidly processing and analyzing large volumes of data. This capability enables
enterprises to respond to complex business scenarios with greater speed and accuracy,
while reducing reliance on human intervention.

. Minimizing costs. Traditional enterprise decision-making process often struggles to
avoid the high costs associated with poor decisions and trial-and-error. Enterprise
decision-making Al applications leverage data-driven insights from Al technology to
enable smarter, more informed and automated decisions, helping businesses reduce these
avoidable costs.

China’s decision-making Al application market, in terms of revenue, increased from RMB10.6
billion in 2020 to RMB34.5 billion in 2024 at a CAGR of 34.3%. Driven by enterprise digital
transformation needs, exponential growth in data volumes, and advances in technology, China’s
decision-making Al application market is poised for further expansion, and is expected to reach
RMB161.5 billion in 2029 at a CAGR of 36.2% from 2024 to 2029.

Market size of decision-making AI application market in China (Revenue)

CAGR 2020-2024  2024-2029E
Total 34.3% 36.2%
"""Marketing and sales 35.0% 36.5%
Non-marketing and sales 33.3% 35.7%

Bl Marketing and sales
B Non-marketing and sales

20 2021 2022 2023 2024 2025E 2026E  2027E  2028E  2029E

Source: Desk research, Frost & Sullivan
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Market Driver of Decision-making AI Application Market in China

. Advances in technology. Al has undergone a profound evolution, driven by advances in
algorithms, data availability, and computing power. In its early stages, Al relied on traditional
machine learning techniques that required structured data and manually engineered features.
The emergence of deep learning marked a major breakthrough, enabling neural networks to
automatically extract complex patterns from unstructured data. A more transformative shift
occurred in 2017, which revolutionized natural language processing by allowing models to
handle long-range dependencies and perform tasks more efficiently. These foundational
innovations paved the way for today’s large language model technologies, which leverage
massive multimodal datasets and sophisticated architectures to carry out a wide range of tasks
with high levels of creativity, adaptability, and autonomy. As Al continues to evolve, these
technological advancements are driving the rapid growth of decision-making Al applications
in China.

. Enterprise digital transformation needs. As Chinese enterprises accelerate their digital
transformation, the complexity of data and business operations within an increasingly
interconnected digital ecosystem is fueling demand for Al-powered decision-making. This
transformation not only generates vast amounts of data across disparate systems, offering rich
foundation for AI applications, but also exposes the limitation of traditional decision-making
models in managing dynamic and data-intensive environments. In response, Al-powered
decision-making solutions, with advanced data processing and intelligent analytics
capabilities, are enabling enterprises to make fast, informed, and automated decisions. This
shift is driving the continued expansion of the decision-making AI application market in
China.

Future Trends of Decision-making AI Application Market in China

. Further technical advances. With the continuous optimization of algorithms, the rapidly
developing large language model is expected to integrate with Al in this market, significantly
helping enterprises to make more accurate, scientific and real-time decisions in the changing
market environment. Looking forward, the emergence of AI agents will further enhance
decision-making capabilities by enabling more advanced functions in automated task
execution, multimodal user interaction and among others.

. Multimodal data fusion and the improvement of big data processing capabilities. As data
sources continue to expand, particularly with the rise of multimodal data such as text, images,
video, and audio, enterprises will require more powerful decision-making AI applications
capable of processing and integrating heterogeneous data. In the future, these Al applications
will demonstrate higher efficiency in unifying diverse data resources and performing
cross-domain data mining and analysis, providing enterprises with more comprehensive,
accurate, and executable decision support.

. Broader adoption across industries and scenarios. As the technology continues to mature,
these applications will provide more precise, targeted Al support for various operational
aspects of enterprises, tailoring decision-making assistance to the unique characteristics of
each application scenario. For example, Al-driven marketing and sales decision-making
applications will deeply integrate Al technologies to deliver intelligent digital advertising
strategies, optimize digital advertising effectiveness, and enhance the accuracy and efficiency
of marketing and sales decisions.

Entry Barriers of Decision-making AI Application in China

. Technological innovation capability. There is a strong call for technology advancement in the
decision-making AI application market, requiring providers to consistently invest in research
and development. To enhance algorithm accuracy and efficiency, players must continually
drive technological innovation, while also improving their ability to address rapidly changing
market demands through versatile, cross-scenario decision-making Al capabilities.
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. Industry know-how. Different operational segments have distinct business logic, decision-
making processes, and demand characteristics. These require decision-making AI application
providers to gain a deep understanding of each industry’s operating model and key challenges.
As industries evolve and market demands shift, providers must continuously refine and
optimize their applications to ensure efficient, accurate decision support for enterprises. New
entrants have to invest significant time in accumulating industry experience and understanding
the pain points and specific needs of each sector to develop tailored applications that
effectively address evolving challenges and adapt to fast-changing market dynamic.

OVERVIEW OF DECISION-MAKING AI APPLICATION MARKET FOR MARKETING
AND SALES IN CHINA

Development of Decision-making AI Application Market for Marketing and Sales in China

Marketing and sales represent important application scenarios of decision-Al application for
enterprises. Decision-making Al application for marketing and sales refers to the utilization of Al
technology to analyze and process massive marketing and sales data from different channels to
optimize the decision-making process and improve business efficiency.

For marketing department, the application can be used to analyze customer behavior and
market trends in real-time, aligning with corporate objectives to intelligently adjust marketing
strategies and enhance digital advertising accuracy. For sales department, the solution can be used
to enable enterprises to efficiently boost customer conversion rates, streamline customer
management, accelerate sales conversions, and seize growth opportunities in a highly competitive
market, ultimately driving performance improvements.

The value of decision-making AI application for marketing and sales can be brought to
enterprises by improving the effect of customer acquisition in public domain and maximizing
end-customer value:

. Improving the effect of customer acquisition in public domain. Due to the lack of
data-driven decision-making tools and processes, enterprises often face the problem of
ineffective digital advertising, while the decision-making Al application for marketing
and sales can analyze digital advertising data, optimize digital advertising strategies, and
improve the return on investment (“ROI”) of digital advertising. By identifying target
audiences and predicting their likelihood to make purchase decisions, these Al
technologies enable advertisers to make smarter bidding decisions, ensuring more
cost-effective and results-driven ad spending.

. Maximizing end-customer value. In the absence of effective decision-making tools,
enterprises often struggle to unlock the full potential of their customer base, limiting
improvements in repurchase rates and profitability. By leveraging data and Al,
decision-making Al applications for marketing and sales enable enterprises to build
comprehensive customer profiles, implement personalized strategies for different
segments, and cultivate private-domain engagement. These capabilities help enterprises
deepen customer relationships, enhance user lifetime value, and ultimately maximize the
commercial potential of their customer base.

Our Group’s Al solutions are embedded in the core functions of our product offerings and
serve as the foundation for automating and enhancing key business decisions in marketing and
sales. AlphaDesk uses Al algorithms to analyze real-time advertising impression data, predict
click-through and conversion rates, assess fraud risks, and automate bidding decisions. AlphaData
applies Al models to segment users, predict purchases, and generate data-driven marketing
recommendations to support CRM decisions.
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Demand for our Group’s Al solutions is closely tied to enterprise needs for greater operational
efficiency and more effective decision-making. As businesses face increasingly complex data and
market environments, they turn to intelligent systems to optimize resource allocation and improve
outcomes. Our Group’s Al capabilities are fully integrated into the value proposition of our end
products, and adoption of our solutions is directly driven by these evolving business needs.

The market size of decision-making Al application market for marketing and sales in China
increased from RMB6.2 billion in 2020 to RMB20.3 billion in 2024 at a CAGR of 35.0% from 2020
to 2024, and is expected to reach RMB94.4 billion in 2029 with a CAGR of 36.5% from 2024 to
2029.

Market size of decision-making AI application market for marketing
and sales in China (Revenue)

2020-2024  2024-2029E

_CAGR 35.0% 36.5%
RMB in billions
94.4
69.0
50.1
36.4
26.9
20.3
15.0
6.2 .

2020 2021 2022 2023 2024 2025E  2026E  2027E  2028E  2029E

Source: Desk research, Frost & Sullivan
Market Drivers of Decision-Making AI Application Market for Marketing and Sales in China

. The development of the media platforms. The development of different media platforms, such
as short video platforms, live streaming, and social networks, provides advertisers with a
broader and more dynamic range of channels to execute their marketing campaigns. The
robust growth of these platforms, including establishment of new media platforms, reflects
advertisers’ strong willingness to plan and optimize their marketing activities across multiple
digital touchpoints, which is also driving the demand for decision-making Al applications in
marketing and sales, as enterprises rely on intelligent tools to select the most suitable channels
on these platforms, optimize the digital advertising strategy, and improve the digital
advertising effect and ROI.

. Growing demand for decision-making Al applications in marketing and sales. As marketing
and sales processes become increasingly complex and dynamic, enterprises face mounting
pressure to rapidly interpret customer behavior and make timely, informed decisions. To
remain competitive and responsive, enterprises adopts decision-making Al applications that
leverage large-scale data and intelligent algorithms to augment and automate human
decision-making. Furthermore, enterprises need to improve the overall conversion efficiency
of their marketing and sales. Compared to traditional manual approaches, decision-making Al
applications allow enterprises to process massive data sets, capture real-time feedback, and
apply intelligent optimization strategies. These capabilities enable more precise and
automated decisions, helping enterprises navigate fast-changing market conditions and
achieve better return on investment.
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. Growth of massive, multi-source, heterogeneous data. The amount of data generated in China
reached 41ZB in 2024, increasing from 5ZB in 2020, representing a CAGR of nearly 70%
from 2020 to 2024, including consumer behavior data, social media data, purchase records,
and more, which also in highlight the necessity for more automated solutions to solve the
complex the decision-making process, as traditional manual-based method adopted become
insufficient for advertisers to extract actionable, effective insights to guide their marketing
activities with massive, multi-source, heterogeneous data. Enterprises therefore need
marketing and sales decision-making Al application solution to extract valuable insights from
this massive amount of multi-source heterogeneous data, helping them to accurately predict
market trends, consumer demand, and optimize digital advertising.

. Increased application of advanced Al technologies in wider marketing and sales scenarios.
The massive data in marketing and sales scenarios lays a solid foundation for the application
of generalized large models in vertical fields, enabling the continuous improvement of their
technological capabilities in marketing and sales decision-making. With deep learning and
reinforcement learning capabilities, large models can more accurately understand consumer
behaviors, optimize digital advertisement placement strategies, and improve sales conversion
rates, driving the sustainable development of the market of decision-making AI application
solution for enterprise marketing and sales.

Future Trends of Decision-making AI Application Market for Marketing and Sales in China

. Increasing intelligence. Decision-making Al applications are driving smarter marketing and
sales operations. For marketing, they optimize ad placements in real time using Al algorithms
based on metrics like click-through and conversion rates. For sales, they generate personalized
content and recommendations by analyzing user behavior and preferences. These capabilities
not only improve customer acquisition and retention but also help enterprises tailor strategies
across global markets, supporting their international expansion.

. Integration with large model. With the rapid proliferation of large model technology in China,
decision-making Al applications for marketing and sales are expected to become increasingly
integrated with this advanced technology. Integrated with domain know-how, data know-how
and digital tools, Al agents, as one of the most prominent embodiments of large model
technology, can understand context, interpret unstructured data, and engage in natural
language interactions, enabling them to support complex, real-time decision-making
processes. Al agents can autonomously optimize advertising pre-evaluating creatives with Al,
analyzing granular data, and automatically adjust the campaign strategies. In addition, Al
agents can assist frontline teams by providing Al generated responses and personalized
products recommendation. As these agents evolve from supportive tools to semi-autonomous
decision-makers, they will not only transform enterprise operations but also play a critical role
in scaling intelligent decision-making across diverse geographies, facilitating global market
expansion and cross-border marketing effectiveness.

. Opportunities accompanied by enterprises going overseas. The trend of Chinese enterprises
expanding internationally has gained significant momentum in recent years. As more
companies actively pursue overseas markets, the development and execution of effective
marketing and sales strategies have become critical to their success. However, Chinese
enterprises often face numerous challenges in navigating unfamiliar market environments,
making accurate marketing and sales decision-making increasingly vital. Leveraging robust
data analysis capabilities and advanced deep learning technologies, Al solutions help Chinese
enterprises rapidly understand and adapt to local market demands and consumer behaviors,
while also enhancing data management. Through intelligent data processing and decision-
making optimization, these solutions deliver valuable market insights, refine digital
advertising strategies, and effectively mitigate the risks associated with market entry.
Compared to their overseas counterparts, China’s enterprise decision-making Al solutions for
marketing and sales offer distinct advantages, including stronger data security, better
alignment with Chinese user habits, higher cost-effectiveness, and seamless integration of
domestic and international data resources.
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Competitive Landscape of Decision-making AI Application Market for Marketing and Sales in
China

Decision-making Al application market for marketing and sales in China is relatively

fragmented with over a hundred market players currently operating in the space. Our Company was
the largest provider in decision-marking Al application market for marketing and sales in China, in
terms of revenue in 2024. The following table sets forth the key players in decision-making Al
application market for marketing and sales in China in 2024:

Ranki C Revenue Market Share
anking ompany (RMB Billion, 2024) )
1 Our Company 0.54 2.6%
2 Company A 0.51 2.4%
3 Company B 0.44 2.1%
4 Company C 0.40 1.9%
5 Company D 0.38 1.8%

Notes:

(1) Company A, founded in 1998, is a public company listed on Hong Kong Stock Exchange, which primarily provides
cloud services, Al solutions, and among others across various industries. It had over 100 thousand employees as end
of December 31, 2024.

(2) Company B, founded in 1999, is a public company listed on Shenzhen Stock Exchange, which primarily provides Al
solutions to enterprises. It had approximately 5,000 employees as of December 31, 2024.

3) Company C, founded in 1999, is a public company listed on both the Hong Kong Stock Exchange and the New York
Stock Exchange, which primarily provides a wide range of services including cloud services, Al solutions and among
others. It had less than 200 thousand employees as of December 31, 2024.

4) Company D, is a private company founded in 2015, which primarily provides decision-making Al application for

marketing and sales to enterprises in retails, internet, and among others. It had less than 500 employees as end of
December 31, 2024.

Source: Desk research, Frost & Sullivan

Entry Barriers of Decision-making AI Application Market for Marketing and Sales in China

Application of cutting-edge technologies. With the rapid emergence of cutting-edge
technologies such as LLMs, marketing participants must adopt a proactive approach to
continuously track and embrace innovation in order to maintain and increase market share.
Among these advancements, Al agents are becoming a transformative force in marketing and
sales. As intelligent, autonomous systems, they enhance customer acquisition by
automatically optimizing marketing strategies, personalizing content, and dynamically
adapting to user behavior. At the same time, they help maximize customer value by supporting
frontline sales teams in navigating diverse sales scenarios, providing real-time insights and
recommendations. These capabilities enable enterprises to respond faster and more precisely
in an increasingly competitive and dynamic market environment.
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. Industry know-how. Today, enterprises increasingly recognize the critical role of Al in
marketing and sales decision-making, driving demand for industry-specific solutions. In this
context, domain expertise becomes essential to ensure that Al applications are closely aligned
with sector-specific needs. A deep understanding of industry nuances, such as ad placement
strategies and shifting market dynamics to consumer behavior patterns, enables leading
players to optimize performance and deliver more targeted, impactful outcomes. This
combination of technical integration and business insight provides a significant competitive
advantage. In contrast, new entrants without sufficient industry knowledge and technological
sophistication face steep challenges, making it difficult to compete with established players
and creating high barriers to entry.

. Product capability. Product capability is critical to the successful marketing and sales of
decision-making AI solutions and serves as a key barrier to entry. Through years of R&D
investment, technological innovation, and product optimization, leading providers have
developed powerful and mature solutions capable of efficiently processing vast amounts of
data, accurately analyzing customer behavior, and autonomously adjusting marketing and
sales strategies. Years of algorithms and data accumulation will also lead to stronger product
capability for the provider. For new entrants, the lack of adequate R&D funding, technological
expertise, practical product experience, algorithms and data accumulation makes it
challenging to offer superior and comprehensive capabilities compared to market leaders in
the short term, particularly when it comes to meeting the complex demands of large
customers. As a result, new entrants face significant barriers in breaking into the market and
securing large customers.

. Customer Accumulation. In the marketing and sales decision-making AI application solution
market, customers typically prefer companies with established brand influence in the industry,
enabling leading providers to amass a large base of high-value enterprise clients. This
customer accumulation reflects the provider’s comprehensive technological innovation,
excellent product quality, and continuously optimized service levels for attracting more
enterprise customers. A strong customer accumulation also enables providers to train their Al
algorithms with richer datasets, further enhancing their ability to deliver more sophisticated
solutions and creating a virtuous cycle of growth and improvement. In contrast, new entrants
face significant challenges in quickly accumulating comparable resources and establishing
this cycle in the short term.

SOURCE OF INFORMATION

In connection with the Global Offering, we have engaged Frost & Sullivan, an independent
market research consultant, to conduct a detailed analysis of and prepare an industry report on the
markets in which we operate with a commission fee of RMB0.4 million. Founded in 1961, Frost &
Sullivan provides market research across various industries. The information disclosed in this
prospectus from Frost & Sullivan is extracted from the Frost & Sullivan Report with their consent.

To compile and prepare the Frost & Sullivan Report, Frost & Sullivan used the following key
methodologies to collect multiple sources, validate the data and information collected, and
crosscheck each respondent’s information and views against those of others: (i) secondary research,
which involved reviewing published sources including national statistics, annual reports of listed
companies, industry reports and data based on Frost & Sullivan’s in-house research database; and
(ii) primary research, which involved in-depth interviews with the industry participants.

Frost & Sullivan adopted the following primary assumptions while making projections for
preparing the Frost & Sullivan Report: (i) China’s economy is expected to grow at a steady rate
supported by favorable government policies as well as the global economic recovery, among other
factors; and (ii) there are no material changes in government policies in respect of the
decision-making Al application market in China.

Unless otherwise noted, all data and forecasts contained in this section are derived from the
Frost & Sullivan Report. Our Directors confirm that after taking reasonable care, there have been
no material adverse change in the overall market information since the date of the Frost & Sullivan
Report that would materially qualify, contradict, or have an impact on such information.
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This section offers a concise summary of the most crucial rules and regulations that have an
impact on our business operations.

LAWS AND REGULATIONS RELATING TO OUR BUSINESS IN CHINA
Regulations on Foreign Investment Restrictions

The PRC Foreign Investment Law (43 A\ RILFE S $ &) (the “FIL”) was enacted by
the National People’s Congress (2B A\ RACKKE) on March 15, 2019. This law took effect on
January 1, 2020, and replaced three previous major laws concerning foreign investments in China,
namely the Sino-foreign Equity Joint Venture Law, the Sino-foreign Cooperative Joint Venture Law,
and the Wholly Foreign-owned Enterprise Law, together with their respective implementing
regulations. With the aim of investment protection and fair competition, the FIL, through
legislation, formulates the fundamental framework for the access, promotion, protection, and
administration of foreign investment.

As defined by the FIL, “foreign investments” denote investment activities carried out directly
or indirectly by foreign investors (including foreign natural persons, foreign enterprises, or other
foreign organizations) in the People’s Republic of China. These activities cover the following
situations: (i) foreign investors establishing foreign-invested enterprises in the PRC either
individually or jointly with other investors; (ii) foreign investors acquiring shares, equity interests,
property shares, or other similar rights and interests of domestic enterprises in the PRC; (iii) foreign
investors investing in new projects in the PRC either independently or jointly with other investors;
and (iv) investment in other ways as prescribed by laws, administrative regulations, or stipulated
by the State Council. On December 26, 2019, the Implementation Rules of the PRC Foreign
Investment Law (7 #E A AL AN 3] 71 5 &R E 4 1) (the “Implementation Rules™) was issued
by the State Council and came into force on January 1, 2020. The Implementation Rules further
elaborate that the state encourages and promotes foreign investment, safeguards the legitimate
rights and interests of foreign investors, standardizes foreign investment administration,
continuously improves the foreign investment environment, and promotes a higher level of
opening-up.

The FIL and its implementation regulations stipulate that for the administration of foreign
investment, a system of pre-entry national treatment and a negative list shall be implemented.
“Pre-entry national treatment” implies that, at the market access stage, the treatment accorded to
foreign investors and their investments is not less favorable than that given to domestic investors
and their investments, with the exception of foreign investments in “restricted” or “prohibited”
fields or industries. The “negative list” refers to the special administrative measures regarding the
access of foreign investment to the aforementioned “restricted” or “prohibited” fields or industries.
Such a list will be put forward by the competent investment department of the State Council in
collaboration with the competent commerce department of the State Council and other relevant
departments, and then reported to the State Council for promulgation. Alternatively, it can be
promulgated by the competent investment department or the competent commerce department of the
State Council after being approved by the State Council. Foreign investment outside the scope of
the negative list will be entitled to national treatment. Foreign investors are prohibited from
investing in the fields specified as prohibited in the negative list. And those who invest in the
restricted fields must conform to the special requirements concerning shareholding, senior
management personnel, and so on.

Meanwhile, relevant competent government departments will formulate a catalogue of
industries that encourage foreign investment based on the demands of national economic and social
development. This catalogue will enumerate the specific industries, fields, and regions where
foreign investors are encouraged and guided to invest. Currently, the industry entry clearance
requirements for investment activities in the PRC carried out by foreign investors are specified in
two catalogues. One is the Special Management Measures for the Access of Foreign Investment

(Negative List) (2024 version) (ZPMEi#REHEARRIE (B HIEH) (20244F/R)) (the <2024
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Negative List”), which was issued by MOFCOM and the NDRC on September 6, 2024 and took
effect on November 1, 2024. The other is the Catalog of Industries for Encouraging Foreign
Investment (2025 Version) ()54 & & 2 H #% (20254 ) (the “Encouraging Catalog”),
which was promulgated by the NDRC and MOFCOM on December 15, 2025 and came into effect
on February 1, 2026. For sectors prohibited from investment as specified in the negative list, foreign
investors shall not invest therein. For sectors with restricted investment as specified in the negative
list, foreign investors shall comply with the special administrative measures for restricted access,
including equity requirements and senior management requirements, as stipulated in the negative
list. Therefore, it is necessary to determine whether the Company, after the completion of this
issuance and listing, complies with the FIL and Implementation Rules based on the 2024 Negative
List. The Company’s businesses include intelligent advertising services and intelligent data
management services, neither of which fall under the telecommunications services specified in Item
12 or the internet news information services, online publishing services, online audio-visual
program services, internet cultural operations, or internet public information release services
specified in Item 13 of the 2024 Negative List. Therefore, the Company’s existing businesses are
not subject to the restrictions of the 2024 Negative List, and this issuance and listing will not affect
the Company’s ability to continue operating its current businesses. If the Company expands into
new business areas in the future, it must still comply with the relevant provisions of the Foreign
Investment Law, the Implementation Rules, and the 2024 Negative List.

On December 30, 2019, MOFCOM and the State Administration for Market Regulation (the
SAMR) jointly issued the Measures for Information Reporting on Foreign Investment (#M % & 15
S5 ), which came into force on January 1, 2020. According to the Measures for Information
Reporting on Foreign Investment, when a foreign investor conducts investment activities in China
either directly or indirectly, the foreign investor or the foreign-invested enterprise is required to
submit the investment information to the competent commerce department.

Regulations Relating to Overseas Securities Offering and Listing

On 17 February 2023, the CSRC promulgated the Trial Administrative Measures of Overseas
Securities Offering and Listing by Domestic Companies (375 7547 #H2) (the “Trial Measures
of Overseas Listing”) and the relevant supporting guidelines, which became effective from March
31, 2023. The Trial Measures of Overseas Listing comprehensively upgrades and reforms the
existing regulatory regime for the overseas securities offering and listing by the PRC domestic
enterprises and regulates direct and indirect overseas offering and listing of securities by domestic
enterprises. Any domestic enterprise deemed to be engaged in overseas offering and listing
activities should file a report with the CSRC in accordance with the Trial Measures of Overseas
Listing.

The Trial Measures of Overseas Listing provided that, the overseas securities offering and
listing will be regarded as a direct overseas offering by a domestic enterprise if the issuer is a joint
stock limited company registered and established in the PRC. In accordance with the Trial Measures
of Overseas Listing, the issuer shall file an IPO application with the CSRC within 3 working days
after submitting the IPO application to the overseas securities regulators.

Regulations on Cybersecurity, Data Security and Protection of Personal Information
Cybersecurity

The Decision in Relation to Protection of Internet Security ( CBE A 4t B B A 22 2 (P P 2E ) ),
which was enacted by the Standing Committee of the National People’s Congress (the “SCNPC”)
on December 28, 2000 and amended on August 27, 2009, stipulates, among other aspects, that the
following activities carried out via the Internet, if they constitute criminal acts under the laws of
the People’s Republic of China, will be subject to criminal punishment: (i) hacking into a computer
or a system of crucial strategic significance; (ii) deliberately creating and spreading destructive
programs like computer viruses to launch attacks on computer systems and communication
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networks, thereby causing damage to computer systems and communication networks; (iii)
discontinuing the computer network or communication service without authorization in violation of
state regulations; (iv) disclosing state secrets; (v) spreading false commercial information; or (vi)
infringing upon intellectual property rights through the Internet.

On December 13, 2005, the Ministry of Public Security (the “MPS”) issued the Regulations
on Technological Measures for Internet Security Protection (EI#I% 2 RER MR E) (the
“Internet Protection Measures”), which came into effect on March 1, 2006. The Internet
Protection Measures obliges internet service providers to adopt appropriate measures such as
anti-virus measures, data backup, and other relevant measures. It also requires them to keep records
of certain information about their users (including user registration information, log-in and log-out
times, IP addresses, the content and posting times of users’ posts) for a minimum of 60 days. They
are supposed to detect and identify illegal information, halt the transmission of such information,
and retain relevant records. Internet service providers are prohibited from disclosing users’
information to any third parties without authorization, except when such disclosure is required by
laws and regulations. Moreover, internet service providers are further obligated to establish
management systems and take technological measures to protect the freedom and confidentiality of
users’ communications.

Under the Administrative Measures for the Multi-level Protection of Information Security ({&
B 2ERREE L) (the “Measures for the Multi-level Protection”), which was jointly
promulgated by the MPS and some other government authorities of the People’s Republic of China
on June 22, 2007 and took effect on the same date, the national multi-level protection of information
security shall adhere to the principle of “independent grading and independent protection”.
Companies operating information systems should determine the security protection level of the
information system in accordance with the Measures for the Multi-level Protection and the
Guidelines for Grading of Classified Protection of Cybersecurity (4#% %455 1 PR3 2 S FE ) (the
“Guidelines for Grading”), and submit the determined level to the relevant department for
examination and approval. According to the Measures for the Multi-level Protection and the
Guidelines for Grading, the security protection of an information system can be classified into five
levels. For any system whose level is determined to be level II or above in accordance with these
measures, a record-filing with the competent authority is necessary.

In accordance with the State Security Law of the People’s Republic of China ( ('3 A R4t
BB 5 & 42%) ), which was promulgated by the SCNPC on February 22, 1993 and most recently
amended on July 1, 2015, the state is tasked with developing a network and information security
guarantee system. It needs to enhance its capabilities in ensuring network and information security,
strengthen innovative research, development, and application of network and information
technologies, and achieve the security and controllability of network and information core
technologies, critical infrastructure, and information systems and data in key areas. Additionally,
the state should step up network management, prevent, deter, and punish network criminal activities
such as cyber-attacks, network intrusions, network thefts, and the illegal dissemination of harmful
information. All these efforts aim to safeguard the sovereignty, security, and development interests
of the state in the cyberspace.

As per the Cybersecurity Law of the People’s Republic of China ( {H ¥ A\ R I 445 2 2
%) ) (the “Cybersecurity Law”), which was promulgated by the SCNPC on November 7, 2016
and came into effect on June 1, 2017, China implements a multi-level protection scheme (the
“MLPS”). Network operators are obligated to fulfill their security protection duties according to the
requirements of the MLPS. Their responsibility is to ensure that the network remains free from
interference, disruption, or unauthorized access and to prevent network data from being disclosed,
stolen, or tampered with. In the event of data security incidents, data processors must promptly
notify the individuals whose information has been collected as required and report the incident to
the relevant competent authorities. Moreover, network operators are required to collect and use
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personal information only with the consent of the individuals concerned. They should adopt legal,
proper, and transparent methods, adhere to the principle of necessity, and clearly define the rules,
purposes, methods, and scope of use.

Based on the Regulations for the Security Protection of Critical Information Infrastructure
( CPASE(E BEE R L 2 (7% W) ), which were promulgated by the State Council on July 30,
2021 and took effect on September 1, 2021, “critical information infrastructures” refer to significant
network facilities and information systems in crucial industries such as public communications and
information services. These are also those that, if damaged, suffer a loss of function, or experience
a data breach, may seriously endanger national security, the national economy, people’s livelihoods,
or public interests. The Regulations for the Security Protection of Critical Information
Infrastructure also stipulate that relevant government authorities are responsible for formulating
rules for identifying critical information infrastructures by referring to several factors specified
therein. They must further identify the critical information infrastructure within the relevant
industries according to these rules. Additionally, the relevant authorities are required to inform the
operators whether they are classified as critical information infrastructure operators. As of now, the
Company has not received any notice from relevant authorities identifying it as a “critical
information infrastructure operator”. Therefore, the Company is not currently a “critical
information infrastructure operator”. If the Company is identified as a “critical information
infrastructure operator” in the future, it will need to comply with the obligations of operators
stipulated in the Regulations.

On December 28, 2021, the Cyberspace Administration of China (the “CAC”) and the NDRC,
the Ministry of Industry and Information Technology (the “MIIT”) and several other PRC
governmental authorities jointly promulgated the Measures for Cybersecurity Review ( (484§ %4
WL ) which came into effect on February 15, 2022. Pursuant to the Measures for
Cybersecurity Review, operators of critical information infrastructure purchasing network products
and services, and network platform operators carrying out data processing activities that affect or
may affect national security, shall report to the cybersecurity review office for a cybersecurity
review. In addition, an operator who controls more than 1 million users’ personal information must
report to the cybersecurity review office for a cybersecurity review if it intends to be listed in a
foreign country.

The Regulations on the Administration of Cyber Data Security ( 4848 2 245 1A )
(the “Cyber Data Security Regulations”) were released by the State Council on September 30,
2024 and came into force on January 1, 2025. These regulations apply to cyber data processing
activities conducted within the territory of China, and under certain circumstances, they also have
extraterritorial effect.

Situated within the comprehensive cybersecurity framework established by the “Cyber
Security Law”, the Cyber Data Security Regulations act as joint implementation regulations for
both the “Data Security Law” and the “Personal Information Protection Law”. They
comprehensively combine and organize the various obligations of different types of cyber data
processors. These obligations cover general requirements for cyber data processors, specific duties
for personal information processors, responsibilities of important data processors, and obligations
of network platform service providers. The Cyber Data Security Regulations mandate that cyber
data processors must standardize their data processing activities. This includes implementing MLPS
of cybersecurity, establishing robust network data security management systems, and formulating
emergency response plans for cyber data security incidents.

Moreover, the regulations place a particular emphasis on elaborating the provisions of the
“Personal Information Protection Law” regarding notification, consent, and the exercise of rights by
individuals. Firstly, through the formulation of personal information processing rules, the
regulations clarify the content, format, and other requirements for fulfilling the notification
obligation. Secondly, they define the fundamental principles that should be adhered to when
processing personal information based on individual consent. Thirdly, specific requirements for
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individuals to exercise their rights of access, reproducing, correction, supplementation, and deletion
of personal information are clearly stated, and the conditions for the transfer of personal
information are refined. Fourthly, requirements for establishing a dedicated agency or designating
a representative within China, as stipulated in Article 53 of the “Personal Information Protection
Law”, are made explicit. Finally, when cyber data processors handle the personal information of
over 10 million individuals, additional obligations are specified, such as the appointment of a cyber
data security officer and the establishment of a cyber data security management organization.

Data Security

On June 10, 2021, the SCN PC promulgated the Data Security Law of the PRC (¥ A R4t
FER B5 % 2215 (the “Data Security Law”), which took effect on September 1, 2021. This law
prescribes the data security and privacy obligations for entities and individuals engaged in data
activities. It also introduces a data classification and hierarchical protection system. The
classification is based on two key aspects: the significance of data in economic and social
development, and the extent of harm that may occur to national security, public interests, or the
legitimate rights and interests of individuals or organizations if the data is tampered with,
destroyed, leaked, or illegally obtained and used. For each classified category of data,
corresponding appropriate protection measures must be implemented. For instance, an entity
processing important data is required to assign specific personnel and establish a management body
responsible for data security, conduct risk assessments for its data processing operations, and
submit the risk assessment reports to the relevant competent authorities. Additionally, the Data
Security Law sets up a national security review process for data activities that might impact national
security and imposes restrictions on the export of certain data and information. Within the territory
of the PRC, no entity or individual is allowed to provide data stored within the country to foreign
judicial or law enforcement authorities without the approval of the competent authorities of the
PRC.

On September 17, 2021, the Cyberspace Administration of China (the CAC), the SAMR, along
with several other regulatory bodies, jointly issued the Guidelines on Strengthening the
Comprehensive Regulation of Algorithm for Internet Information Services ( B Il BB 45 S
MR S48 SR FE 2 /L) ). These guidelines stipulate that relevant regulatory agencies
should conduct daily monitoring of data usage, application scenarios, and the effects of algorithms,
perform security evaluations on algorithms, establish an algorithm filing system, and adopt a
classification and hierarchical security management approach for algorithms.

On December 31, 2021, the CAC, the MIIT, the Ministry of Public Security, and the SAMR
jointly promulgated the Provisions on the Administration of Algorithm-generated
Recommendations for Internet Information Services ( {FLE 45 B RSB EHEESBE) ) (the
“Algorithm Recommendation Provisions”), which came into force on March 1, 2022. The
Algorithm Recommendation Provisions implement a classification and hierarchical management
mechanism for algorithm recommendation service providers according to various criteria. They
mandate that algorithm recommendation service providers must clearly notify users about the
provision of algorithm recommendation services, properly disclose the basic principles, intentions,
and main operating mechanisms of these services. Moreover, when algorithm recommendation
service providers sell goods or offer services to consumers, they are required to safeguard
consumers’ rights to fair trade and are prohibited from engaging in illegal practices such as
imposing unreasonable differential treatment on transaction terms based on consumers’ preferences,
purchasing habits, or other characteristics.

Personal Information Protection
The Several Provisions on Regulating the Market Order of Internet Information Services (¥l
#H WA S BB T 5 R P45 THLE), issued by the MIIT on December 29, 2011 and effective as

of March 15, 2012, establish clear rules regarding user personal information. Internet information
service providers are generally prohibited from collecting user personal information or sharing it
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with third parties without the user’s consent, except as otherwise permitted by laws and
administrative regulations. “User Personal information” is defined as information about users that,
either on its own or in combination with other data, can identify the users’ identities. Service
providers must explicitly inform users about how they collect, process, and for what purposes, and
can only gather information essential for providing services. They also have the responsibility to
store user personal information properly. In case of a leak or potential leak, immediate corrective
actions must be taken, and in serious situations, the incident must be reported promptly to the
telecommunications regulatory authority.

Following the Decision on Strengthening the Protection of Online Information ([ /il 58 48 4%
& AR PLE) issued by the SCNPC on December 28, 2012, and the Order for the Protection of
Telecommunications and Internet User Personal Information ({51 THH4 P (5 B¢
7E) issued by the MIIT on July 16, 2013, any collection and use of user personal information must
meet specific criteria. It requires user consent and must adhere to the principles of legality,
rationality, and necessity, operating within defined purposes, methods, and scopes. Internet
information service providers are obligated to maintain strict confidentiality of such information,
and are strictly prohibited from disclosing, altering, destroying, selling, or providing it to others.
Violations of these regulations can lead to various penalties, including warnings, fines, confiscation
of illegal earnings, license revocation, filing cancellation, website shutdown, and in severe cases,
criminal liability.

According to the Notice of the Supreme People’s Court, the Supreme People’s Procuratorate
and the Ministry of Public Security on Legally Punishing Criminal Activities Infringing upon the
Personal Information of Citizens (5= A RIEBE ~ fem N RAERE « ALHBM KL EER EAR
BAAE B JUIEIE B Y48, effective from April 23, 2013, and the Interpretation of the Supreme
People’s Court and the Supreme People’s Procuratorate on Several Issues regarding Legal
Application in Criminal Cases Infringing upon the Personal Information of Citizens (Jifm AR
B ~ e A\ RAREE B B A A B AR AL 2 BRAB AR BRI S5 A8 A T RIE A ERE),  issued  on
May 8, 2017 and effective on June 1, 2017, certain activities are considered criminal acts of
infringing upon citizens’ personal information. These include: (i) providing citizens’ personal
information to specific individuals or releasing it online or through other channels in violation of
national regulations; (ii) sharing legitimately collected citizen information with others without the
individuals’ consent (except when the information is processed to be unidentifiable and
unrecoverable); (iii) collecting citizens’ personal information in violation of relevant rules and
regulations during duty performance or service provision; and (iv) obtaining citizens’ personal
information through illegal means such as purchasing, accepting, or exchanging.

On May 28, 2020, the National People’s Congress adopted the Civil Code (F%#L), which
came into force on January 1, 2021. The Civil Code safeguards the personal information of natural
persons, stipulating that any organization or individual must legally acquire others’ personal
information when necessary, ensuring its security, and refraining from illegal collection, storage,
use, processing, transmission, provision, or disclosure. Personal information of natural persons
encompasses various details like names, dates of birth, ID numbers, biometric data, addresses,
phone numbers, email addresses, health information, and whereabouts, recorded electronically or
otherwise.

The Personal Information Protection Law of the People’s Republic of China ( (¥ A R A
B 1 A5 B fR7#1%) ), promulgated by the SCNPC on August 20, 2021 and effective from
November 1, 2021, defines the scope of its application. It covers: (i) personal information
processing activities within China involving natural persons; (ii) such activities occurring outside
China but aimed at providing products or services to Chinese natural persons or
analyzing/evaluating their behavior. Personal information is defined as all types of information
related to identifiable natural persons recorded by electronic or other means, excluding anonymized
data. Processing includes collection, storage, use, processing, transmission, provision, disclosure,
deletion, etc. The law reiterates the circumstances under which personal information can be
processed, such as with individual consent, for contract — related purposes, to fulfill legal duties,
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in response to public health emergencies, for public — interest activities like news reporting, when
processing publicly available information within reasonable limits, or as otherwise provided by
laws and regulations. It also specifies the obligations of personal information processors. Violations
of the law can result in penalties like rectification orders, warnings, fines, business suspension,
license revocation, inclusion in credit records, and criminal liability.

Laws and Regulations on Advertising Business
Advertising

According to the Advertising Law of the People’s Republic of China ( €73 A\ R AN 57 & &
%) ) promulgated by the SCNPC on October 27, 1994 and last amended on April 29, 2021, the
advertisers refer to the natural persons, legal persons or other organizations that, for the purpose of
marketing products or services, design, produce and publish advertisements either by themselves or
by commissioning others to do so. The advertising operators refer to the natural persons, legal
persons or other organizations that on a commission basis provide advertisement designing,
production and agent service. The advertisement publishers refer to the natural persons, legal
persons or other organizations that publish advertisements for advertisers or advertising operators
commissioned by advertisers. An advertisement shall not contain any information that is false or
causing misunderstanding, and shall not deceive or mislead consumers. Advertisers shall be
responsible for the authenticity of the contents of their advertisements.

Advertisers, advertising agents and advertisement publishers shall, when engaged in
advertising activities, abide by laws and regulations, and comply with the requirements of honesty,
credibility and fair competition.

The administration for market regulation of the State Council shall be in charge of the
supervisory and administrative work for advertisements nationwide and relevant departments of the
State Council shall be responsible for the work relating to the administration of advertisements
within their respective scope of duties. The local administrations for market regulation at or above
the county level shall be in charge of the supervisory and administrative work for advertisements
within their respective administration regions and the relevant departments of the local people’s
governments at or above the county level shall be responsible for the work relating to the
administration of advertisements within their respective scope of duties.

An advertisement shall not involve any of the following circumstances: (i) using or using in
a disguised manner the national flag, the national anthem, the national emblem, the army flag, the
military song or army emblem of the PRC; (ii) using or using in a disguised manner the names or
images of the State organs or their functionaries; (iii) using words such as the State-level, the
highest-grade or the best; (iv) impairing the dignity or interests of the State or disclosing the secrets
of the State; (v) hindering social stability or harming public interests; (vi) endangering the safety
of the person or property, or disclosing personal privacy; (vii) hindering the public order or
violating the sound social morals; (viii) having information suggesting pornography, eroticism,
gamble, superstition, terror or violence; (ix) carrying information of ethnic, racial, religious or
sexual discrimination; (x) hindering the protection of environment, natural resources or cultural
heritage; or (xi) other circumstances prohibited by laws or administrative rules and regulations.

Under the Advertising Law, advertisements must be clearly distinguishable. When laws or
regulations mandate certain content to be shown in an advertisement, that content must be
prominently and distinctly presented. In any advertisement, statements regarding a product’s
performance, function, origin, purpose, quality, ingredients, price, manufacturer, validity period,
and guarantees, or a service’s content, provider, form, quality, price, and guarantees, should be
precise, clear, and unambiguous. If an advertisement includes mentions of free gifts to promote
product sales or service provision, details such as the type, specification, quantity, validity period,
and form of these gifts must be clearly stated. Any data, statistics, research findings, excerpts,
quotations, or other cited information used in advertisements must be genuine and accurate, with
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the source disclosed. When the cited information has an applicable scope or validity period, this
should be clearly indicated. If an advertisement involves a patented product or process, the patent
number and type must be shown. Pending patent applications, as well as terminated, revoked, or
invalidated patents, cannot be advertised.

Advertising agents and publishers are required to establish and improve systems for accepting,
registering, reviewing, verifying, and recording advertising business in line with relevant state
regulations. They must review relevant supporting documents and verify advertisement content in
accordance with laws and administrative regulations. For advertisements with false information or
incomplete supporting documents, advertising agents should not offer design, production, or agency
services, and publishers should not release them.

Advertising activities carried out via the Internet are also governed by the Advertising Law.
Online advertisement dissemination should not disrupt users’ normal network use. Pop-up and other
forms of online advertisements must display a close button prominently and enable one-click
closure.

For advertisements of medical treatments, pharmaceuticals, medical devices, agricultural
pesticides, veterinary drugs, health foods, or other advertisements subject to examination as
stipulated by laws or administrative regulations, relevant departments (hereafter referred to as the
“advertisement examination authorities”) must review the advertisement content before
publication; unauthorized publication is prohibited.

Violators of the Advertising Law may face penalties, including but not limited to fines,
confiscation of advertising fees, suspension of advertising operations, revocation of business
licenses, or revocation of advertisement publication registration certificates.

Internet Advertising

On February 25, 2023, the SAMR issued the Measures for the Administration of Internet
Advertising ( CHEA RS HBHEL) ), (the “Internet Advertising Measures”). These measures
came into effect on May 1, 2023 and concurrently repealed the Interim Administrative Measures on
Internet Advertising ( CHIH4HE & T 1THE%) ). The Internet Advertising Measures govern
commercial advertising activities within the People’s Republic of China. These activities involve
using websites, web pages, apps, or other online media to directly or indirectly promote products
or services through various forms such as text, images, audio, and video.

Advertising agents and publishers are required to establish, enhance, and enforce systems for
accepting, registering, reviewing, and managing files related to their online advertising business.
Additionally, they must lawfully cooperate with market regulatory authorities in investigations of
the Internet advertising industry and promptly supply true, accurate, and comprehensive
information. When Internet advertisements are published via algorithmic recommendations or other
methods, details such as the rules of algorithmic recommendation services and advertising delivery
records should be included in the advertising records.

The Internet Advertising Measures further stipulate that Internet advertisements must be
distinguishable so that consumers can recognize them as advertisements. For products or services
presented as a result of an auction, advertising publishers should mark them with “advertisement”
to clearly set them apart from organic search results. When publishing Internet advertisements in
pop-up or other forms, advertisers or advertising publishers must prominently display a close icon
to ensure one-click closure. It is strictly prohibited to mislead or deceive users into clicking on or
viewing advertisements through any means. If advertising agents or publishers violate the Internet
Advertising Measures, they may face penalties, including but not limited to fines, confiscation of
advertising fees, suspension of advertising publication operations, or revocation of business
licenses.
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Regulation Relating to Leasing

Pursuant to the Law on Administration of Urban Real Estate ( <3 A R AN B35 117 55 Ho &
L) ) which came into effect on January 1, 2020, when leasing premises, the lessor and lessee
are required to enter into a written lease contract, containing such provisions as the leasing term,
use of the premises, rental and repair liabilities, and other rights and obligations of parties thereto.

According to the PRC Civil Code ( ¥ A\ RILANE RiLH) ) which took effect on January
1, 2021, the lessee may sublease the leased premises to a third party, subject to the consent of the
lessor. Where the lessee subleases the premises, the lease contract between the lessee and the lessor
remains valid. The lessor is entitled to terminate the lease agreement if the lessee subleases the
premises without the prior consent of the lessor.

Pursuant to the Administrative Measures for Commodity Housing Leasing ( @55 EHE
EIEHHE) ) issued by the Ministry of Housing and Urban-Rural Development on December 1,
2010 and came into effect on February 1, 2011, the parties concerned to a housing lease shall go
through the housing lease registration formalities with the competent construction (real estate)
departments of the municipalities directly under the central government, cities and counties where
the housing is located within 30 days after the housing lease contract is signed.

Regulation on Intellectual Property
The patent law

As stipulated by the Patent Law of the PRC ("% A\ [GHLFNE B A 7%), which was promulgated
by the SCNPC on December 27, 2008, amended on October 17, 2020, and came into effect in its
revised form on June 1, 2021, along with its Implementation Rules (H 3 A [ A [ 551 12 B it 4
All), promulgated by the State Council on January 9, 2010, effective on February 1, 2010 (and
further revised on December 11, 2023, with the revised version taking effect on January 20, 2024),
the China National Intellectual Property Administration (|5 A5k = #E ) (the “CNIPA”) assumes
the responsibility for patent administration across the PRC. Meanwhile, the patent administration
departments of provincial, autonomous region, or municipal governments are tasked with
overseeing patent matters within their respective administrative regions.

The Patent Law of the PRC and its implementation rules define three categories of patents:
“invention,” “utility model,” and “design.” Invention patents, design patents, and utility model
patents enjoy a validity period of 20 years, 15 years, and 10 years respectively, commencing from
the date of application. The Chinese patent system adheres to the “first come, first file” principle.
This implies that when multiple individuals submit patent applications for the same invention, the
patent will be awarded to the applicant who files first. For an invention or utility model to be
eligible for patenting, it must satisfy three key criteria: novelty, inventiveness, and practicability.
Any third party wishing to use a patent must secure the consent or an appropriate license from the
patent holder. Failure to do so will result in an act of patent infringement.

Copyright and software products

In the PRC, copyright, including that of software products, is mainly safeguarded by the
Copyright Law of the PRC ("% A\ R ILFNE Z/EHETL) and its related rules and regulations. As per
the Copyright Law, the protection period for copyrighted software lasts for 50 years. The Regulation
on the Protection of the Right to Communicate Works to the Public over Information Networks (f&
S A AR HELRRE M B), last revised on January 30, 2013, sets out specific provisions regarding
fair use, statutory license, and a “safe harbor” for the use of copyrights and copyright management
technology. It also clearly defines the liabilities of various entities, such as copyright holders,
libraries, and Internet service providers, in case of violations.
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The Measures on Administrative Protection of Internet Copyright ( ELH 4= EREA T B 58
#EE) ), jointly issued by the MII and the NCAC and effective from May 30, 2005, require that
upon receiving a notice from a copyright owner indicating that certain content disseminated via the
Internet infringes their copyright, an Internet information service provider should remove the
relevant content, record related information, and retain the copyright owner’s notice for six months.
If an Internet information service provider is clearly aware of an Internet content provider’s act of
copyright infringement on the Internet, or fails to remove relevant content after receiving the
copyright owner’s notice despite not having prior knowledge, and at the same time causes damage
to public interests, the infringer will be ordered to cease the infringing act. Additionally, they may
face confiscation of illegal proceeds and a fine of up to three times the illegal business volume; if
the illegal business volume is hard to calculate, a fine of up to RMB100,000 may be imposed.

The Regulations on the Protection of Computer Software ( CRI AR AR PR ),
promulgated by the State Council, last amended on January 30, 2013, and effective from March 1,
2013, aim to protect the rights and interests of computer software copyright holders and encourage
the development of the software industry and the information economy. In China, software
developed by Chinese citizens, legal persons, or other organizations is automatically protected upon
development, without the need for an application or approval process. Software copyright can be
registered with the designated agency. Once registered, the registration certificate issued by the
software registration agency serves as prima facie evidence of copyright ownership and other
registered details. The Computer Software Copyright Registration Measures (71 #4325 1ERE S
#CHHE), issued by the National Copyright Administration on February 20, 2002, govern the
registration of software copyrights, exclusive licensing contracts for software copyrights, and
assignment agreements. The National Copyright Administration oversees software copyright
registration, and the Copyright Protection Center of China is designated as the software registration
authority. The Copyright Protection Center of China issues registration certificates to applicants for
computer software copyrights who meet the relevant requirements.

Trademarks

The trademarks in the People’s Republic of China are safeguarded by the PRC Trademark Law
(P N RAEFE B 159%), which was initially promulgated by the SCNPC on August 23, 1982, and
has undergone subsequent amendments on February 22, 1993, October 27, 2001, August 30, 2013,
and April 23, 2019. In addition, the Implementation Regulation of the PRC Trademark Law (1%
N B P AR B M f 491)), issued by the State Council on August 3, 2002 and amended on April
29, 2014, also plays a part in trademark protection.

The Trademark Office is responsible for handling trademark registrations. Registered
trademarks are granted a validity period of 10 years initially. Upon t